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THE  IBS  STORY  PART  2 


pharmacy 
in  action. 


PRODUCT  INFORMATION  RELAXYL.  Presentation:  Buff  /green 
hard  gelatin  capsule  for  oral  administration.  Each  capsule  contains 
60mg  alverine  citrate.  Uses:  Relaxyl  is  indicated  for  the  relief  of 
smooth  muscle  spasm  of  the  gastro-intestinal  tract  in  irritable 
bowel  syndrome.  Dosage:  Adults,  the  elderly  and  children  12 
years  and  over:  1  or  2  capsules,  one  to  three  times  daily.  Not 
recommended  for  children  under  12  years  of  age. 
Contraindications:  Cases  of  paralytic  ileus  or  hypersensitivity  to 


Since  the  launch  of  Relaxyl*,  the  first  dedicated 
OTC  treatment  for  IBS  pain,  people  are  now 
seeking  advice  at  their  pharmacy  about  this 
distressing  condition.  Because  IBS  is  a  complex 
condition,  the  role  of  the  pharmacist  is  key.  As 
a  result,  Relaxyl*  is  becoming  a  classic 
pharmacy  only  brand. 

Relaxyl  is  well  tolerated  and  can  be  recommended  with 
confidence.  However,  because  IBS  sufferers  present  different 
symptoms  with  varying  degrees  of  severity,  it  is  recommended 
that  the  application  of  a  simple  protocol,  such  as  2Wham  is 
employed. 

When  Relaxyl*  is  requested  by  name. 

Relaxyl  is  widely  advertised,  so  it  is  very  likely  that  a  customer 
will  come  in  to  pharmacy  asking  for  the  brand  by  name. 
It  should  be  established  if  the  product  is  intended  for  the 
customer's  own  use  and  if  he  or  she  has  used  it  before.  If  it 
is  a  first  time  purchase  of  Relaxyl,  and  the  customer  has  been 
diagnosed  by  a  GP  as  suffering  from  IBS,  Relaxyl  can  be 
supplied.  Relaxyl  is  not  recommended  for  children  under  12. 

Non-diagnosed  customers. 

If  the  customer  has  not  been 
diagnosed,  Relaxyl  can  be  jfjfc 
supplied  if  the  customer  has  m 
recurrent  pain  in  the  lower 
abdomen  and  at  least  one  of  the 
following:  abdominal  distention, 
diarrhoea  and/or  constipation  - 
as  long  as  the  symptoms  are  not 

drug  induced.  However,  if  symptoms  persist  after  a  course  of 
treatment,  the  customer  should  be  referred  to  a  GP. 

Further  guidelines  for  the  sale  of  Relaxyl  in  pharmacy  are 
available  from  your  local  Whitehall  Representative. 


RELAXYL*  in  pharmacy: 
Dedicated  to  the  relief  of 
painful  IBS 


'Trade  Mark 


any  of  the  ingredients.  Interactions:  None  Special  Warnings:  If 

symptoms  persist  or  worsen,  consult  your  doctor.  Side  effects: 
'  Possible  side  effects  may  include  nausea,  headache,  dizziness, 
|  itching,  rash  and  allergic  reaction  Effect  on  ability  to  drive  and 
[use  machines:  None  Incompatibilities:  None  Use  during 
J  pregnancy  and  lactation:  No  teratogenic  effects  have  been 
■  reported,  but  caution  should  be  exercised  during  the  first  trimester 

of  pregnancy  Overdosage:  Hypotension  and  atropine  like  toxic 


Relaxyl 

ANTISPASMODIC  CAPSULES 


effects  Pharmaceutical  precautions:  Store  in  a  dry  place  belo 
25  C  Legal  category:  Pharmacy  Package  quantities  and  price 
(ex  VAT):  18  capsules,  £3.70.  Product  Licence  No 
PL0322/0072  Date  ot  Preparation:  July  1996  Shell  life 
3  years.  Product  Licence  Holder:  Norgine  Ltd.,  Moorhall 
Road,  Harefield,  Middlesex,  UB9  6NS.  Distributor: 
Whitehall  Laboratories  Limited,  Taplow, 
Maidenhead,  Berkshire,  SL6  OPH 


There  is  a  company  in  Sheffield  which  has 
looked  at  the  way  healthcare  provision  in  the 
primary  care  sec-tor  is  developing.  It  needs  to 
meet  the  challenge  of  changing  circumstances, 
and  is  proposing  something  that  should  benefit  it  self 
and  other  pharmacies  in  the  area  (p40).  The  benefits 
of  collaboration  have  been  preached  to  community 
pharmacists  for  years.  Many  well  informed  indiv- 
iduals see  joint  ventures  as  a  principal  means  of 
ensuring  a  viable  future  for  independents.  Yet  there 
is  little  activity  at  local  level  to  suggest  much  heed  is 
being  taken  of  the  message.  The  multiples,  with  a 
branch  network  in  place,  have  free  rein  to  exploit 
opportunities  which  require  some  infrastructure. 
There  are  exceptions  -  health  centre  consortia  in 
Northern  Ireland,  the  needle  and  syringe  exchange 
scheme  run  by  Freelance  on  Humberside  (C&D 
June      -  but  they  are  few  and  far  between. 

Associated  Chemists  (Wicker)  has  taken  the 
initiative  in  Sheffield,  with  t  he  aim  of  developing  an 
existing  consortium  giving  the  kind  of  services  a 
pharmacy  needs  to  provide  in  the  1990s  -  not  only 
for  the  public,  but  for  other  pharmacy  'customers'. 
The  consortium  is  already  in  place  and  has  proved 
its  value,  but  the  directors  realise  that  they  have  the 
opportunity  to  develop  a  'super-pharmacy'  serving 
accessible  neighbourhood  pharmacies,  along  the 
'hub  and  spoke'  model  proposed  by  a  leading 
academic  at  the  Vantage  Convention. 

Independents  in  large  towns  and  cities  should  look 
at  the  Sheffield  model.  It  does  not  compromise 
independence,  but  gives  the  flexibility  and 
resources  to  provide  services  for'  local  fundholders 
and  bid  for  monies  from  health  authorities.  The  NPA 
has  gone  to  a  great  deal  of  effort  and  expense  to  set 
up  a  professional  development  department.  It  needs 
committed  groups  of  pharmacies  locally  which  can 
support  its  activities.  Perhaps  it  should  get  into  the 
consortium  development  business  as  well! 
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Manpower  problem  triggers 
overseas  recruitment 


Difficulty  in  filling  pharmacist 
positions  is  prompting  compa- 
nies to  look  overseas  to  recruit 
candidates. 

Director  of  Provincial  Phar- 
macy Locum  Services  Mark 
Koziol's  solution  to  the  perceived 
dearth  of  UK  pharmacists  is  to 
set  up  a  transfer  scheme  for  Aus- 
tralian and  New  Zealand  pharma- 
cists to  practise  over  here.  In  a 
deal  with  the  largest  pharmacy 
employment  agencies  in  each 
country,  Ravens  Pharmacy  Ser- 
vice (RPS)  in  Australia  and  the 
New  Zealand  Employment  Ag- 
ency (NZEA),  PPLS  will  provide 
I  raining  in  UK  regulations  and 
organise  immigration  for  phar- 
macists vetted  by  RPA  and 
NZEA. 

Pharmacists  who  meet  re- 
quirements will  come  to  the  UK 
and  work  as  locums  for  PPLS  for 
normal  agency  fees.  However,  all 
foreign  pharmacists  must  work 
alongside  a  LIK  pharmacist  for 
four  weeks. 

Pharmacy  Update: 
June  MCQ  paper 
focuses  on  symptoms 
and  interactions 

The  latest   Pharmacy  Update 

multiple  choice  question  paper  is 
inserted  with  this  week's  issue. 

The  paper  carries  questions 
relating  to  articles  published  in 
Pharmacy  Update  in  June: 

•  responding  to  symptoms  ( mod- 
ule 17) 

•  drug  interactions  parts  one  and 
two  (modules  18  and  10). 

Pharmacists  who  wish  to  have 
their  answers  to  each  Update 
module  independently  marked 
and  certified  can  register  to  use 
C&D's  interactive  telephone 
marking  service.  The  cost  is 
12.r>()  (plus  VAT)  which  allows 
access,  via  a  personal  identifica- 
tion number,  to  all  College  of 
Pharmacy  Practice-accredited 
modules  published  during  1996.  A 
faxback  service  for  back  copies 
of  accredited  articles  is  available 
on  the  premium  rate  0891  444791. 

This  year,  C&D  has  carried  21 
CPP  accredited  modules,  leading 
to  20  hours  of  continuing  educa- 
tion credit,  with  the  support  of 
Johnson  &  Johnson  MSD  Con- 
sumer Pharmaceuticals. 


Mr  Koziol  is  keen  to  recruit 
employers  who  would  be  willing 
to  have  overseas  pharmacists 
working  as  a  dispensing  assistant 
or  technician  for  half  the  hourly 
rate  of  a  pharmacist,  with  agency 
fees  waived. 

PPLS  will  also  offer  a  recipro- 
cal arrangement  for  UK  pharma- 
cists keen  to  practise  in  Australia 
and  New  Zealand. 

Multiples  are  also  targeting 
foreign  pharmacists.  Roger  Cot- 
ton, Moss  Chemists'  personnel 
executive,  says  he  has  granted 
three  work  permits  with  a  fur- 
ther four  in  the  pipeline.  Hills 
Pharmacies  has  also  employed 
t  wo  overseas  pharmacists. 

Roger  Odd,  head  of  the  Royal 
Pharmaceutical  Society's  prac- 
tice division,  is  surprised  to  find 
companies  are  going  for  the 
overseas  option,  "bearing  in 
mind  there  are  more  people  now 
registered  as  pharmacists". 

But  he  adds  that  the  Society  is 
not  complacent  on  this  issue  and 


is  undertaking  a  series  of  meet- 
ings with  the  larger  companies  to 
discuss  the  problem,  the  latest  of 
which  is  this  week. 

The  Society's  secretary  arrd 
registrar,  John  Ferguson,  adds 
that  it  recognises  present  con- 
cerns, but  says  the  reasons  for 
the  difficulties  are  not  immedi- 
ately appar  ent.  "We  intend  to  find 
out,"  he  says. 

Mr  Koziol  believes  the  Society 
could  help  overseas  recruitment 
by  encouraging  the  Department  of 
Education  and  Employment  to 
waive  the  necessity  for  a  wor  k  per  - 
mit, which  worrld  require  the  Soci- 
ety to  submit  a  business  platr. 

He  has  written  to  Mr  Ferguson, 
asking  for'  help  in  this  matter.  Mr 
Ferguson  says  it  is  "one  of  the 
issues  that  we  are  looking  at  in 
relation  to  the  fallow  year  ". 
•  Any  pharmacist  keen  to  offer- 
four  weeks'  on  the  job  training  to 
Australian  and  New  Zealand 
pharmacists  should  contact 
PPLS  on  0121  233  0233. 


Plans  for  Yorkshire 
'super-pharmacy' 

A  Sheffield  pharmacy  consortium 
is  asking  independent  pharma- 
cists to  form  a  'super-pharmacy'. 

Marl  in  Bennett,  managing 
director  of  Associated  Chemists 
(Wicker),  has  written  to  40  phar- 
macists in  the  area  with  the  inten- 
tion of  setting  up  a  network  cap- 
able of  offering  a  range  of  profes- 
sional services  that  would  other- 
wise be  prohibitive  to  a  single 
pharmacy. 

Mr  Bennett  is  responding  to  the 
challenge  of  Nicholas  Bosanquet, 
professor  of  health  policy  at 
Imperial  College,  who  has  called 
for  'super-pharmacies'  network- 
ed with  community  pharmacies 
to  offer  local  services  bac  ked  up 
by  specialist  advice  available 
from  a  central  pharmacy. 

"When  looking  at  new  role 
developments,  there  are  prob- 
lems of  time,  space  and  expenses 
involved.  For  small  pharmacies  it 
would  be  impossible  to  offer  new 
services,"  says  Mr  Bennett,  "If  we 
don't  do  this,  the  large  multiples 
will  do  it  for  us,  as  they  have  the 
resources,"  he  warns. 

The  new  group  would  concen- 
trate on  providing  professional 
services,  with  no  plans  for  it  to  be 
a  buying  group.  Mr  Bennett 
believes  that  the  more  indepen- 
dent pharmacies  that  join,  the 
better  the  network  will  be.  "The 
more  money  that  is  put  into  the 
group,  the  stronger  the  business," 
he  says. 

The  'Wicker'  pharmacy  organi- 
sation was  set  up  in  1951  by  45 
independent  pharmacists  to  pro- 
vide a  central  extended  pharmacy 
service.  Mr  Bennett  wants  to 
build  on  this  consortium  experi- 
ence, which  he  thinks  "could  be 
developed  to  form  the  'hub  and 
spoke'  network  of  the  future" 

ADR  reporting  for 
pharmacists? 

The  Medicines  Control  Agency 
is  planning  to  consult  on 
extending  the  UK  adverse  drug 
reaction  reporting  schetrre  to 
inc  lude  pharmacists. 

It  has  agreed,  in  principle,  to 
set  up  a  scheme  for  hospital  phar- 
macists to  report  ADRs  on  a 
national  basis  and  to  set  up 
demonstration  schemes  for  ADR 
reporting  by  community  pharma- 
cists in  the  areas  covered  by  four 
regional  monitoring  centres  in 
England,  reveals  this  month's 
Royal  Pharmaceutical  Society 
Council  report. 

A  consultation  document,  set- 
ting out  the  proposed  protocols, 
is  to  be  circulated  this  month. 


Pharmacists  tap  into  the 
heart  of  technology 


Pharmacists  in  London 
have  switched  onto  the 
rrew  age  of  information 
technology  in  an  innova- 
tive pilot  project, 

Merton,  Sutton  & 
Wandsworth  Health  Auth- 
ority has  funded  the  instal- 
lation of  Cardiopharm 
touch-screen  multi-media 
interactive  kiosks  in  three 
participating  independent 
pharmacies.  The  kiosks 
use  on-sc  reen  text,  sound 
and  video  clips  to  offer 
advice  on  cardiovascular' 
disease  and  its  risk  factors, 
direct  patients  to  health 
promotion  leaflets  stocked 
by  the  pharmacy  or  to  seek 
the  pharmacist's  advice. 

The  project  is  being  run  by 
Shapour  Hariri,  research  phar- 
macist at  the  Pharmacy  Practice 
Group  at  King's  College,  London. 
"The  aim  is  to  do  an  in-depth 
study,  from  both  pharmacists' 
and  patients'  points  of  view,  on 
the  use  of  such  information  sys- 
tems within  community  phar- 
macy," he  says. 

Evaluation  will  comprise  ob- 


Jay  Patel  of  CJ  Hopkins  Chemist 
demonstrates  Cardiopharm 

servation  and  interviews  with 
pharmacists  and  patients.  Phar- 
macists will  also  log  their  health 
promotion  activity  for  the  four 
weeks  before  the  Cardiopharm 
kiosk  is  installed  and  for  the 
duration  of  the  project,  which 
ends  in  September. 
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Labour  MP  initiates  RPM  petition 


The  Labour  Party  has  pledged  as 
support  for  Resale  Price  Mainte- 
nance with  the  launch  of  a  'Save 
local  chemists'  pet  it  i<  m. 

Nigel  Griffiths,  Labour's  con- 
sume] affairs  spokesperson,  ini- 
tialed the  petition  alter  discus- 
sions with  the  National  Pharma- 
ceutical Association.  "We  arc 
concerned  that  any  action  by  the 
(  (ffice  (it  Kan  Trading  dues  not 
put  local  chemists  at  risk,"  says 
Mi  Griffiths. 

The  petition.  de\  ised  with  NPA 
input,  leads  "We  the  under- 
signed note  thai  the  Office  of 
Fair  Trading  is  considering  the 


future  of  non-prescription  items 
and  record  our  concern  about 
the  future  viability  of  local  phar- 
macies. These  are  a  much-valued 
community  asset  and  we  request 
that  no  action  is  taken  by  the 
( ii  ivernmenl  which  might  jeopar- 
dise the  Inline  of  our  local 
chemists." 

Mr  Griffiths  is  writing  to 
Labour  MPs  asking  them  to  tar- 
get small  independent  pharma- 
cies with  the  petition  However, 
he  admits  that  it  is  not  currently 
Labour's  policy  to  overturn  any 
( (FT  recommendation. 

The  NPA's  director,  Tim  Astill, 


welcomes  the  move,  believing 
the  more  it  can  be  demonstrated 
that  RPM  has  public  support  the 
stronger  the  case  for  retention. 

Liverpool  Local  Pharmaceuti- 
cal Committee  chairman  Jeremy 
Clilheiou  has  distributed  copies 
to  LPC  members.  "I  am  urging  all 
pharmacists  to  elicit  the  support 
of  their  patients.  The  message  is 
'use  it  before  you  lose  it',"  he 
says.  Any  LPCs  seeking  copies  <  if 
the  petition  forms  should  con- 
tact Mr  Clitherow  on  0151  228 
3262,  or  request  them  from  Mr 
Griffiths'  office  at  the  House  of 
Commons.    Completed  forms 


must  be  returned  to  Mr  Griffiths' 
office  by  mid-August 

•  The  Community  Pharmacy 
Action  Group  is  preparing  to 
launch  an  independent  report 
which  reveals  that  2,000  pharma- 
cies could  close  if  RPM  is  1<  isl 

•  The  Proprietary  Articles  Trade 
Association  has  received  106 
complaints  of  price  cutting  in  the 
past  year  involving  2ii.'J  prod- 
ucts. Following  PATA  action,  62 
written  assurances  were  re- 
ceived that  RPM  would  be  rein- 
stated, and  two  more  assurances 
and  seven  undertakings  were 
obtained  through  legal  action. 


Counterpart  reminder 


Sea  change  in 
nation's  health 


Boots'  pharmacists  who  successfully  completed  a  postgraduate 
diploma  in  community  clinical  pharmacy  run  by  De  Monrford  University 


Safe  as  the  bank  of 


in 


The  C&D  office  has  been 
buzzing  with  calls  from  pharma- 
cists eager  to  sign  their  counter 
assistants  up  for  the  ( Iambi  idge 
Counterpart  modular  training 
course. 

If  you  haven't  yet  subscribed 
to  the  most  cost-effective 
method  of  complying  with  the 
Royal  Pharmaceutical  Society's 
training  requirements,  there's 
still  time  to  do  so.  See  page  60 
for  more  details 
•  There  was  an  82  per  cent  suc- 
cess rate  in  the  Society's  second 
examination  for  experienced 
medicines  counter  assistants, 
held  on  May  23. 

The  number  of  completed 
papers  received  was  2,480,  of 
which  2,(133  had  met  or 
exceeded  the  80  per  cent  pass 
mark.  The  mean  mark  scored 
was  87  per  cent  and  34  candi- 
dates gained  full  marks.  <  (f  the 
447  who  had  failed,  369  had 
marks  between  65  and  70  per 
cent. 


Baby  drinks  warning 

A  new  statement  on  the  risk  of 
tooth  decay  is  appearing  on  bab> 
drinks  this  month.  The  statement 
has  been  agreed  jointly  by  the 
Infant  and  Dietetic  Foods  Associ- 
ation and  the  British  Dental  Asso- 
ciation. Although  il  is  up  to  indi- 
vidual companies  to  decide 
whether  to  use  the  statement, 
<  low,  (V-  <  oil i >  Nul  ricia  and  Heinz 
have  already  lake  up  the  option. 

The  notice  warns  thai  sugar 
consumption  increases  the  risk  of 
tooth  decay  and  gives  hints  on 
reducing  this  risk. 
•  The  Baby  Drinks  Campaign, 

launched  by  Action  and  [nforma 
lion  on  Sugars,  is  to  issue  writs 
against  baby  dunks  manufactur- 
ers, claiming  thai  these  products 
have  caused  severe  tooth  decay 
in  over  1 ,1100  children. 


fed  up  with  an  increase  in  con- 
trolled drugs-related  break-ins,  a 
pharmacist  has  relocated  to  a 
bank  to  make  use  < >l  the  sale  sloi 
age  facilities. 
Pharmacisl  Richard  Platts  of 

I  larl  lep<  >Ol,  <  lev  eland  has  taken 
the  lease  on  a  former  Lloyds 
Bank,  complete  with  a  bomb 
proofsafe  in  a  vault  which  has  an 
18-inch  t lin  k  dooi  He  seized  the 
opportunity  for  the  minoi  reloca- 
tion of  one  of  his  three  pharma- 
cies after  suffering  50  break-ins 
at  his  stoics  in  recent  years. 

Previous  attempts  at  making 
his  premises  secure  have 
included  fixing  bars  to  windows 
anil  also  bucking  the  windows 


up  This  proved  futile  as  detei 
iniiied  thieves  broke  in  through 
the  roof  and  knocked  down  walls 
to  get  to  the  (  1 1  cabinet. 

"I'm  doing  my  bit,"  says  Mi' 
I'lalls.  "1  feel  il  is  my  responsibil- 
ity as  a  pharmacist  to  do  whal  I 
can  to  keep  drugs  <  iff  I  he  si  i  eels  " 

Although  the  store,  which 
opened  lasl  Monday,  has  closed- 
circuit  cameras  and  a  security 
guard,  H  does  not  look  like  Port 
Knox,  says  Mr  Platts. 

Instead,  the  added  security  has 
allowed  GSL  medicines  to  be  put 
on  open  display  in  the  pharmacy. 
The  guard  also  acts  as  a  door- 
man, much  io  the  delight  of 
elderly  CUSt <  unci  s. 


The  current  move  in  patient  edu- 
cation "is  the  beginning  of  sea 
change",  says  the  president  of  the 
Proprietary  Association  of  Great 
Britain. 

In  the  PAGB  annual  report. 
Alan  Raymond  cites  the  Depart- 
ment ot  Health's  Doctor/Patient 
Partnership  campaign,  the  PAGB 
training  pack  for  general  practi- 
n  'is  and  pharmacists,  'Self- 
medication:  a  prescription  for 
change',  and  the  empowerment 
of  patients  to  seek  self-medica- 
tion as  "pointing  to  strong  sup- 
port lor  sell-care  and  the  benefits 
il  In  nigs  the  consumer". 

Mi  Raymond  urges  all  those 
"interested  m  promoting  respon- 
sible sell-care  to  form  alliances 
and  use  opportunities  to  ensure 
the  most  clear,  effective  mes- 
sages reach  the  consumer  and, 
most  importantly,  effect  change". 

The  PAGB  is  also  surveying 
( IPs'  and  patients'  attitudes  and 
actions  with  regard  to  over  the 
counter  medicines  and  pharma- 
cist recommendation.  This  fol- 
lows on  from  a  survey  which 
found  that  80  per  tent  of  CPs 
were  comfortable  about  referring 
their  patients  to  the  pharmacist. 
•  John  Ferguson,  secretary  and 
registrar  of  Hie  Royal  Pharmaceu- 
tical Society,  writing  in  the  PACB 
annual  report  about  the  phar- 
macy's role  in  responsible  self- 
medication,  comments  that  the 
RPSGB  (  ouncil  is  "likely  to  pub 
lish  standards  for  dealing  with 
requests  for  non-prescription 
medicines  and  advice  on  treat- 
ment of  symptoms". 

Mr  Ferguson  also  Hunks  that  a 
statement  on  sell  care,  including 
self-medication,  will  be  issued  at 
t  he  FIP  Congress  in  Jerusalem  in 
September. 
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Council  agrees  voting  system 


The  Royal  Pharmaceutical  Soci- 
ety's Council  agreed  this  month 
on  a  policy  for  recording  and 
publishing  the  details  of  voting  at 
Council  meetings. 

Any  Council  member  would  be 
able  to  propose  that  the  votes  be 
recorded.  If  the  proposal  were 
seconded,  how  members  vote 
would  be  recorded  in  the  minutes. 
Council  agreed  with  Alison  Blenk- 
insopp's  proposal  that  the  inten- 
tion should  always  be  to  publish 
the  names  unless  Council  decided 
there  was  a  good  reason  not  to  do 
so.  If  names  were  not  published, 
they  would  not  be  made  available 
to  anyone  enquiring. 

Council's  code  of  conduct  is  to 
accommodate  an  annual  general 
meeting  motion  which  calls  for 
Council  members  not  to  mislead 
pharmacists  as  to  their  views  on 
particular  issues. 
Distance  selling  A  paper  is  to 
be  prepared  for  the  Law  and 
Ethics  Policy  Committee  setting 
out  the  situation  on  the  use  of 
'distance  selling'  methods  for 
non-prescription  medicines. 

Council  heard  that  a  European 
distance  selling  directive  was 
likely  to  go  through,  without  a 
Europe-wide  ban  on  mail  order 
medicines.  But  a  clause  allows 
individual  member  states  to 
make  more  stringent  controls. 
The  issue  would  have  to  be 
addressed  by  the  UK  delegation 
to  the  European  Union  Phar- 
macy Group  once  the  directive 
had  been  passed. 


It  appealed  that  the  Depart- 
ment of  Health  saw  no  need  for  a 
specific  ban  on  the  distance  sell- 
ing of  non-prescription  medi- 
cines as  this  was  already  covered 
in  existing  legislation.  Council 
wished  to  see  a  paper  clarifying 
the  legal  situation. 

Council  also  heard  there  may 
be  problems  with  the  distance 
selling  directive  as  medicines 
which  were  non-prescription  in 
one  country  could  be  sold  by 
mail  or  der  to  customer  s  in  coun- 
tries where  they  were  Prescrip- 
tion-only. 

The  Council  of  Europe  had 
revised  its  list  of  P(  )Ms  in  various 
countries,  which  the  Society  was 
examining  to  make  sure  it  con- 
tained nothing  detrimental.  The 
secretary  and  registrar,  John  Fer- 
guson, said  the  law  department 
was  examining  the  list  to  see 
how  it  might  affect  P  medicines. 

The  European  Parliament  had, 
however,  adopted  an  amend- 
ment to  ban  the  sale  of  medicines 
by  teleshopping,  but  the  sale  of 
medicines  through  the  Internet 
was  more  complicated.  The 
PGEU  general  assembly  agr  eed  it 
would  be  difficult  to  ban  or  even 
control  this  practice. 

Mar  shall  Davies  said  the  Soci- 
ety needed  contingency  plans  to 
deal  with  these  developments  to 
prevent  being  overtaken  by 
events. 

Research  on  pharmacists' 
value  Council  agreed  on  ways  to 
take  forward  research  showing 


how  community  pharmacists 
contribute  to  the  Health  of  the 
Nation. 

The  Society,  the  NPA,  the 
PSNC,  the  CCA  and  the  SPGC 
have  identified  two  priority  pro- 
grammes for'  collaborative  re- 
search. One  concerns  the  pub- 
lic's use  of  community  pharmacy 
as  a  primary  care  resource;  the 
other  is  concerned  with  realising 
the  potential  of  community  phar- 
macists working  in  the  primary 
healthcare  team. 

Council  agreed  that  the  Soci- 
ety would  actively  participate  in 
a  community  pharmacy  research 
group  representing  a  consort ium 
of  pharmacy  bodies.  The  par  tici- 
pating organisations  would  be 
asked  to  contribute  towards  a 
fund  of  £120,000  to  take  forward 
r  esearch  proposals  over  the  first 
two  year  s. 

Continuing  education  A  ques- 
tion about  pharmacists'  partici- 
pation in  continuing  education  is 
likely  to  be  added  to  next  year's 
r  etention  fee  form. 
Employees'  needs  An  expert 
group  of  members  of  the  Com- 
munity Pharmacists'  Group 
Committee  is  to  review  the  needs 
of  employee  pharmacists. 
Animal  medicines  distribu- 
tion The  Society,  in  association 
with  the  Animal  Health  Distribu- 
tors Association,  is  to  lobby  the 
European  Commission  with  a 
view  to  preserving  both  the  P  and 
PML  categories  of  veterinary 
medicines. 


Pharmacist  Nick  Payne  of 
Wirks worth,  Derbyshire,  has 
been  presented  with  the  first  of 
Southern  Derbyshire  Health's 
'Commitment  to  Quality'  awards. 
His  work  over  the  past  two  years, 
developing  links  with  other 
heaithcare  workers  and 
improving  services  at  his 
pharmacy,  entitles  him  Jo  display 
the  certificate,  which  was 
presented  by  SDH 
pharmaceutical  adviser  Helen 
HsiSmi 


armacy 


Pharmacy  has  a  positive  future, 
provided  the  whole  ethos  of  what 
pharmacy  is  about  is  radically  re- 
focused,  pr  edicts  the  Young  Phar- 
macists' Group  in  its  response  to 
'Pharmacy  in  a  New  Age'. 

In  its  submission  to  the  Royal 
Pharmaceutical  Society,  the  YPG 
has  made  28  recommendations 
following  an  eight-month  consul- 


tation with  its  members.  Some  of 
the  recommendations  include: 

•  the  Society  should  appoint  a 
full-time  salaried  CEO,  replacing 
the  secretary  and  registrar  roles 

•  medicine  supply  should  be 
undertaken  by  support  staff  reg- 
istered with  the  Society 

•  the  Society  should  promote 
pharmacists  with  an  ad  campaign. 


MP  names  pharmacy  in  methadone  motion 


A  pharmacist  has  been  accused 
of  deplorable  behaviour  in  dis- 
pensing methadone  to  drug 
addicts  by  London  Labour  MP 
Ken  Livingstone. 

A  motion,  tabled  by  Mr'  Living- 
stone in  (he  I  h  H  isc  ol  (  i linn  his 
alleges  that  E  Maguire  Chemist  in 
North  Paddington  is  encouraging 
drug  addicts  to  deal  in  drugs  pre- 
scribed by  local  private  practice 
GPs. 

The  motion  alleges  that  the  phar- 
macy "is  prepared  to  dispense  con- 
trolled   drugs    at    these  levels 


[between  20()-5()()mg  daily  of 
injectable  methadone]  and  offer 
credit  to  addicts  requir  ing  it". 

The  motion  also  calls  for  the 
Royal  Pharmaceutical  Society  to 
urgently  review  its  Code  of 
Ethics  to  "curb  the  practices  of 
pharmacists  in  relation  to  the  dis- 
pensing of  controlled  drugs". 

The  pharmacy's  proprietor, 
Shirley  Davies,  did  not  respond 
to  these  accusations  before  C&D 
went  to  press.  The  Royal  Phar- 
maceutical Society  said  it  had  no 
comment  to  make. 


Flamborough  correction 

The  pharmacy,  whose  contract 
application  Boots  is  appealing 
against,  is  Kingston  Pharmacy, 
not  Kingsway  as  reported  last 
week.  In  addition,  the  collection 
and  delivery  service  has  been 
operated  by  pharmacies  in 
Bridlington  for  17  years,  not  two 
years,  as  claimed  by  Boots  in  its 
appeal  application. 

US  employment  fear 

Around  40,000  pharmacists  could 
be  unemployed  in  the  US  by  2005, 
says  a  US  think-tank.  The 
solution  would  be  to  reduce  the 
number  of  schools  of  pharmacy 
and  focus  training  on  clinical 
pharmacy,  system  management 
and  work  with  healthcare 
providers. 

Customer  queries  up 

Customers  are  seeking  more 
advice  from  pharmacists  than 
ever  before,  says  a  survey 
commissioned  by  Johnson  & 
Johnson  MSD  All  pharmacists 
questioned  agreed  that  there  had 
been  an  increase  in  the  number 
of  requests  for  advice  in  the  past 
two  years,  with  almost  90  per 
cent  saying  that  they  gave  up  to 
ten  recommendations  a  day  and  a 
quarter  gave  up  to  20.  Advice  is 
most  commonly  sought  for 
coughs  and  colds,  followed  by 
indigestion  and  heartburn. 

HON  goes  green 

The  impact  of  the  environment  on 
health  is  to  be  addressed  in  the 
Government's  Health  of  the 
Nation  initiative.  It  will  target 
improving  air  quality  and 
reducing  the  impact  of  noise.  The 
Department  of  Health  is  investing 
£2.5  million  on  research  to 
examine  the  effects  of  air 
pollutants  on  health  and  a  further 
E5m  on  funding  research  into 
asthma  treatments  and  services. 
The  first  call  for  research 
proposals  on  the  latter  will  be 
issued  soon. 

DoH  shows  respect 

In  an  attempt  to  cut  teenage 
smoking,  the  Department  of 
Health  has  launched  a  £3  million, 
three-year  campaign,  running  in 
teenage  magazines,  which 
features  non-smoking  celebrities 
like  Gary  Lineker  and  Roger 
Black. 

Lloyds' pay  blip 

Lloyds  Chemists  had  a  blip  in  its 
weekly  payment  system  for 
locum  pharmacists.  A  systems 
change  led  to  "a  small  number" 
of  pharmacists  having  delayed 
payments.  The  problem  has  now 
been  rectified. 
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Co-op  consumer 
commitment 

The  National  Co-operative  Chem- 
ists has  pledged  its  support  for 
ihr  consumer  in  a  mission  state- 
ment to  be  displayed  in  the 
chain's  236  branches. 

li  stresses  that  the  company's 
aim  is  io  "improve  the  range  and 
quality  of  services  provided  to  the 
community  by  <>ur  commitment  to 
innovation  and  proactive  approach 
in  tlic  changing  needs  and  expecta- 
tions of  our  customers". 

Tin'  organisation's  new  motto 
'( >ur  priority  is  custi  >mer  rare' 
will  feature  on  Co-op  bags,  sia- 
tionery  and  advert  ising. 

"After  the  achievements  of  the 
last  "iii  years,  we  felt  it  was  impor- 
tant in  set  out  our  objectives 
clearly  for  the  next  half-century," 
says  Roy  <  Harrington,  chief  execu- 
tive officer.  "What  drives  the 
NCC,  above  all  is  service  to  the 
community  and  we  can  achieve 
that  through  providing  the  high- 
est standards  i  »f  care." 

Scotland  prepares  for 
practice  research  seminar 

A  Scottish  pharmacy  practice 
research  seminar  is  on  the  cards 
for  lliis  autumn.  Facilitated  by  the 
Scottish  Department  Executive, 
the  aim  is  to  explore  the  co-ordi- 
nation nl  pharmacy  practice 
research  within  Scotland,  based 
on  the  executive's  research  and 
development  strategy. 

The  Executive  is  also  consider- 
ing initiating  a  join!  project  with 
nurses,  possibly  looking  at  dis 
charge  planning.  II  is  to  investi- 
gate the  availability  of  funding  for 
multi-disciplinary  research  and 
the  mechanisms  and  timing  of 
applying. 

NPA's  healthy  hints  for 
happy  holidaymakers 

A  host  of  holiday  health  lips  are 
offered  in  the  latest  National 
Pharmaceutical  Association  con- 
sumer booklet . 

Travel  sickness,  stomach  n|> 
set,  laics  and  stings,  sun  care, 
vaccinal  ions,  and  sterile  needles 
and  syringes  are  all  discussed, 
along    wilh    the    mam  holiday 

health  risks,  preventative  advice 
and  how  to  treat  illness  should  il 
occur. 

The  pharmacist 's  ability  to  per 
sonalise  travel  packs  is  also 
stressed.  "We  want  people  to 
know  that  they  can  discuss  all 
their  holiday  health  needs  wilh 
theii  pharmacists,"  says  the  NI'A's 
head  of  public  affairs,  Colette 

Mc<  reedy. 

( lopies  are  available  from  I  he 
NTA  sales  office  on  01727  858687 
ext  169. 


It's  good  to 


and  it's  about 
time,  too 

There  was  a  timely  warning  in 
July's  National  Pharma- 
ceutical Association  'Pink 
Supplement'  against 
pharmacists  providing  a  range 
of  drugs  to  doctors  operating 
co-operative  out  of  hours 
surgery  schemes.  The  aim  is 
to  enable  the  doctor  to  supply, 
out  of  hours,  full  prescription 
quantities  of  medicines  to 
patients  without  involving  a 
pharmacist  at  the  point  of 
dispensing.  But,  as  the  NPA 
correctly  points  out,  this  is 
doctor  dispensing  by  the  back 
door,  a  development  to  be 
positively  discouraged  by 
pharmacists,  and,  probably, 
contrary  to  the  regulations. 

However,  I  can  understand 
the  temptations  that  could 
lead  to  a  pharmacist 
becoming  involved  in  such 
schemes  because,  with  a 
divided  profession,  many  take 
the  view  that  if  they  do  not 
exploit  the  commercial 
advantage  of  the  situation, 
someone  else  will.  This  is  a 
problem  ignored  by  the  NPA 
which,  instead  of  wielding  the 
big  stick,  should  suggest 
constructive  ways  for 
independent  pharmacists  to 
become  legally  involved  with 
these  medical  co-operatives. 

In  many  areas  of  the 
country,  the  old  concept  of 
rotas  has  all  but  disappeared, 
with  every  pharmacy 
competing  for  an  ever-smaller 
slice  of  the  out  of  hours  cake. 
The  public  revel  in  the 
extended  service  and  doctors 
quickly  come  to  learn  of  late 
openers  and  instruct  patients 


accordingly.  Now,  into  this 
already  chaotic  situation, 
comes  the  logical 
amalgamation  of  out  of  hours 
medical  services  into  a  single 
or  small  number  of  centrally- 
based  co-operative  units. 

What  should  happen  is  that 
the  local  medical  and 
pharmaceutical  committees  sit 
down  together  and  thrash  out 
the  consequences  of  these 
developments  before  they  are 
fully  introduced  to  ensure  that 
adequate  pharmaceutical 
services  are  also  available. 

What  actually  happens  is 
that  systems  are  commercially 
established  without  any  form 
of  interprofessional  liaison, 
and  then  the  NPA  wonders 
why  individual  pharmacists 
are  tempted  to  take  advantage 
of  the  situation! 

Medical  co-operatives  or 
centrally-located  deputising 
services  will  quickly  become 
the  norm  for  providing  out  of 
hours  medical  services.  It  is 
essential  that  pharmacists  co- 
operate in  responding  to  these 
changes  and  offer  their  own 
complementary 
pharmaceutical  service. 

The  level  of  service  which 


will  be  required  will  vary 
widely  between  different 
areas  but,  if  pharmacy  is  once 
more  not  to  be  bypassed  and 
treated  simply  as  the  provider 
of  the  cheapest  available 
source  of  drugs  for  the 
doctors  to  dispense,  then  local 
communications  between 
LPCs  and  LMCs  must  be 
established  ...  and  established 
fast! 

P  to  POM,,, 
at  a  price! 

Tagamet  Dual  Action  Liquid  has 
been  so  successful  OTC  that 
Smithkline  Beecham  has  now 
gained  approval  for  it  to  be 
prescribable  on  FP10  (C&D 
Script  Specials  July  6).  In 
anticipation  of  its  enthusiastic 
medical  support,  the  company 
has  also  announced  that  a  new 
600ml  pack  will  be  introduced 
for  later  in  the  year  which,  if  it  is 
priced  pro-rata  to  the  200ml 
pack,  will  cost  £8.49. 

All  this  is  good  news  for  SB 
and  should  expand  its  market, 
but  why  all  the  fuss  and  effort 
when  the  same  product,  under 
the  guise  of  Algitec,  has  been 
on  the  market  for  many  years? 
I  suspect  the  reasoning  is 
purely  a  marketing  ploy  to 
convince  doctors  that 
something  'new'  is  now 
available.  Meanwhile,  what 
will  happen  to  my  stock  of 
Algitec,  bought  at  £15.41  for 
the  same  600ml  size?  I  assume 
that  it  will  be  quickly 
discontinued  or  the  price 
made  more  competitive.  I 
don't  suppose  SB  will  be 
offering  me  full  compensation 
for  my  residual  stock. 

Paludrine 
price  hike 
provokes  rage 

Zeneca  has  just  qualified  for  a 
reader's  'rage  of  the  month' 
award.  Paludrine  100mg 
tablets  have  been  repackaged 
in  a  new  compliance  pack  of 
98  tablets  against  the  old  bulk 
pack  of  100.  At  the  same  time, 
the  price  has  risen  from  £5.69 
per  100  to  £7.43  for  98.  A  33 
per  cent  rise  on  an  old  estab- 
lished drug.  A  brilliant  mark- 
eting wheeze.  Maybe  Zeneca 
thought  we  wouldn't  notice! 
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SCRIPlWcials 


Pilogel:  pilocarpine  in  a  gel 


Alcon  has  launched  Pilogel,  the 
first  gel  form  of  the  cholinergic 
agonist  pilocarpine  for  the  man- 
agement of  glaucoma. 

The  sterile  ophthalmic  gel  I'm 
mulation,  which  contains  pilo- 
carpine hydrochloride  4  per  cent 
w/w,  is  indicated  for  the  control 
of  intra-ocular  pressure  in 
patients  with  ocular  hyperten- 
sion and  chronic  open-angle 
glaucoma. 

The  recommended  dose  is  1- 

Fareston:  new  first- 
line  therapy  for 
breast  cancer 

Orion  Pharma  has  launched  Fare- 
ston tablets  (toremifene  60mg), 
an  anti-oestrogen  for  the  first-line 
treatment  of  hormone-dependent 
metastatic  breast  cancer  in  post- 
menopausal patients  (£31.80,  30). 

The  recommended  dose  is 
GOmg  ( one  tablet )  daily  and,  while 
there  is  no  need  to  adjust  for 
renal  impairment,  caution  is 
needed  in  patients  with  hepatic 
impairment. 

Studies  have  shown  toremifene 
to  be  as  effective  as  tamoxifen  in 
terms  of  tumour  contr  ol,  patient 
survival  and  maint  enance  of  qual- 
ity of  life.  Pharmacokinetic  pro- 
files of  both  drugs  are  similar. 

The  most  common  side-effect 
is  hot  flushes  followed  by  sweat- 
ing, nausea,  leucorrhea,  dizzi- 
ness, oedema,  pain  and  vomiting. 
Orion  Pharma  UK  Ltd.  Tel:  01635 
520300. 


1.5cm  of  the  gel  to  be  applied 
under  the  lower  eyelid  once  a 
day  at  bedtime.  Pilogel  comes  in 
a  5g  tube  with  a  basic  NIIS  price 
of  £6.86. 

The  gel  has  several  advantages 
over  eye  drops  in  terms  of  com- 
pliance and  side-effects.  The 
slow  release  of  pilocarpine  from 
the  gel  means  it  need  only  be 
administered  once  daily  rather 
than  the  equivalent  four  times  a 
day  with  eye  drops.  Studies  have 


Nutricia  Dietary  Products  has 
relaunched  its  Glutafin  gluten- 
free  bread  mix  range  to  reduce 
consumer  confusion  and  to  ease 
product  ident ificat i(  >n. 

The  current  range  of  six  mixes 
has  been  replaced  by  four 
improved  recipes.  The  range  now 
comprises  Glutafin  Mix;  Fibre 
Mix;  Multigrain  White  Mix 
(which  replaces  Brown  Bread 


Aredia  (pamidronate  disodium) 
has  been  granted  a  new  licence 
for  the  treatment  of  osteolytic 
bone  metastases  and  bone  pain 
in  women  with  breast  cancer. 

The  recommended  dose  is  a 
single  90mg  infusion  once  every 
four  weeks.  It  may  be  given  in 
addition  to  any  existing  chemo- 
therapy or  endocrine  therapy 
regimens. 

New  data  presented  at  the 
British  Oncology  Association's 
annual  conference  earlier  this 


shown  Pilogel  to  significantly 
lower  intra-ocular  pressure  for  a 
full  24-hour  period  if  given  as  a 
single  bedtime  dose.  It  has  also 
been  shown  to  be  as  effective  as 
a  twice  daily  dose  of  timolol  0.5 
per  cent. 

Blurred  vision,  which  follows 
administration  of  pilocarpine,  is 
also  minimised  with  a  single  bed- 
time dose. 

Alcon  Laboratories  (UK)  Ltd.  Tel: 
01442  341234. 


Mix);  and  Multigrain  Fibre  Mix 
(replacing  Glutafin  Baking  Mix, 
Rite-Diet  White  Bread  Mix  and 
Rite-Diet  Flour  Mix).  The  Multi- 
grain  mixes  are  both  gluten-free 
and  wheat-free. 

All  new  products  have  been 
repacked  and  the  trade  price  per 
pack  is  S4.83. 

Nutricia  Dietary  Products  Ltd. 
Tel:  01225  771801. 


week  showed  that  Aredia  signifi- 
cantly cut  the  rate  of  skeletal 
morbidity  in  breast  cancer  pat- 
ients whose  bones  were  affected. 
The  drug  was  also  found  to  sig- 
nificantly relieve  bone  pain  and 
the  need  for  analgesia. 

Aredia  is  already  licensed  for 
tumour-induced  hypercalcaemia, 
osteolytic  lesions  and  bone  pain 
in  multiple  myeloma,  and  Paget 's 
disease  of  the  bone. 
Ciba  Pharmaceuticals.  Tel:  01403 
272827. 


Ener-G  bread 

General  Dietary  has  added  Brown 
Rice  &  Maize  Bread  (742g,  NHS 
price  £3.75)  and  Rice  Loaf  (612g, 
£3.75)  to  its  Ener-G  range  of 
gluten-free  and  wheat-free 
products. 

General  Dietary  Ltd.  Tel:  0181  336 
2323. 

Tarivid  indication 

Tarivid  (ofloxacin)  is  now 
indicated  for  the  treatment  of  skin 
and  soft  tissue  infections.  The 
recommended  dose  for  this 
indication  is  400mg  twice  daily. 
Hoechst  Marion  Roussel.  Tel: 
01895  834343. 

Novel  salbutamol  inhaler 

ML  Laboratories  has  been 
granted  a  licence  by  the 
Medicines  Control  Agency  for  a 
novel  breath-activated  dry 
powder  inhaler  for  salbutamol.  Its 
features  include  a  visible  dose 
counter  and  a  mechanism,  which 
allows  dosing  even  at  low  peak 
flow  rates  without  the  need  for 
co-ordination. 

ML  Laboratories.  Tel:  0151  228 
0984. 


From  August  1,  folic  acid  tablets 
400mcg  will  be  added  to  Part  VIII 
of  the  Drug  Tariff,  classified  as  a 
Category  C  product. 
Reimbursement  will  be  based  on 
Preconceive  90-tablet  packs. 
Prior  to  that  date,  pharmacists 
will  have  to  endorse  FP10 
prescriptions  with  the  source  and 
the  pack  size  of  the  folic  acid 
dispensed.  The  Health  Education 
Authority  recommends  this  dose 
to  reduce  the  risk  of  neural  tube 
defects  in  babies. 


Nutricia  Dietary's  gluten-free  re-mix 


New  indication  for  Ciba's  Aredia 


Serdolect:  a  novel  antipsychotic  treatment 


Serdolect  (sertindole)  is  a  novel 
treatment  for  schizophrenia, 
which  manufacturer  Lundbeck 
claims  has  significant  advantages 
over  other  antipsychotics. 

The  drug  relieves  symptoms 
described  as  positive  (hallucina- 
tions, delusions)  ami  negative 
(social  withdrawal,  lack  of  moti- 
vation ),  and  is  less  likely  to  cause 
the  extrapyramidal  effects  which 
are  a  major  reason  for  patients 
stopping  taking  their  antipsy- 
chotic medication. 

Patients  should  start  on  4mg 
daily,  increasing  the  dose  by  4mg 
increments  after  three  to  four 
days  on  each  dose.  The  optimal 
daily  maintenance  dose  is  12- 


20mg,  with  a  maximum  of  24mg 
daily. 

The  cleaner  profile  results 
from  sertindole  selectively  in- 
hibiting dopamine  neurones  in 
the  limbic  area  of  the  brain  rather 
than  in  the  striatal  area,  where 
extra-pyramidal  symptoms  are 
thought  to  originate.  The  most 
common  adverse  reactions  are 
nasal  congestion  (and  dry  mouth 
as  a  result  of  not  breathing 
through  the  nose),  reduced  ejac- 
ulatory  volume,  dizziness  and 
weight  gain. 

Serdolect  is  available  as  tablets 
of  4mg  (£36.63,  30)  and  12mg, 
16mg,  and  20mg  (S102.55,  28). 
Lundbeck  Ltd.  Tel:  01908  649966. 


MEDICAL  MATTERS 


Combinations  are  the  key  to  AIDS  therapy 


Combinations  of  newer  drugs, 
such  as  protease  inhibitors,  with 
existing  drugs,  such  as  AZT,  offer 
greater  control  of  HIV  infection. 
Results  of  trials  with  protease 
inhibitors  are  being  presented  at 
the  11th  International  Confer- 
ence on  AIDS  in  Vancouver. 

Protease  inhibitors  have  the 
ability  to  block  replication  of  the 
virus  and,  when  used  in  combina- 
tion with  nucleoside  analogues, 
such  as  zidovudine,  didanosine 
and  zalcitabine,  can  reduce  the 
virus  to  below  detectable  levels. 
Increasing  evidence  suggests 
that  a  reduction  in  the  level  of 


HIV  circulating  in  blood  is  a  reli- 
able indicator  of  prognosis.  The 
protease  inhibitors  currently  be- 
ing used  include  saquinavir 
(Hoffman  La  Roche),  ritonavir 
(Abbott  Laboratories)  and  in- 
davir  (Merck). 

Unpublished  data  presented  at 
the  conference  revealed  that  lev- 
els of  the  virus  circulating  in  the 
body  could  be  reduced  by  99  per 
cent  in  patients  treated  with  a 
triple  therapy  regimen  of  the  pro- 
tease inhibitor  saquinavir  (Invi- 
rase),  with  the  nucleoside  ana- 
logues zidovudine  ( Retrovir)  and 
3TC. 


CHEMIST  &  DRUGGIST  13  JULY  1996 


EXPECT  A  TIDAL  WAVE  OF  CUSTOMERS  WHEN  NUROFEN 
HITS  THE  SCREEN.  SO,  STOCK  UP  AND  DISPLAY  THE 
ENTIRE  RANGE  AND  PREPARE  FOR  A  FLOOD  OF  NEW  SALES. 


MICRO-GRANUUS 
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COUNTER 


Sensodyne  F's 
winning  formula 

Sensodyne  toothpaste  is 
back  on  TV  in  August  with 
the  launch  of  a  new 
commercial. 

Stafford- Miller  has 
invested  £3.5  million  in  its 
biggest  advertising 
campaign  for  Improved 
Formula'  Sensodyne  F 
sensitive  toothpaste. 

The  formulation  now 
contains  triclosan,  an 
antibacterial  agent  which 
helps  fight  against  gum 
disease  and  keeps  gums 
healthy. 

The  commercial  will 
continue  to  air  throughout 
the  rest  of  the  year. 
•  Sensodyne  sales 
continue  to  monopolise 
the  sensitivity  sector,  with 
an  87.5  per  cent  share  in 
pharmacy  (Nielsen),  says 
the  company. 
Stafford-Miller  Ltd.  Tel: 
01707  331001. 


(  ciila  Healthcare  is 
launching  <  Iratrin,  a  new 
breath  freshener  which 
"works  from  within  the 
digestive  system". 

( )ratrin  (48  tablets, 
£2.85)  claims  to  provide  - 
relief  against  breath 
odours,  such  as  garlic, 
onions,  spices,  alcohol 
and  cigarette  smoke, 
within  ten  minutes  and 
last  tor  up  to  three  hours. 

The  product  contains 


no  artificial  colours, 
flavt  linings, 
preservatives  or  sugar. 
The  main  ingredients  are 
parsley  seed  oil  and 
peppermint  oil. 

Two  to  three  tablets 
should  be  taken  after 
meals,  and  must  be 
swallowed  and  in  it 


^  chewed. 

The  tablets  are 
blistered-packed  for 
convenience  and 
hygiene. 

The  launch  will  be 
supported  with  a 
£250,000  advertising  and 
press  campaign 
beginning  in  the  autumn, 
Ceuta  Consumer 
Healthcare  Ltd.  Tel:  01202 
780558. 


'Baby  Friendly' 
pads  to  promote 
breastfeeding 

Robinson  Healthcare  has 
redesigned  the  packaging 
for  its  shaped  breast  pads 
(40  pads,  £2.69). 

New  colour  tones  are 
aimed  at  making  the  pads 
appeal  more  to  breast- 
feeding mothers,  and  to 
increase  shelf  impact. 

The  new  packaging 
features  the  Baby 
Friendly  Initiative  logo, 
part  of  Robinson's  partner- 
ship with  UNICEF.  The 
logo  is  to  promote  the 
advantages  of  breast- 
feeding through  maternity 
hospitals  and  the  media. 

A  joint  promotion  will 
take  place  during  August 
and  September,  with  the 
sale  of  Baby  Friendly 
T-shirts. 

Robinson  Healthcare.  Tel: 
01246  220022. 


Holiday  message  from  Diocalm 


Seton  Healthcare  is 
spending  over  £500,000 
on  its  firsl  advertising 
campaign  ft  >r  I  >it  icalm 
I  It i a,  with  the  message 
that  'Nothing  stops 
diarrhoea  taster' 

The  ads,  in  women's 
magazines  and  broadcast 

Sanatogen 
goes  for  the 
Classic  feel  i 

Roche  has  looked  to 
the  over-50s  for  the 
launch  of  its  latest 
vitamin  and  mineral 
supplement,  Sanatogen 
Classic  50+. 

The  product  contains 
15  nutrients,  including 
ginseng,  ginkgo  biloba. 
iron,  copper  and 
potassium,  and  is  aimed 
at  meeting  the  needs  of 
people  in  later  life. 

Classic  50+  comes  in 
packs  of  30  tablets 
retailing  at  £3.29  and  60  at 
£5.69. 

A  £0.5  million  support 
campaign  will  include 
advertising  in  the 
women's  and  special 


on  local  radio,  are 
targeted  at  male  and 

female  holidaj  makers 
The  range  has  three 
variants:  Diocalm  I  Ilia 
I  liocalm  I  lual  Action  and 
I  >ii  icalm  Replenish. 
Seton  Healthcare  Group. 
Tel:  0161  652  2222. 


Sanatogen 
Sanatogen  CLASS! 


interest  press  from 
October,  and  a  six-week 
national  radio  support 
package  on  Classic  FM. 

Roche  senior  brand 
manager  Kate  Fox  Evans 
says:  "With  the  over-50s 
now  making  up  32  per 
cent  of  the  population  and 
expected  to  grow,  the 
potential  for  growth  in 
this  niche  of  the  VMS 
market  is  huge." 
Roche  Consumer  Health. 
Tel.  01707  366000. 


Revital  food  for  thought 
from  Herbalforce 


Revital  from  Herbalforce 
is  a  bioactive  smart  food' 
supplement 

The  new  product  is  a 
two-part,  30-day  health 
system',  which  claims  to 
act  as  a  performance 
food  concentrate. 

Revital  (£14.95, 120 -a 
month's  supply)  is  taken 
in  capsule  form  in 
combination  with 
everyday  foods  and  is 
claimed  to  be  suitable  for 
children  and  the  elderly. 

Each  capsule  includes 
a  concentration  of 
oranges,  pineapples, 
papaya,  carrots,  cabbage, 
broccoli,  spinach  and 


garlic,  the 
natural 
sources  of 
vitamins  A, 
B1,  B2,  B12,  C 
and  E. 

Sarsaparilla, 
schisandra 
and  goto  kola 
herbs  are 
incorporated 
into  the 
formulation. 

Revital  is 
blister-pack- 
ed with  the  vegetable  and 
fruit  blends  separated 
and  colour-coded.  The 
product  is  free  from 
artificial  preservatives, 


colourings,  added  sugars 
and  salts. 

Herbalforce  Natural 
Products  Ltd.  Tel:  01666 
505025. 


Dioralyte  set  to  receive  national  press  covera 


Rhone-Poulenc  Rorer  is 
supporting  I  horalyte,  its 
oral  rehydration  therapy, 
for  the  firsl  time  in  a 
national  press 
advertising  campaign 
targeting  women's  and 
parentcare  magazines. 

The  ads  are  set  to  run 
until  tin'  end  of 
September  and  are 
designed  i< i  educate 
parents  to  the  dangers 


posed  by  dehydration 
caused  by  diarrhoea  and 
v<  uniting. 

As  part  of  the  promt  >- 
lion,  pharmacists  have 
the  chance  to  win  a 
seven-day  trip  for  two  to 
Niagara  Kails,  ( Canada,  in 
a  new  compel  it  ion.  There 
are  also  100  runnei  up 
prizes  of  Dioralyte  ct  >ol 
bags  to  be  won. 

The  compel  il  ion  lesls 


pharmacists'  knowledge 
of  the  causes  of 
dehydration  and  effective 
treatment  of  the 
condition.  Details  can  be 
obtained  from  company 
representatives  or  by 
writing  to  RPR  at  RPR 
I  louse,  52  SI  Leonards 
Road,  Eastbourne,  FJasI 
Sussex  BN21  3YG. 
Rhone-Poulenc  Rorer  Ltd. 
Tel:  01323  534000. 
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COUNTERPOINTS 


Bright  eyes 


Boots  No7  is  introducing 
new  Positive  Action  Day 
&  Night  Eye  Care  for 
delicate  skin.  The  cream 
(£12.95,  two  x  10ml) 
provides  two  formulations 
in  one  pack. 


Hands  up 


Sally  Hansen's  nail  care 
brand  is  offering 
consumers  a  free  Dry  Fast 
Spray  (£2.49)  with  any 
purchase  of  Instant 
Strength,  Double  Duty, 
French  Manicure  Kit  or 
AHA  Cuticle  Remover.  The 
promotion  will  run  until 
the  end  of  September. 
Network  Management 
Ltd.  Tel:  01252  29911. 


AAH  Pharmaceuticals  is 
offering  discounts  of  20 
per  cent  off  four  Family 
Health  lines  until  August 
17.  The  promotion  applies 
to  six  or  more  outers  of 
Family  Health  Micropore 
and  Tegaderm  Film 
Dressing  through  an  order 
form  available  from  AAH 
representatives. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Hot  sales! 


Scholl  is  introducing  a 

new  counter  unit  holding 
24  packs  of  Scholl  Hidden 
Comfort  Hosettes,  with  a 
free  sample  of  Blister 
Treatment,  worth  £0.72. 
The  compact  unit  is 
priced  at  £24.86,  the  price 
of  the  Hosettes  alone.  The 
wire  rack  is  a  limited 
edition  and  can  be 
obtained  direct  from 
Scholl  representatives. 
Scholl  Consumer  Products 
Ltd.  Tel:  01 582  482929. 

Baking  bonus 

Gluten  Free  Foods  is 
introducing  a  new 
improved  flour  and  pastry 
mix  Glutano  flour  mix 
(750g,  £5.50)  is  gluten-  and 
wheat-free. 

Gluten  Free  Foods  Ltd.  Tel: 
0181  954  7348 

Total  trial  size 

Colgate-Palmolive  is 
introducing  a  trial-size 
tube  of  Colgate  Total 
Fresh  Stripe  (19ml,  £0.39). 
The  launch  will  benefit 
from  a  £5.2  million  spend 
behind  the  brand  this  year. 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 


Freeman  toiletries  range 
taken  on  by  Lloyds 


Freeman  toiletries  is 
launching  a  new  range  of 
skin,  hair  and  bath 
products  in  the  UK. 

The  range,  which  has 
been  sold  into  Lloyds' 
dings  stores  and 
chemists,  includes  two 
shampoos  and 
conditioners:  Apple 
Nectar  Shampoo  and 
Apple  Nectar 
Conditioner,  and 
Hawaiian  Ginger 


Shampoo  and  Hawaiian 
Mango  Conditioner 
(473ml,  £3.99  for  all 
variants). 

The  Beautiful  Skin 
range  includes 
Blackberry  &  Tangerine 
Mud  Masque;  Blueberry 
&  Lavender  Gel 
Cleanser;  Cucumber  & 
Ginseng  Peel  Oil 
Masque;  and  Avocado  & 
Oatmeal  Facial  Masque 
(all  170g,  S3.49).  A  hand 


Oh!  de  Moschino  is  oh  so  chic 


Oh!  de  Moschino  is  a 
new  transparent  eau  de 
toilette.  Trie  scent  comes 
in  two  sizes  (45ml,  £33 
and  75ml,  £46),  with  a 
fresh  bouquet  of  water 
flowers,  including  pink 
lotus,  wild  cyclamen, 
Indian  pink  water  lily, 
yellow  orris,  Chinese 
peony,  wild  muguet  and 
Madagascan  stephanotis. 


Notes  of  heliotrope,  May- 
blossom,  Florentine  orris, 
sandalwood  and  musk 
add  a  sweeter  essence  to 
the  fragrance. 

Available  from  late 
July,  the  eau  de  toilette  is 
presented  in  a  silver 
bottle,  embossed  with 
Moschino's  heart  logo. 
Aspects  Beauty  Co.  Tel: 
01273  400085. 


Vosene  adds  value  with  flannel  offer 


Vosene  is  running  a  free 
on-pack  flannel  promotion 
through  independent 
pharmacies  and  multiples. 
The  offer  will  run  until 
mid-August  and  is 
designed  to  attract  new 
purchasers  to  the  product 
as  well  as  appeal  to 
Vosene  users.  Each 


Vosene  variant  has  a 
different-coloured  flannel. 
•  The  UK  hair  care 
market  is  worth  £268 
million,  with  the 
medicated  sector 
accounting  for  20  per 
cent. 

Wella  Great  Britain.  Tel: 
01256  20202. 


Affordable  stocking  fillers 


Network  Management 
has  created  the  Noir 
Christmas  collection  with 
a  choice  of  two  coffrets. 

Available  from  Septem- 
ber, each  coffret  (59.95) 
contains  a  ~>< h 1 1 1  bottle  of 
aftershave  with  either  an 
anti-perspirant  deodorant 
or  a  shower  gel. 

Alternatively,  Noir  is 
introducing  stocking 


fillers  at  £9.95. 

The  collection  will  be 
presented  in  black 
packaging  with  white 
branding. 

Support  for  the  launch 
will  include  consumer 
sampling  and  advertising 
to  appear  in  both  men's 
and  women's  magazines. 
Network  Management 
Ltd.  Tel:  01252  351100. 


cream,  face 
and  neck  moisturiser 
with  an  SPF  of  6,  a  body 


scrub, 
shower  gels 
and  bath  products  ar  e 
also  available  and  retail 
at  under  £4. 
Fragrant  Memories.  Tel: 
01293  822826. 


Sanmex  launches  new  bodysprays 


Sanmex  International  has 
added  a  new  range  of 
female  bodysprays  to  its 
growing  portfolio  of 
toiletries. 

Elegant  Creations 
bodysprays  (150ml, 
SO. 99 )  are  designed  to  be 
an  affordable  alternative 
to  perfume,  with  the 


added  benefit  of  being  a 
deodorant.  There  are 
four  variants  -  Elegance, 
Flight,  Lino  and  Tr  easure 
-  with  extensions  to  the 
range  planned  for  the 
rest  of  the  year. 
The  British  Products 
Sanmex  Co  Ltd.  Tel:  0141 
647  2244. 


ON  TV  NEXT  WEEK 


Alberto-Culver  V05:  STV,  C,  A,  HTV,  W,  C4  +  satellite 

Alka-Seltzer:  GMTV,  C4  +  satellite  

Andrews:  All  areas 
Aquafresh  toothpaste:  All  areas 

Bazuka:  C,  CAR  

Centrum:  C4 

Colgate-Palmolive  Soft  &  Gentle:  All  areas 
Colpermin:  M 

Gentle  Touch:  All  areas  

Hedex  Ibuprofen:  All  areas  

Macleans  Bicarbonate  of  Soda  toothpaste:  All  areas 

Nicotinell  gum  (trial  pack):  STV,  B,  G,  Y,  HTV,  LWT,  TT,  C4 

Nurofen:  All  areas  

Odor  Eaters:  Y,  HTV,  W,  TT  

Oil  of  Ulay:  All  areas  

Pantene:  All  areas,  except  GMTV  

Predictor:  GMTV  +  satellite  

Rimmel:  All  areas,  except  U  

The  Wrigley  Company/Sugar  Free  Brands:  All  areas 

Toepedo:  BSkyB  

Total:  All  areas  

Wella  experience:  All  areas,  except  CTV  

Wrigley  s  Orbit  (Improved):  All  areas  

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 
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Excessive  perspiration  is 
deeply  embarrassing  and 

now  we're  telling 
everyone  about  it  99 


What    if   \<>u    couldn'l    find  an 


As  many  as  26%  of  all  women  asked 


antiperspiranl  ihal  worked'.'  Whal  if      were  interested  in  buying  a  product 


urn  we 


on  sweating  so  much 


'successfully  used  bv  doctors'  -  if  it 


lal  before  the  day  was  out  you      was  available  from  their  pharmacist. 


needed  a  change  of  clothing?  This  is 
the  reality  for  a  surprising  number 
of  people,  as  a  recent  Gallup  survey 
found.  In  fact,  1 1%  of  the  women 
they  spoke  to  were  frequent! \  forced  summer.  \s  a  clinical  antiperspirant 
to  change  clothes  or  co\er  up  ^ 


Clearly  the  market  is  there,  and 
Driclor  Solution  is  the  brand  to 
reach  ii  especially  once  our 
national  media  campaign  begins  this 


to  avoid  the  embarrassment 
of  excessive  perspii'al  ion. 
The  level  of  dissatisfaction 
with  existing  anliperspirants 
might  also  surprise  you. 


Driclor 


SOLUTION 


(ontoini  Aluminium  (blonde  Hoiahydroto 


A  major 
advance  in 
the  treatment 
of  excessive 
perspiration 


Driclor  Solution  provides  long 
term  control  of  excessive 
perspiration,  and  even  works 
for  problem  sweats  feet. 
Everj  pharmacist  should 
slock  it.  Now  more  than  ever. 


,  •  EFFECTIVE  DRYING  ACTION 
(  |    •  LONG  LASTING  EFFECT 


•  EJNPCRFUMED 


ROU  ON  APPLICATOR 


Pharmacy  only  clinical  antiperspiranl 
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New  Babyliss 


Babyiiss  is  launching  the 
first  dryer  that  eliminates 
static  from  hair. 

Available  from  mid- 
October,  the  Babyliss  Anti 
Static  Dryer  (£29.95) 
removes  static  by 
neutralising  the  positive 
electrical  charge  on  the 
surface  of  the  hair, 
making  it  easier  to  style 
and  control. 

Dr  Robin  Dover,  a 
clinical  trichologist, 
explains:  "A  static 
eliminator  trigger  is  fitted 
into  the  handle  of  the 
dryer,  and  this  activates  a 
piezo  electric  crystal, 
releasing  negative 
electrons  onto  the  hair 
and  thus  restoring  its 
natural  balance." 

The  Babyliss  Anti  Static 
Dryer  is  a  pistol-shaped 
dryer  with  a  1,600  watt 
motor,  two  heat/speed 
settings  and  a  cool  shot 
with  two  speed  settings  to 
set  styles.  It  comes  with 
two  attachments,  a 
diffuser  and  a  nozzle,  and 
the  static  eliminator. 
Babyliss  (UK)  Ltd.  Tel: 
01276  687500. 


Strolling  down  5th  Avenue 
with  Elizabeth  Men 


Elizabeth  Arden  is 
introducing  5th  Avenue, 
a  floral,  semi-Oriental 
fragrance  for  women. 

Available  nationwide 
from  September,  it 
incorporates  top  notes 
of  lilac,  linden  blossom, 
magnolia  and  muguet 
interwoven  with 
mandarin  and  bergamot. 

At  the  heart  of  the 
sc  ent,  rare  rose 
Bulgarian,  violet,  ylang 
ylang,  jasmine  and 
Indian  tuberose  are 
teamed  with  peach, 
clove  and  nutmeg. 

Subtle  notes  of  amber, 
Tibetan  musk, 
sandalwood,  iris  and 
vanilla  are  included. 

The  5th  Avenue  range 
includes:  eau  de  parfum 
(30ml,  £25;  75ml,  £35; 
125ml,  £45);  parfum 
(15ml,  £75);  body  lotion 
(200ml,  £25);  and  body 
gel  cleanser  (200ml,  £20). 

The  parfum  bottle  is  a 


Colourcare's  free  photo  album 


( 'olourcare  is  offering  a 
free  photograph  album 
to  customers  ordering 
:55mm  Photo  Index  with 
5  x  Tin  developing  and 
printing. 

The  purpose-designed 
album  features  slip-in 
pockets  for  Photo  Index 
on  the  cover  and  24 
photographs  inside.  A 
storage  area  for 
negatives  is  also 
included  in  the  back  of 
the  album. 

The  offer  starts  on 
August  27  and  runs  for 
one  month. 


Colourcare  International 
Ltd.  Tel:  01722  412202. 


New  look  for  Bourjois  brands 


Bourjois  is  launching  a 
new  look  for  its  Pastel 

Eyeshadows  and  Pastel 
Joues  Blushers. 

Bourjois  Pastel  Joues 
Blushers  (£4.75)  come  in 
nine  shades,  each 
packaged  in  a  pot  to  co- 
ordinate with  the  blusher 
s'liadf:.'  !ns>«>!  ■'sch  pot  is 
a  mirror  and  curved  brush 
applicator,  which  allows 
easier  application. 

Pastel  Mature!  and 
Paste!  Lumiere 


Eyeshadows  (£3.95)  are 
available  in  16  shades 
and  are  presented  in 
identical  packaging  to 
the  blusher  range.  The 
only  varying  factor  is  the 
sponge  applicator. 

Bourjois  is  also 
introducing  a  new  shade 
of  eyeshadow  to  the 
range.  Rose  Ivoire  is  a 
cream  highlighter  with  a 
hint  of  iridescent  pink. 
Bourjois  Ltd.  Tel:  0171  436 
6150. 


symmetrical  pillar  of 
glass  with  fr  osted  edges 
and  a  golden-framed 


stopper.  The  box  is 
designed  to  complement 
the  fragr  ance. 
Elizabeth  Arden  Ltd.  Tel: 
0171  574  2700. 


Les  Immaterielles  from  Dior 


Les  Immaterielles  is  the 
new  makeup  collection 
by  Christian  Dior. 

The  autumn/winter 
line-up  will  be  available 
from  August  26  and 
includes  five-colour 
Eyeshadow  Compact 
(£27.50)  in  Elusive  Rose, 


Imaginary  Grey  and  Airy 
Green;  Rouge  Collection 
Lipstick  (£12.50)  and  Nail 
Enamel  (£11),  both  of 
which  are  available  in 
Taupe  Illusion,  Fictional 
Rose  and  Plum  Invention. 
Couture  Marketing  Ltd. 
Tel:  01455  272322. 


'Sumo'  prints  in 
big  summer  offer 

Photofinisher  Foto  View 
has  launched  a  Sumo'  8  x 
10m  print  enlargement 
summer  promotion  in 
association  with  the 
Benihana  restaurant 
chain.  The  promotion  is 
due  to  run  until  the  end  of 
August  and  will  offer  giant 
Sumo'  enlargements 
printed  on  Konica  paper  at 
£1.99  instead  of  £4.49. 

To  coincide  with  the 
promotion,  a  competition, 
based  on  the  number  of 
orders  taken  for  Sumo' 
enlargements,  is  running 
for  Foto  View  dealers  in 
London  and  the  Home 
Counties.  There  are  three 
prizes  of  meals  for  two  at 
any  of  the  Benihana 
restaurants. 

Konica  (UK).  Tel:  0181 

751  6121. 

Nurofen's 
clouds  rain  profit 
for  pharmacy 

Nurofen  is  returning  to  our 
TV  screens  with  its  Clouds' 
commercial  to  be  aired 
during  Coronation  Street'. 

The  campaign  will  run 
up  until  the  end  of  August 
and  is  a  part  of  a  £13.5 
million  advertising  spend 
for  the  brand. 

Each  Nurofen  commer- 
cial will  be  seen  by  about 
50  per  cent  of  the  adult 
population,  it  is  claimed. 
Crookes  Healthcare  Ltd. 
Tel:  0115  9539922. 


Deck  the  shelves  with  Christmas  Cachet 


Network  Management  is 
launching  the  Christmas 
collection  of  Cachet 
scent  gift  ideas. 

A  seasonal  gift  box 
(£7.95)  is  available  from 
September  as  a  complete 
package  comprising  a 


30ml  bottle  of  Cachet 
and  deodorising 
bodyspray.  Also  on  offer 
is  a  stocking  filler  with  a 
miniatur  e  bottle  ( 10ml, 
£3.95). 

Cachet  products  are 
rec<  ignisable  by  their' 


purple,  peach  and  cream- 
windowed  cartons. 

Support  for  the  launch 
will  include  advertising 
in  women's  magazines 
and  consumer  sampling. 
Network  Management 
Ltd.  Tel:  01252  351100. 
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David,  a  so..,  James. 
CONGRATUUAT.ONS  rf 
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First  Milk  is  a  major  achievement  for  Farley's. 
Not  only  is  it  the  best  formula  milk 
we've  ever  developed,  it  is  the  next 
best  alternative  to  breast  milk.  With 
all  our  experience  you  can  be  assured 
that  Farley's  First  Milk  delivers  all 
the  nourishment  new  babies  need,  £JE2 
along  with  calcium  and  phosphorus 
to  build  healthy  teeth  and  bones.  The 
new  formula  is  even  easier  to  mix  too  so  there's 
no  problem  with  lumps,  and  the  redesigned 


SECONL 


packaging  is  simpler  to  read  with  clear  instructions.  For 
older  or  hungrier  babies  there's  Farley's  Second 
Milk  which  is  formulated  to  keep  the  fastest 
growing  baby  satisfied.  So  how  much 
has  all  this  improvement  added  to  the 
price?  Suprisingly,  absolutely  nothing. 
All  of  which  is  very  good  news  for 
mothers,  babies  and  for  you.  Farley's 
Baby  Milks  deliver  better  margins  than 
the  brand  leaders,  so  the  more  you 
sell,  the  better  your  profits  will  be... 


FIRST  MILK 

SulMblC  fn.n,  Itlrih 


IMPORTANT  NOTict  Brci-.t  feeding  is  Ijf.t  tot  babies  ExprT t.mt  mothers  should  be  encouraged  to  breast  feed  and  the  importance  ol  good  nutiitton  should  be  explained.  A  decision  not  to  breast  feed  can 
be  difficult  to  reverse  Also,  the  introduction  of  partial  bottle  feeding  may  have  .1  negative  effect  on  bre.ist  feeding  An  infant  formula  should  only  be  used  on  the  advice  of  a  doctor  or  a  health  professional  The 
social  and  financial  implications  of  using  infant  formula  should  be  considered.  The  instructions  should  be  followed  carefully  because  the  improper  use  of  an  infant  formula  could  be  detrimental  to  baby's  health 
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Smooth  run-up  to  Chemex  '96 


With  less  than  I  wo 
months  in  go,  plans  I'm 
Chemex  '96  (Olynipia  2, 
September  1-2)  are  well 
under  way. 

Sponsored  by  Chem  is/ 
and  Druggist,  with 
support  from  the 
National  Pharmaceutical 
Association,  the  new- 
look  exhibition  will 
include  two  floors 
ranging  from  pharma- 
ceuticals to  beauty  and 
healthcare,  and  business 
ideas  to  seminars. 

There  will  be  pr  omo- 
tional discounts,  product 
launches  and  an 


attractive  pre-registration 
offer  for  the  exhibition. 

Chemex  '96  is  still 
receiving  interest  from 
pharmacists.  The  NPA's 
75th  anniversary  on  June 
2  saw  260  pharmacists 
pre-register  for  the  show. 

New  seminars  and 

V\  (  II  ksllc  ips  Will  III'  I  III' 

platform  for  serious 
discussions.  Due  to 
popular  demand  <  iordon 
Geddes,  assistant  secret- 
ary to  the  Pharmaceutical 
Services  Negotiating 
Committee,  will  be  giving 
two  seminars  on  'Cost- 
Effective  Endorsement' 


on  September  1. 
Pr  ovisional  seminar  s 
include:  pest  control  in 
the  home  environment; 
security;  nutrition;  and 
alternative  healthcare. 

Every  registered 
visitor  to  Chemex  '96  will 
receive  a  voucher  book 
with  special  offers  and 
promotions.  When  pre- 
registering,  you  will  have 
the  opportunity  to  win  a 
Pentium  120  Multimedia 
PC  for  your  business. 

There  is  still  time  to 
send  in  a  pre-registration 
card.  Visitors  can  contact 
the  registration  hotline  on 


CHEMEX 


1-2  September  1996 

OLYMPIA  2 

London  ♦  England 


01304  614644.  Any  new 
exhibitors  who  haven't 
booked  yet  should 
contact  Jane  Stratford  at: 
Miller  Freeman  Exhib- 
itions. Tel:  0181  302  8585. 


Faylite  signs  the 
way  to  Olympia 

Faylite  Signs, 
manufacturer  of  neon  and 
Perspex  signs,  will  be 
exhibiting  a  range  of 
internal  neon  arid  outside 
projecting  lit  Green  Cross 
pharmacy  products  at 
Chemex  '96. 

New  this  year*  is  a  two- 
colour'  'Pharmacy  Open' 
design,  in  addition  to  its 
range  of  'Prescription' 
neon  items. 

Faylite  will  be 
exhibiting  on  stand  7  in 
the  NPA  Village. 
Faylite  Signs.  Tel:  0121  359 
1934. 


Eastern  Pharmaceuticals  puts  its  OTC  range  on  show 


Eastern  Pharmaceuticals 
will  be  exhibiting  its  full 
range  of  <  >T< '  products 
on  stand  T13. 

Included  in  the  display 
will  be  Electrolade, 
Dalivit,  Deep  Relief, 
Konsyl  and  the  Eastern 
Pharmaceuticals' 
diagnostics  range. 

Dalivit,  a  range  of 
vitamins  formulated  for 
children,  will  be  on  show 
in  new  size  and  pack 
variants.  Konsyl,  for  the 
relief  of  constipation, 
will  also  be  on  display 
The  products  will  both 

Get  a  grip  with , 
Trim's  Easy  Hold 

Trim  announces  I  he 
launch  of  its  Easy  Hold 
manicure  range  into  the 
UK  at  Chemex  '96. 

The  products  are  ideal 
for  people  with  handling 
difficult  ies,  incorporating 
thumb  and  finger  grips  to 
prevent  slipping. 

The  Trim  Easy  Hold 
range  includes:  toenail 
clipper  (£4.99);  finger  nail 
clipper  (S3. 99);  slant-tip 
tweezer  (£3.99);  and  a 
value  pack  (£7.99), 
comprising  toenail  and 
fingernail  clippers, 
tweezers  and  a  free 
magnifier  for  precision. 

The  range  will  be  along- 
side Trim's  other  brands: 
Trim  splinter  tweezers 
(£2.99);  and  the  Trim  Nail 
Clipper  Gold  (£1.89),  a 
nail  clipper  r  ange  with 
emery  board,  nail  files  and 
manicure  implements. 
G  &  D  Harris.  Tel:  0171  402 
8764. 


be  available 
to  order  Irom  tire  stand. 

There  will  be  special 
deals  for  pharmacists 
who  place  order  s  at 
Chemex  and  prizes  of 


Mar  ks  arrd  Spen- 
cer vouchers  will  be 
awar  ded  to  the  thr  ee 
who  place  the  largest 
orders  during  the  show. 
Eastern  Pharmaceuticals 
Ltd.  Tel:  0181  569  8174. 


Gingibrush  overpowers  plaque 


Grafton  International  will 
be  launching  the 
Gingibrush  Power  Plaque 
Remover  on  stand  M5. 

The  battery-operated 
brush  (rrp £12.95)  is  a  US 
innovation  to  remove 
plaque  from  along  and 
under  the  gum  line  with  a 
rotating  soft  tapered 
brush. 

The  plaque  remover 
massages  gums  to  reduce 


the  risk  of  gingivitis  arrd 
rids  teeth  of  built-up 
plaque.  Suitable  for 
brushing  normal  teeth,  it 
also  helps  to  maintain 
implants,  bridges  and 
orthodontic  work, 
including  braces,  where 
it  cleans  around  the 
brackets  and  under 
wires. 

Grafton  International.  Tel: 
01543  480100. 


Aromatic  range  is  heaven  scent 


Heaven  Scent  Incense  is 
exhibiting  its  range  of 
aroma  products  for  the 
first  lime  ;ii  <  'henrex 

Double-strength 
incense  sticks,  ash 
catchers,  large  cones, 
candles  and  oils  will  be 
on  display.  New  aromas 
in  the  incense  range  for 
Chemex  include:  Joop, 
CK1,  Dragons  Blood, 
Lilac,  Sex  on  the  Beach, 
Dewberry,  Coco-Mango, 
Blue  Nile  and  Citronella. 


A  second  r  ange  of 
products  is  Nature's 
Candles,  made  of 
vegetable  wax  and 
containing  either  pure 
aromatherapy  or 
coloured  fr  agrance  oils. 

Heaven  Scent  Incense 
is  to  launch  a  range  of 
Aromatherapy  Zodiac 
Bookmarks,  available  in 
varying  designs,  scented 
wit  h  a  blend  of  pure  oils. 
Heaven  Scent  Incense. 
Tel:  01225  782870. 


Family  Doctor  Series  expands 


Family  Doctor  Public- 
ations (FDP)  will  be 
jointly  exhibiting  with 
Medipoint  on  stand  NPA 
6  at  Chemex  '96. 

Since  Chemex  '95, 
several  new  titles  have 
been  introduced  into  the 
Family  Doctor'  Series, 
with  the  number  of  tit  les 
almost  doubling  to  25. 
(  higinal  titles  have  also 
been  updated  and 
expanded  to  include 
more  illustrations  and  a 
uniform  cover  style. 

A  new  series  has  been 
launched  to  complement 
the  Understanding  range, 
known  as  the  'Survivor's 
Guide',  which  focuses  on 

Thursday's  Tea 
Tree  branches  out 

Thursday  Plantation  will 
be  at  Chemex  '96, 
showing  its  new  range  of 
Tea  Tr  ee  Oil  products 
from  Australia. 

All  of  the  existing  range 
will  be  exhibited,  with 
several  new  products  on 
display. 

Thursday  Plantation's 
10ml  bottle  of  pure  tea 
tree  oil,  known  as  'the 
first  aid  kit  in  a  bottle',  is 
the  top-seller'. 

Among  the  new  lines 
are  Tea  Tr  ee  Oil  Oint- 
ment, Vegetable  Soap, 
Anti-dandruff  Shampoo, 
Skin  Wash,  Foot  Spray 
and  Foot  Powder 

Ther  e  will  be  special 
promotions  arrd  trade 
deals  available  for 
visitors  to  stand  1  i  >. 
Health  Imports  Ltd.  Tel: 
01274  487662. 


social  rather  than 
medical  health  issues. 
The  three  titles  in  the 
series  are  Health  // 
Living,  Holiday  Health 
and  Alcohol  and 
Drinking  Problems. 

Dispensers  and  point 
of  sale  material  have 
been  updated. 

At  Chemex  '96,  FDP 
will  be  offering  pharma- 
cists a  saving  of  20  per 
cent  on  the  normal  price 
of  books  by  offering  five 
packs  for  the  price  of 
four.  This  offer  will  apply 
to  current  stockists  and 
new  customers. 
Family  Doctor  Publica- 
tions. Tel:  0181  780  5020. 

Rapid-Test  gets 
fast  results 

ARC  Pharmacare  has 
announced  the  promotion 
of  Rapid-Test ,  a  one  step 
professional  hCG  preg- 
nancy test  available  in 
Device  or  Dipstick  form. 

Each  kit  contains  20 
tests  and  trade  prices  are 
£32  and  £19. 

Pharmacists  who  buy 
two  kits  at  Chemex  '96 
will  get  one  free,  in  other 
words,  only  £0.63  per  test. 
ARC  Pharmacare  Ltd.  Tel: 
01204  362236. 


52 


CHEMIST  &  DRUGGIST  13  JULY  1996 


Do  we  wish  to 
thank  all  the 
pharmacists  who 
completed  our 
questionnaire? 

Yes 
No 


We  asked  real  questions  because  we  wanted  real  answers  and  we  couldn't  have  asked  for  a 
better  response.  Thank  you  all.  We  will  be  examining  all  of  your  comments  and  suggestions 
in  the  pursuit  of  healthier  relationships. 

With  so  many  replies  to  digest,  it's  likely  to  take  a  little  time  to  complete  the  process  -  but 
rest  assured  we'll  keep  you  informed  of  developments. 

In  the  meantime  the  Glaxo  Wellcome  Customer  Helpline  is  on  call  for  your  comments  and 
questions:  the  number  to  ring  is  0800  221  441. 


GlaxoWellcome 


NEWS  EXTRA 


Hertfordshire  fraud 
pharmacist  struck  off 


ociety  takes  action  over 
dihydrocodeine  purchases 


A  Home  Office  inspector  found 
that  more  than  50,000  "unex- 
plained" tablets  of  the  most 
widely-abused  drug  in  Glasgow 
had  been  purchased  by  a  phar- 
macist in  the  city  over  a  period  of 
seven  months,  a  disciplinary 
hearing  heard  last  week. 

Robert  Donald,  superintendent 
pharmacist  at  a  pharmacy  in  Den- 
nistoun,  Glasgow,  was  struck  from 
the  Royal  Pharmaceutical  Society 
Register  following  the  discovery  of 
the  extra  dihydrocodeine  (DF118) 
tablets. 

The  inspector,  Graham  Calder, 
told  the  Society's  Statutory  Com- 
mittee that  he  had  made  an  unan- 
nounced visit  to  the  shop,  then 
trading  as  David  McCutcheon 
Chemists,  in  February  this  year, 
after  hearing  from  police  thai 
2,000  DPI  18s  had  been  found  at 
the  home  of  an  assistant  at  the 
pharmacy. 


He  stressed  that  there  was  no 
suggestion  that  Mr  Donald,  81, 
knew  of  this,  but,  as  the  pharma- 
cist in  charge,  he  was  responsi- 
ble for  ensuring  the  proper  con- 
trols were  in  place. 

Comparing  purchases  and 
supplies  at  the  shop  for  a  period 
of  seven  months,  between  July, 
1995,  and  January,  1996,  indi- 
cated a  total  of  51,114  dihy- 
drocodeine 30mg  tablets  were 
purchased  in  excess  of  those 
which  could  be  accounted  for 
by  the  pharmacy  stocks  and 
supplies  on  prescription,  said 
Mr  Calder.  He  also  found 
excess  purchases  of  60mg 
tablets  of  the  drug  to  a  total  of 
1,362. 

Mr  Donald  also  faced  a  sepa- 
rate charge  involving  the  state  of 
the  premises. 

Society  inspector  John  Liddell 
told  the  Committee  that  when  he 


visited  the  premises  in  Decem- 
ber, 1994,  he  found  four  boxes  of 
expired  medicines,  including  one 
dating  back  to  1977,  in  the  cellar. 
A  large  number  of  expired, 
undated  or  patient-returned 
medicines  were  also  found  in  the 
dispensary. 

The  Committee  found  the  facts 
in  all  the  allegations  proved  and 
it  ruled  that  they  amounted  to 
misconduct. 

Society  solicitor  Josselyn  Hill 
revealed  that  Mr  Donald  had  pre- 
viously been  struck  off  in  1988 
for  the  irresponsible  prescribing 
of  codeine  linctus  to  drug 
addicts. 

The  Committee  ordered  Mr 
Donald's  name  be  removed  from 
the  Register.  He  has  three 
months  to  appeal.  Mr  Donald  has 
sold  the  premises  and  the  new 
owners  are  not  involved  in  the 
enquiry. 


London  pharmacy  removed  from  Register 


The  Royal  Pharmac  eutical  Soci- 
ety's Statutory  Committee  last 
week  took  the  unusual  step  of 
disqualifying  a  London  pharma- 
ceutical company  and  ordering 
that  its  premises  be  removed 
from  the  Register. 

In  taking  action  against  Large 
and  Teague  (1992)  and  its  prem- 
ises in  New  Cross,  the  Committee 
said  thai  it  was  "absolutely 
appalled"  that  the  shop  appeared 
to  have  been  operating  without  a 
superintendent  pharmacist  for 
weeks,  if  not  months. 

The  Committee  had  already 
postponed  judgment  13  months 
ago  on  the  company  after  striking 
off  one  of  its  direct  ors,  Navinchan- 


dra  Patel,  for  adopting  a  practice  - 
or  allowing  it  to  take  plac  e  -  of  a 
counter  assistant  supplying  chug 
addicts  with  methadone. 

Kathleen  McCarthy  had  also 
been  made  a  director  despite  the 
fact  that  Mr  Patel  had  been  repri- 
manded for  misconduct  in  a  pre- 
vious case  when  she  admitted 
selling  drugs  to  addicts. 

The  Committee  had  been  told 
that  Mr  Patel  had  ceased  his  active 
interest  in  the  pharmacy  and  that 
Mrs  McCarthy  would  retire  when 
the  premises  were  sold. 

The  new  hearing  was  told  by 
Timothy  Staton,  a  Society  inspec- 
tor who  made  an  unannounced 
visit  to  the  pharmacy  on  March 


21,  that  it  appeared  to  be  being 
run  satisfactorily  and  that  he  was 
told  that  there  was  a  superinten- 
dent pharmacist.  However,  none 
was  forthcoming. 

Society  solicitor  Josselyn  Hill 
said  that,  although  Mr  Patel  was 
now  in  the  US,  he  was  still  writ- 
ing to  the  Society's  secretary, 
apparently  on  behalf  of  the  com- 
pany. Mrs  McCarthy  also  sent  in  a 
form  to  the  Society  about  a  new 
superintendent  in  May  this  year; 
indicating  that  she  was  still 
actively  involved.  Evidence  sug- 
gested that  the  company  had 
been  operating  the  pharmacy 
without  a  superintendent  for  at 
least,  two  months. 


A  Hertfordshire  pharmacist  jailed 
for  making  false  claims  to  a 
health  authority  was  ordered  to 
be  struck  off  after  a  disciplinary 
hearing. 

Ashit  Badiani,  36,  of  Kenton,  Har- 
row, had  run  the  family  pharmacy 
in  Bushey  since  1985.  He  was  sen- 
tenced to  nine  months'  imprison- 
ment at  St  Albans  Crown  Court  in 
May,  1995,  after  pleading  guilty  to 
five  specimen  charges  of  dishon- 
estly obtaining  reimbursements 
from  the  Hertfordshire  Family 
Health  Services  Authority  for  medi- 
cines he  had  not  dispensed.  He 
asked  for  80  further  offences  to  be 
taken  into  consideration. 

Josselyn  Hill,  solicitor  to  the 
Royal  Pharmaceutical  Society, 
said  the  Crown  Court  had  heard 
that  he  exploited  a  system  under 
which  patients  who  needed 
repeat  prescriptions  could  pick 
up  their  medicines  from  his  shop 
by  using  a  book  of  forms.  From 
January.  1994,  he  submitted 
claims  for  payment  to  the  Author- 
ity and  would  often  not  supply 
patients  with  the  full  amount. 

Mr  Badiani  told  the  Committee 
he  had  been  under  great  stress  at 
the  time  of  the  claims  and  that  he 
had  paid  back  the  estimated 
£1,800  he  had  obtained  illegally. 

Mr  Badiani,  who  said  that  he 
had  served  four  and  a  half  months 
of  his  sentence,  told  the  Statutory 
Committee:  "The  consequences 
of  me  being  struck  off  would  be 
disastrous.  The  premises  would 
have  to  close  and  me  and  my  par- 
ents would  lose  our  jobs." 

Announcing  the  striking  off.  Com- 
mittee chairman  Gary  Flather  QC 
said  the  offences  were  so  serious 
and  had  gone  on  for  seven  months 
that  there  was  no  other  outcome. 

For  such  a  serious  offence  the 
Committee  would  normally  im- 
pose a  period  of  at  least  two  years 
before  it  would  entertain  an 
application  for  restoration.  How- 
ever, as  it  did  not  believe  the  pub- 
lic was  in  danger  from  Mr  Badi- 
ani, the  two-year  period  was 
reduced  to  nine  months. 


Akram  wins  back  his  right  to  practise  after  two  years 


A  West  Yorkshire  pharmacist, 
struck  off  after  being  jailed  for 
theft  and  attempted  theft,  won 
back  his  right  to  practise  at  a 
hearing  of  the  Royal  Pharmaceu- 
tical Society. 

Zulfkar  Ahmed  Akram,  41,  for- 
merly of  Huddersfield,  had  been 
sentenced  to  four  months'  impris- 
onment after  a  trial  at  Sheffield 
Crown  Court  in  March,  1993. 

Josselyn  Hill,  solicitor  to  the 
Royal    Pharmaceutical  Society, 


told  its  Statutory  Committee  that 
the  four  counts  of  theft  and  one  of 
attempted  theft  concerned  the 
supply  of  the  expensive  drug 
Roferon  A  to  patient  Mr  N  from 
Mr  Akram 's  pharmacy  in  Barnsley 
between  July,  1990,  and  February, 
1991. 

The  patient's  GP  had  pre- 
scribed eight  packs  of  the  drug 
per  month  to  treat  Mr  N's  hairy 
cell  leukaemia.  When  Barnsley 
Health     Authority  inspectors 


investigated,  they  found  that  Mr 
Akram  had  been  claiming  fees 
for  60  packs  -  giving  him  a  profit 
of  more  than  £4,400  between 
July,  1990,  and  January,  1991. 

He  had  made  an  unsuccessful 
attempt  to  claim  similar  fees  for 
February,  1991,  and  this  was  the 
subject  of  the1  charge  of 
attempted  theft  found  proved. 

Mr  Akram  had  consistently 
denied  the  charges,  said  Mr  Hill. 
It  should  be  mentioned  that  he 


had  paid  the  money  back  before 
the  trial. 

Announcing  the  successful 
application,  Committee  chair- 
man Gary  Flather  QC  said  it 
regarded  Mr  Akram 's  dishonesty, 
involving  a  substantial  theft  from 
the  public  purse,  with  the 
"utmost  gravity". 

However,  the  Committee  had 
taken  into  account  that  it  was  six 
years  ago  and  Mr  Akram  had  now 
been  off  the  Register  for  two  years. 
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An  upmarket  pharmacy 


live  He  lies  lira's  phanwrncy 
in  Truro  is  a  thriving, 
diversified  business,  but 
Simon  Hendra  still  sees 
sAajifm  ton  niiiiHipiinuweiiiifiettnL, 
Akflroeiwue  rile  Mont  ta  lks 
to  him  about  his  plans 

Al  Hendra 's  pharmacy  you 
can  buy  a  Ashless  fish 
cake,  have  a  hair  cut 
and  get  your  eyebrows 
plucked. 
Over  the  years,  the  business  in 
Lemon  Street  has  expanded 
steadily  so  that  the  pharmacy 
now  connects  with  a  separate 
health  food  shop,  which  in  turn 
leads  through  to  a  perfumery. 
Upstairs  are  hair  and  beauty 
salons.  In  all,  the  emporium 
employs  over  40  people. 

Yet  in  spite  of  building  up  five 
successful  'shops  within  a  shop' 
in  a  busy  city  centre,  Simon  Hen- 
dra faces  a  dilemma  in  common 
with  many  other  independents  - 
what  to  do  next? 

The  pharmacy  needs  a  refit  ,  his 
toiletries  sales  have  been  hit  by 
the  supermarkets  and  he  won- 
ders how  to  develop  his  counter 
sales.  The  business  is  heavily 
weighted  towards  dispensing  and 
al  least  two  pharmacists  are  on 
duty  at  one  time.  Extending  his 
professional  services  and  OTC 
medicines  could  he  the  way  to  go. 


The  pharmacy  dates  back  over 
100  years,  when  it  was  a  small 
corner  shop  a  few  doors  away. 
His  father,  Gordon  John  Hendra, 
bought  it  just  after  the  war  and 
25  years  ago  moved  into  the  pre- 
sent double-fronted  site  occu- 
pied by  the  pharmacy. 

Simon  registered  in  1983  after 
graduating  from  Chelsea  and 
working  a  year  with  Under- 
woods. He  left  London  to  join 
what  is  truly  a  family  business. 
He  is  superintendent  pharmacist 
and  a  director,  his  parents  ar  e  the 
other  two  dir  ectors,  and  his  wife 
Vanessa  wor  ks  there  thr  ee  days  a 
week.  So  far,  their  three  children, 
aged  eight,  six  and  15  months, 
have  not  been  enlisted  to  help! 
His  father,  aged  81,  is  interested 
in  the  c  omputer  side  of  the  busi- 
ness, while  his  mother  helps  in 
the  dispensary  and  also  sorts  the 
prescriptions. 

Ten  years  ago,  the  Hendras 
realised  that  lo  survive  they  had 
to  diversify.  Together'  with  a  hair 
stylist  friend,  they  turned  the 
floor  above  the  shop  into  Hendr  a 
Hair'  Designs.  The  salon  now 
employs  12-15  staff  and  is  fully 
l><  »>ked. 

"It  is  one  of  the  busiest  salons 
in  Truro  -  probably  Cornwall  - 
and  is  outgrowing  the  rest  of  I  he 
business,"  Simon  says.  He  chose 
hair  dressing  solely  because  he 
knew  a  good  stylist. 

"I  often  find  that,  in  business, 
opportunities  are  a  question  of 


knowing  someone  with  a  special 
expertise  and  developing  it  fur- 
ther," he  explains.  "The  salon's 
success  has  come  partly  from  the 
expertise  of  the  stylists  and 
partly  -  I  like  to  think  -  from  the 
fact  that  I  he  Hendra  name  goes 
back  for  generations  in  Cornwall 
and  the  public  has  come  to  trust 
us  as  business  people." 

Building  for  the  future 

Eight  years  ago,  the  Hendras 
bought  the  cafe  next  door  but 
one  aird  converted  it  into  the 
County  Perfumery.  The  phar- 
macy already  had  some  of  the 
top  agencies  and  it  was  a  boom 
time,  when  fragrance  sales  were 
going  from  str  ength  to  strength. 


"Although  it  was  affected  to 
some  extent  by  the  recession, 
the  perfumery  is  still  making  a 
comfor  table  profit,"  he  says.  "We 
obtained  more  agencies  and 
sales  of  our  existing  ranges, 
which  undoubtedly  improved 
through  being  in  their  own  spe- 
cialist environment. " 

Thr  ee  years  later,  they  bought 
the  remaining  pr  operty  between 
the  pharmacy  and  the  perfumery 
and  opened  a  health  food  shop. 
Again,  they  already  had  a  flour- 
ishing supplements  section  and 
having  more  space  enabled  them 
to  specialise  further. 

"One  of  the  problems  for  phar- 
macists selling  health  foods  is 
lack  of  space.  Most  do  quite  well 
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PHARMACY  PROFILE 


The  Hendra  family  business  is 
much  more  than  a  pharmacy. 
Although  dispensing  is  a  major 
part  of  the  operation  for  Simon 
[left),  upstairs  there  is  a 
hairdressers  (above)  and  a  beauty 
salon  (right  and  below) 


more 


with  vitamins  and  minerals,  but 
to  succeed  with  foods  and  coin 
plementary  medicines  you  niusl 
stock  a  large  range,  hacked  with 
a  good  knowledge  of  the  prod- 
ucts. If  you  just  dabble,  il  lends 
not  to  work." 

Brewhursl  Health  F  I  Sup- 
plies was  helpful  with  shop  lay- 
out and  merchandising.  A  man- 
ageress runs  this  section,  which 
includes  a  vegetarian  take-away. 
Once  a  month,  trained  operators 
from  the  Taunlon-hased  Food 
Allergy  Testing  Services  cany 
out  food  sensitivity  testing  and 
advise  customers  on  diet  or  refer 
them  to  aGP. 

Acquiring  this  cenl  ral  properly 


meant  Sin 


could  extend  Ihe 


hairdressing  salon  on  the  floor 
above.  Then,  on  the  second  floor, 
he  opened  a  Claims  beauty 
salon,  which  employs  three  ther- 
apists. Other  specialists  in 
acupuncture,  reflexology,  kinesi- 
ology and  aromatherapy  come  in 
on  an  occasional  basis.  He  hopes 
eventually  to  offer  chiropody 
and  physiotherapy. 

"Ultimately,  we  see  the  phar- 
macy complex  as  a  complete  ecu 
Ire  lot  health  and  beauty,"  he  says. 

His  wil'e,  a  nurse,  is  an  'ideas 
person'  and  is  looking  into  blood 
pressure  monitoring  and  choles- 
terol testing,  lie  already  sells 
mobility  aids  and  could  extend 
Ins  professional  services  into 
asthma  and  diabetes  monitoring. 


But  back  to  his  dilemma.  The 
l,.r>()(ls<i  ft  pharmacy  already  has 
a  large  open  dispensary  with  a 
clear  view  over  the  shop.  He 
needs  a  quiet  area  for  patient 
consultations  and  wants  to  con- 
centrate more  on  medicines 
sales.  The  question  is  what  to 
stock  and  how  to  display  it. 

The  way  ahead 

"Before  going  ahead  with  a  refit  I 
need  to  know  what  sells  and 
what  doesn't,"  he  says.  AAH  has 
been  merchandising  the  shelves 
and  helping  to  rationalise  the 
stock.  Six  months  ago,  Positive 
Solutions  installed  EPoS  to  give 
him  Ihe  facts  to  support  his 
hunches. 

"It's  been  hard  work  because 
it's  a  complicated  system  cover- 
ing six  tills,  so  it's  taking  a  long 
time  and  has  been  expensive. 
ISul  it's  starting  to  provide  some 
relevant  data  and  Ihe  investment 
should  be  repaid  in  terms  of  Ihe 
slock  reductions  I'll  be  able  to 
make." 

Another  problem  was  trying  to 
find  a  shoplifter  who  understood 
Ihe  nature  of  his  business. 

"It's  been  surprisingly  diffi- 
cult," he  says.  "This  is  a  fairly 
upmarket  pharmacy  and  1  want  it 
to  retain  its  character.  II  is  easy 
for  pharmacies  to  end  up  looking 
the  same.  This  may  work  for  t  he 
multiples,  but  to  survive  as  an 
independent  you  need  to  look 
like  an  independent  and  appear 


to  be  different.  It  isn't  necessarily 
the  well  known  pharmacy  shop- 
fitters  who  come  up  with  the  best 
ideas  -  they  are  probably  the 
cheapest  for  standard  fittings, 
bill  are  not  so  good  if  you  want 
something  unusual." 

So  far,  he  has  been  impressed 
by  Westward  Shoplifters  of  Ply- 
mouth for  the  company's  atten- 
tion to  detail.  He  hopes  to  go 
ahead  with  the  refit  by  the  end  of 
the  year,  when  the  EPoS  results 
have  confirmed  the  directions  he 
should  take. 

'"fhe  problems  we're  facing 
are  common  to  most  indepen- 
dents. I  would  certainly  recom- 
mend anyone  to  use  the  mer- 
chandising services  of  a  good 
wholesaler  to  help  rationalise 
stock.  It's  important  to  have  a 
small  stock  which  turns  over 
rapidly.  A  slow  stock  turn  has 
been  our  weakness  in  the  past, 
particularly  with  perfumery.  In 
these  days  of  ever-tightening 
margins  it's  something  all  inde- 
pendents should  consider. 

"As  a  busy  pharmacist  you 
don't  get  tune  lo  analyse  figures 
unless  Ihey  are  computer  gener- 
ated and  m  an  easy  to  read  for- 
mat, so  I  certainly  recommend 
the  concept  of  EPoS.  I'm  opti- 
mistic that  my  system  will  pay  - 
but  ask  me  again  in  a  year's  time! 
I  think  Ihe  business  will  have 
changed  quite  radically  by  then 
as  a  resull  of  the  refit  and  Ihe 
information  we  have  generated," 
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irmaceuticaS 
Association's  75th 
anniversary  year,  it  has 
chosen  as  chairman  a 
man  with  a  wide  range 
of  experience  who 
understands  the  plight  of 
the  independent 
pharmacist  very  well, 
being  one  himself. 
Marianne  Mac  Donald 
talks  to  Peter  Jenkins 

Some  people  are  spurred 
to  make  decisions  on  the 
turn  of  the  moon.  Luke 
Rheinhart's  fictional  anti- 
hero,  the  Diceman,  was 
encouraged  by  the  face  of  a  die. 
The  National  Pharmaceutical 
Association's  new  chairman, 
Peter  Jenkins,  seems  motivated 
by  the  start  of  a  new  decade. 

He  qualified  as  a  pharmacist  in 
1961,  bought  his  pharmacy  with 
a  partner  in  1070,  bought  out  his 
partner  in  1080,  was  made  a  fel- 
low of  the  Royal  Pharmaceutical 
Society  in  1081  and  joined  the 
NPA  Board  in  1000.  So  being 
made  chairman  for  1906/97  is 
something  of  an  aberration  as, 
according  to  the  Jenkins'  de- 
cade rule,  that  honour  shouldn't 
really  have  come  his  way  until 
the  Millennium. 

But  now  that  it  has,  he  intends 
to  use  his  time  to  encourage  and 
empower  pharmacists  to  act  for 
themselves,  backed  by  the  sup- 
port  of  (he  Association. 

NPik  responsibility 

Looking  back  over  his  career,  it's 
clear  that  individual  action  is 
something  of  a  motto  for  Peter.  It. 
has  led  him  to  get  involved  in 
pharmacy  at  all  levels:  chairman 
of  Mid-Glamorgan  Local  Phar- 
maceutical Committee  for  ten 
years  until  April  this  year;  a 
member  of  the  Welsh  Executive 
since  ils  inauguration;  a  member 
of  the  Welsh  Pharmaceutical 
Committee,  the  advisory  com- 
mittee to  the  Welsh  secretary  of 
state;  and  the  only  pharmacist  in 
Wales  to  be  on  the  board  of  one 
of  the  new  health  authorities, 
Bro-Taf. 

Add  to  this  his  NPA  commit- 
ments and  it  begs  the  question: 


how  does  he  manage  to  fit  every- 
thing in? 

"I'm  lucky  in  having  a  good 
back-up  team.  My  pharmacist 
colleague  works  with  me  and 
that  'with  me'  is  important,  with- 
out that  I  couldn't  manage." 

The  comment  is  telling,  as 
Peter  is  a  staunch  believer  in 
teamworking  for  the  future  of 
pharmacy.  Having  been  a  mem- 
ber of  the  NPA  since  he  qualified, 
he  joined  the  NPA  Board  out  of  a 
sense  of  responsibility. 

"It  seemed  to  be  a  good  oppor- 
tunity to  build  on  what  I  had 
been  doing  in  running  my  phar- 


macy and  my  other  commit- 
ments. I  see  it  as  a  responsibility; 
working  in  the  profession  you 
have  to  take  on  this  responsibil- 
ity and  it's  important  to  follow  il 
through." 

Mind  you,  it  came  tempered 
with  a  curiosity  to  uncover  what 
goes  on  at  Mallinson  House.  Six 
years  on,  and  what's  the  verdict? 
"I'm  working  that  one  out,"  he 
laughs. 

Community  care 

Peter's  heart  is  firmly  in  the  Mid- 
Glamorgan  community  of  Aber- 
cynon.  "I  like  to  think  it  gives  a 


good  service  and  that's  due  to  a 
joint  venture  between  me,  my 
staff  and  another  pharmacist,"  he 
says. 

While  some  pharmacists  may 
regret  the  choices  they  made  30 
years  ago,  Peter  is  not  one  of 
them.  Coming  from  a  non-phar- 
macy background,  the  combina- 
tion of  science  and  people  was 
too  much  for  him  to  resist.  "If  I 
had  my  time  again,  I  think  I 
would  still  be  a  proprietor.  It's  a 
decision  that  suited  me  and  I 
think  there's  tremendous  scope 
for  the  mix  of  professionalism 
and  business  in  the  future." 
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And  tin-  \TA  tits  very   eh 

into  lliis  personal  belief.  "I  sec 
there  being  three  functions  of  the 
NPA:  providing  a  service  for 
members;  being  on-tap  with 
advice;  and  putting  the  case  for 
the  independent  wherever  it's 

needed,"  he  stresses. 

"The  NPA,  speaking  for  so 
many  community  pharmacists, 
puts  a  concerted  explanation  and 
a  reasoned  argument  forward, 
and  therebj  has  a  bearing  on 
decisii  m-making." 

This  is  true  for  all  members, 
large  and  small,  he  explains  In 
the  li^hl  of  criticism  of  the  Asso- 
ciation's response  io  the  Phai 
macy  in  a  New  Age  document, 
w  hu  h  stated  dial  there  would  he 
a  natural  evolution  towards 
larger  and  fewer  pharmacies, 
some  pharmacists  were  led  io 
suspect  ihai  theii  organisation 
was  sounding  the  death  knell  foi 
the  independent. 

Peter  is  extremely  firm  in 
denying  thai  this  is  the  NI'A's 
intention.  "The  NPA  is  categori- 
cally not  selling  <  mi  i  he  indepen- 


dents." He  points  out  thai  the 
document  w as  an  amalgamal i< in 
of  the  thoughts  of  the  Board, 
which  is  made  up 
of  independents 

"What  we  said 
was  that  we  saw 
this  trend  and 
that  large]  units 
could  give  a 
range  of  services. 
There's  nothing 
really  new  about 
that  as  an  idea 
The    idea    of  us 

selling  out  is  a 
complete  misun 
derstanding.  The  NI'A  is  not  m 
the  business  of  hastening  the 

demise  of  any  pharmacy." 

Get  motivated 

Rather,  Peter  sees  i  he  fut  ure  as 
one  where  pharmacists  will  ^el 
motivated  at  a  local  level  and  he 
intends  to  push  this  concept  dui 

illg  his  one  yeni  lei  III   "The  \  I  \\ 

does  a  good  job  and  to  change  it 
in  one  year  is  not  what  I  want  to 
do.  But  I  would  like  pharmacists 
to  he  pm  active  in  their  own 
patch  " 

lie  wants  members  to  use  the 
NI'A  lor  advice  and  inh  >rmati<  mi 
as  he  points  out  "the  day  to  day 
running  of  a  pharmacy  doesn't 

t^ive  Uie  tune  to  he  an  expert  in  all 

die  things  that  the  NPA  is  expert 
in"     and  use  t  his  Io  I  ake  I  he  mi 


tiative  in  any  scheme  w  ilh  a  med- 
icine oi  patient  c< intent . 

lie  believes  a  pro-active  ap 
proach  w  ould  not  only  capitalise 
on  the  pharmacist's  talent  and 
skills  hul  would  also  flag  up  then 
pol ellt  lal  to  Ihe  rest  of  1 1  ic  heall  h 

care  team  and  local  purchasers. 
Hut  his  lear  is  that  the  opportu- 
nity could  he  lost  through  inac- 
tivity. "Don't  let  limits  go  by 

default ,"  he  w  al  lis 

1  lis  i  ither  aim  is  to 
encourage  multi-dis- 
ciplinary teamwork- 
ing.  "There's  in  it  suf- 
ficient nood  contact 
between  the  aver- 
age pharmacist  and 
GP  overall  There 
should    he   more  - 

and  die  initiative 
should  come  from 
pharmacj 

Being  a  practising 
pharmacist   himself,  he  knows 
just  how  difficult  It  can  he  Io  put 
this  into  practice.  "I  have  tried 
with  limited  success."  he  admits. 

Hill    lis   not    going   tO  dissuade 

him  "li  s  si  unci  hing  I  am  w  i  u  k 
ing  on." 

Facing  threats 

Despite  his  positive  talk.  Peter 

knows  it's  not  going  to  he  easy  111 
his  year  al  the  helm,  as  Ihe 
threats  facing  pharmacy  appeal 
to  he  finally  coming  to  a  head  m 
1 1 1!  Mi, 

First  and  foremost  is  Ihe  fight 
io  preserve  Resale  Price  Mainte- 
nance "I'm  sure  we  will  put  ovei 
oi ii  case  tii  the  public  and  deci 
sion  makers  io  show  that  RPM  is 
important,  not 
so  much  loi 
sell-pi  esel  V  a 
lion  hut  loi  the 

benefit  of  die 
public  in  gen- 
eral," he  says. 

lie  feels  RPM 

opposition  is  be- 
ing generated  bj 
"people  wanting 
bigger  dividends 
lor  their  share- 
holders and  I  his 
should  not  he  alii iwed ".  C'onl rasl 
tins,  he  says,  u ith  the  lice  added 
value  serv ice  of  advice  available 
from  everj  pharmacy. 

In  addition,  other  health  profes- 
sionals are  encroaching  on  die 
pharmacist's  role,  and  the  Gov- 
ernment is  not  coming  up  with  a 
la n  pharmacy  deal .  according  to 
Peter. 

But  he's  not  disheartened  and 
urges  Ins  colleagues  to  share  his 
view.  "The  NI'A  can  fight  all  ol 
these,  lint  only  with  the  support 
of  its  members." 

People  power 

I  'eler  sees  Ihe  ap|  larenl  dealt  hoi 

practising  community  pharma 
cists  as  another  threat. 

"The  Society  says  that  the 
i mi nl icr  of  students  coming  into 


pharmacy  is  on  the  rise  If  that  s 
right,  why  can't  proprietors  <>el 
suitable  people  to  manage  theii 
shops?  It's  something  the  NPA  is 
pursuing.  We  are  not  going  to 
hack  off,  because  it  's  of  concern 
to  members." 

Why  there  is  a  retention  prob- 
lem is  unclear.  One  suggestion 
Mr  Jenkins  offers  is  that  there 
may  be  too  many  pharmacists 
opting  to  be- 
come phar- 
maceutical 
advisers 
rather  than 
1 1 racl  it  ion- 

el  s  Tin  '  sol- 
Ill  loll  would 
be  to  make 
pharmacy 
nioie  attrac- 
tive, bill  the 
question  is 
how    to  do 


The  NPA  does  a 


change  it  in  one 
year  is  not  what  I 
want  to  do 


I  am  not  in  the 
process  of  going 


unless  the  cause  is 
worthwhile 


I  le  I  ielieves  Hiving  pharmacists 
more  money  for  then  core  dis- 
pensing idle  would  liberate  cash 
loi  funding  new  professional- 
roles  w Inch  may  hue  ihe  ad\ is 

eis  I  iack  I  o  pi  act  ice 

Ah,  bill  lhal  raises  ihe  gloomy 
spectre  of  pharmacist's  pay. 
"Margins  are  hardei  now  than 
evei  before  We  have  to  run  a 
business  successfully,  which 
means  paying  staff  ami  over- 
heads and  ihe  Government  is 
making  that  more  difficult  in  two 
ways:  lack  of  decent  remunera- 


tion and  ihe  tremendous  amount 
of  legislation  and  regulations  we 
have  to  wink  under  which  add  Io 
our  workload." 

Fighting  talk 

lie  admits  lhal  he  is  not  happy 
with  the  current  remuneration 
and  the  NPA  has  discussed  the 
possibility  of  sanctions  to  push 
its  case  more  forcefully.  While 
si  uiie  hav  e  been  agreed,  it's  been 
decided  Io  keep  quiet  until  the 
lime  is  right. 

All  Peter  will  say  is  "I  am  not  in 
the  process  of  going  to  the  1  larri- 

cades  unless  the  cause  is  worth- 
while", while  stressing  the  diffi- 
culty of  finding  a  sanction  thai 
doesn't  harm  the  patient,  yet 
exerts  a  forceful  impact. 

Perhaps  this  comment  best 
sums  up  his  attitude  to  the  NPA 
chair:  willing  hi  look  al  all  the 
options  in  finding  the  best  way  to 
fight  lor  his  colleagues.  Bui  it 
won't  be  a  solitary  decision. 

"Ih  iw  the  chairman's  r<  >le  influ- 
ences the  decision-making  dep- 
ends on  i he  chan  man  and  then 
personality  l!ul  this  is  v  eiy  much 
a  team;  without  the  Board  and 
office  support,  there's  very  little 
influence,"  he  emphasises. 

And  what  of  ihe  Millennium? 
<  )n  pasi  record  there  should  be 
some  notable  change  in  Petei 's 
hie,  although  Ins  aim  is  modest. 
"I  want  Io  be  al  Ihe  heart  of 
things,  in  a  confident,  recognised 
profession." 


Why  deal  in  small  change  when  best 
selling  Imodium  delivers  pharmacies 
more  sales  and  profit. 
It  pays  you  to  check  it  out. 

Imodium 

Can  stop  diarrhoea 
with  one  dose 


ANTI-DIARRHOEAL  CAPSULES 
IflUHKNHBIHHB^^HHHHflH 
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SAVE 

with  Counterpart! 

you  have  retained  all  your  counterpart  modules  the 
cost  to  you  will  be  only  £20  (+  VAT)  per  assistant! 
To  re  order  all  the  modules  at  £15  (+VAT)  and  register  one 
assistant  at  £20  (+VAT)  still  works  out  at  only  £35  (+VAT) 
_  per  assistant.  For  four  assistants  the  price  reduces 
§§^       even  further  to  £23.75  (+VAT)  per 


person! 


ru 


no 


I 

JULY 


DEADLINE  NOW  PAST! 


The  RPSGB  deadline  of  July  1,  by  which  all  pharmacies  in 
England,  Scotland  and  Wales  should  have  registered  their  counter 
assistants  for  an  accredited  training  course,  has  now  passed! 

If  you  have  not  already  complied  with  the  RPSGB  requirements 
don't  worry...there,s  still  time.  BUT  YOU  MUST  HURRY! 


Register  your  staff  now 


with  the  Chemist  &  Druggist  Cambridge 
Counterpart  Pharmacy  Assistant  Development  Programme  -  the  most 
cost-effective  course  available  to  Chemist  &  Druggist  subscribers! 

•  Cambridge  Counterpart  has  been  accredited  by  the  College  of 
Pharmacy  Practice  as  satisfying  the  RPSGB's  requirements. 

•  Counterpart  has  been  generously  co-sponsored  by  Whitehall 
Laboratories  for  the  benefit  of  Chemist  &  Druggist  subscribers. 

•  Since  the  course  began  in  July  1995,  subscribers  will  have 
received  a  total  of  13  Counterpart  modules. 

•  The  training  modules  are  packs  designed  to  be  shared  by  four 
assistants,  but  include  separate  questionnaires  and  case  studies 
for  each  individual.  An  associated  Pharmacist's  Briefing  comes 
with  each  module. 

•  To  qualify  for  accreditation,  assistants  must  not  only  follow  the 
course  set  out  in  the  modules  but  also  answer  the  questionnaires, 
participate  in  the  case  studies  and  have  their  questionnaires 
independently  marked  through  C&D's  unique  telephone  marking 

system. 


Sign  up  now! 


Here's  what  you  do... 


1.  If  your  assistants  are  already  following  Counterpart 
and  are  registered  for  telephone  marking.. .continue 
with  the  course.  Once  it  is  completed,  you  will  receive 
the  results  and  documentation  for  CPP  certification  for  a 
payment  of  £8.81  including  VAT. 

2.  If  your  assistants  are  following  Counterpart,  but  are 
not  yet  registered  for  telephone  marking...  use  the 

form  below  to  register  today! 

When  your  assistants  receive  their  personal  identity 
numbers  (PINs),  they  should  enter  their  multiple  choice 
questionnaire  responses  up  to  date,  then  follow  the 
course  to  the  end.  CPP  certification  will  be  available  as 
above  for  £23.50  including  VAT. 

3.  If  your  assistants  are  not  yet  following 
Counterpart.. .use  the  form  below  now  to  register  them 
today.  If  you  have  retained  the  free  modules,  start  your 
assistants  on  the  course  at  once  and  mark  the 
questionnaires  as  soon  as  PINs  are  received. 

If  you  do  not  still  have  the  free  modules  available,  use 
the  order  form  to  obtain  complete  packs  of  the  full 
course  (training  modules,  questionnaires  and 
Pharmacist's  Briefings)  for  just  £17.63,  including  VAT. 
Remember,  each  pack  will  cover  four  assistants! 

PIN  registration  and  CPP  certification  fees  are  still 
payable  as  in  section  2  above.  Subscribers  who  have 
mislaid  just  one  or  two  modules  only  should  contact 
Tracy  Matthews  on  0181  747  8797 


Remember:  if  your  counter  assistants  have  not  already  completed  an  approved  course  or  are  not 
currently  following  an  accredited  course,  they  may  no  longer  serve  medicines  to  the  public! 


Priority  Order  Form 


YES!  My  counter  assistants  are  following 
Counterpart  but  are  not  registered  to  use  the 
interactive  telephone  marking  system.  Please 
register  them  now  @  £23.50  each  including  VAT. 

Name  

Name  

Name  

Name  

Name  

Name  

Total 


_@£23.50  =  subtotal  £. 


YES!  I  subscribe  to  C&D  at  the  pharmacy  address 
below  but  need  (    )  complete  sets  of  all 
Counterpart  modules  to  enable  my  assistants  to 
complete  the  course.  (Remember  to  register  each 
assistant). 

Please  send  me  (     )  complete  sets  of  modules 
1-13  at  the  special  price  of  just  £17.63  inc  VAT 

If  you  do  not  already  subscribe  to  C&D,  or  your 
subscription  has  lapsed,  your  cheque  must  include 
an  additional  £1 1 5  for  the  full  annual  subscription. 

Sub  total  £  

Total  payable  £   


Method  of  payment:  '_)  I  enclose  a  cheque 
payable  to  Chemist  &  Druggist 

Pharmacy  

Pharmacist  

Address 


Post  code 


Tel 


Fax 


Post  now  in  an  envelope  (no  stamp  required)  with 
payment  to  Sue  Cheeseman,  Pharmacy  Group  Special 
Projects,  Miller  Freeman  Professional  Ltd,  Chemist  & 
Druggist,  FREEPOST,  Sovereign  Way,  Tonbridge,  TN9  1YZ. 
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QUESTIONS  &  ANSWERS 


A  pensioner,  a  man  in  his  late  60s,  asks  you  for  another  bottle  of  spray  when  he  hands  you  this  script.  He  fells 
you  it  doesn't  seem  to  work  very  well  and  he  always  has  to  have  several  squirts  before  he  gains  any  relief.  It 
makes  him  cough,  too,  he  adds,  when  it  gets  into  the  back  of  his  throat 


biguous  that  the  two  doses  could 
be  taken  12  limns  apart.  Make 
sure  he  is  taking  the  doses  al 

s  'thing    like    8.00am  and 

1.00pm. 

3  A  change  of  treatment  may  be 
unnecessary  it'lhe  patient's  prob- 
lems are  due  to  inappropriate 
administration. 

1 1<  iwever,  <  it  her  <  iptions  include 
monotherapy  with  a  beta-blocker 
(eg  atenolol )  or  a  calcium  antago- 
nist (verapamil  or  diltiazem), 
with  prn  glyceryl  trinitrate.  In 
fact,    many    preset  ibers  would 

oose  one  of  these  options 
iclore  prescribing  legulai  nitrate 
therapy,  so  check  there  are  no 
contra-indications,  such  as 
asthma  or  a  history  of  adverse 
reactions 

I  Ah  ist  people  with  angina  si 
also  take  aspirm  regularly;  ask 
about  possible  recent  lifestyle 
changes  which  may  have  pro- 
\  i  ikei  I  an  exacerbat  ion  <  if  angina 
(for  example,  a  more  strenuous 
job)  -  if  these  can  be  tackled,  fur- 
ther drug  therapy  may  be  unnec- 
essary. 


Questions 

1  What  does  this  story  make  you 
suspect? 

2  Is  there  a  possihle  risk  of  nitrate 
tolerance? 

3  It's  probably  a  good  idea  to  refer 
him  to  the  GP;  would  you  suggest  an 
alternative  treatment  for  angina7 

4  What  other  comments  would  you 
make? 


's  i  k  issible.  Ti  ilerance  can 
prevented  by  an  eccentric  dose 
regime,  which  provides  a  nitrate- 
free  interval  ol  foui  to  eight 
hours,  usually  overnight.  'The 
insl  met  ions  are  sufficient  ly  am- 


THERE'S  NO  QUICKER  WAY 
TO  STOP  DIARRHOEA 
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BUSINESS  NEWS 


GW  agency  scheme  to  change 


Glaxo  Wellcome  is  planning  to 
fundamentally  change  its  contro- 
versial agency  scheme  within  the 
next  few  months,  perhaps  in  the 
new  year,  according  to  C&D 
sources. 

The  revised  scheme  could  be 
similar  to  that  run  by  Numark, 
which  would  make  it  more  user- 
friendly  for  both  wholesalers  and 
retailers. 

Glaxo  might  decide  to  cut  the 
agency  scheme's  excessive  ad- 
ministrative costs,  which  arc 
inflated  by  extra  paperwork, 
such  as  the  separate  invoices 
wholesalers  need  to  process 
Glaxo's  products.  Such  a  move 
would  prove  popular  with  whole- 
salers and  retailers,  particularly 


Boots  has  re-opened  its  flagship 
store  in  Manchester,  18  days 
after  it  was  damaged  extensively 
by  an  IRA  bomb. 

The  explosion,  which  took 
place  in  the  Arndale  shopping 


Ceuta  Healthcare 
markets  own-brands 

Ceuta  Healthcare  has  set  up  a 
division,  called  Ceuta  Consumer 
Healthcare,  to  market  its  own 
products. 

The  first  of  these  is  Oratrin,  a 
natural  breath  freshener,  which 
works  within  the  digestive  sys- 
tem. It  was  launched  early  this 
month. 

Another  oral  hygiene  brand  is 
due  to  be  introduced  at  the  end  of 
the  year. 

Ceuta  has  traditionally  concen- 
trated on  mar  keting  and  selling 
brands  on  behalf  of  British  and 
overseas  companies,  but  it 
stresses  that  its  new  brands  will 
not  be  in  the  same  categories  as 
those  of  its  clients. 

The  company  recently  signed  a 
deal  to  distribute  brands  for 
Roche  Consumer  Products. 


because  the  costs  are  far  higher 
than  those  of  traditional  whole- 
saling groups. 

Meanwhile,  Glaxo  is  said  to  be 
planning  to  integrate  Wellcome's 
products  into  the  scheme,  except 
for  selected  lines,  such  as  the 
'zero  discount'  and  refrigerated 
products. 

Over  the  past  three  months,  a 
working  party,  with  members  from 
Glaxo  and  the  British  Association 
of  Pharmaceutical  Wholesalers, 
has  been  examining  other  trading 
options. 

Glaxo,  however,  denies  it  has 
decided  on  any  changes.  It 
admits  it  has  discussed  integrat- 
ing Wellcome's  products  and 
incorporating   the   agency  dis- 


centre,  had  also  devastated  a 
number  of  other  retail  outlets, 
but  Boots  claims  to  be  the  first 
major  retailer  in  the  area  to  be 
back  in  business.  The  centre  was 
re-opened  last  Saturday. 

Back  in  business 
(from  the  left): 
Angela  Patterson, 
deputy  manager  of 
Boots'  Arndale 
centre  store,  lord 
mayor  Derek  Smith, 
mayoress  Susan 
Smith  and  Arthur 
Sandford,  chief 
executive  of 
Manchester  city 
council 


Frederick  Moore  is  marketing  a 
full-height  shelf  pull  that  is  said 
to  use  relatively  little  space. 

The  unit,  produced  by  Tecny- 
Farma  in  Spain  and  only  now 
available  in  the  UK,  consists  of 
nine  or  more  adjustable  shelves 
or  trays.  It  is  available  in  various 
sizes,  although  the  most  popular 
is  one  metre  deep. 

Pharmacists  can  mount  units 
side  by  side  to  save  floor  space, 
according  to  Mr  Moore. 

A  double1  pull  unit  and  conti- 
nental drawer  base  retails  at 
about  S975. 

The  first  of  t  hese  units  was  fit- 
ted at  Glenfield  Pharmacy,  a 
Leicester-based  business  owned 
and  managed  by  K  D  Chawda. 

For  further  information  con- 
tact Frederick  Moore,  tel:  01525 
222526. 


counts  into  wholesalers'  dis- 
count structures,  but  stresses 
that  these  are  just  a  few  of  the 
trading  options  it  has  been  evalu- 
ating with  the  BAPW.  It  will  not 
comment  on  what  other  options 
are  available  and  it  denies  the 
revised  scheme  will  be  similar  to 
that  of  Numark. 

"No  decision  has  been  made 
about  the  scheme  being  like 
Numark's.  We're  having  ongoing 
discussions  with  the  BAPW  to 
see  how  we  could  work  more 
smoothly,"  comments  a  Glaxo 
spokesman. 

The  company  adds  that  it  is  too 
early  to  say  when  an  announce- 
ment could  be  made  on  proposed 
changes  to  the  scheme. 


Boots  has  built  a  bigger 
entrance  and  has  constructed 
false  walls  to  blend  into  the  shop- 
fittings.  The  store's  optician  sec- 
tion will  remain  closed  pending  a 
refit. 

Clive  Stanley,  area  manager  for 
Boots  North  West,  says  the  com- 
pany's contingency  plans  imme- 
diately swung  into  action  when 
the  bomb  went  off.  A  project 
manager'  was  appointed  to  super- 
vise the  operation. 

"It  is  amazing  how  people  have 
pulled  out  the  stops,  staff 
worked  temporarily  at  other 
br  anches  while  the  construction 
team  effected  their  repairs.  Then 
they  returned  to  re-stock  the 
store,"  says  Mr  Stanley. 


More  shelf,  less  space.  Tecny- 
Farma's  shelf  pull  is  now 
available  in  the  UK 


Vanguard  exercises  option 

Vanguard  Medica  Group  has 
exercised  its  option  to  license 
the  worldwide  rights  of  VML262, 
its  potential  new  treatment  for 
psoriasis,  which  it  is  developing 
in  collaboration  with  Strathclyde 
Institute  for  Drug  Research. 
Vanguard  exercised  the  option 
agreement  with  effect  from  July 
1,1996. 

Vanguard  Medica  Group  pic.  Tel: 
01483  454494. 

Shell  Diagnostics'  results 

Shell  Diagnostics,  the  in-vitro 
diagnostics  company,  reported  an 
increase  in  turnover  of  over  22 
per  cent  in  its  preliminary  results 
for  the  12  months  ending  March 
31.  Gross  profit  increased  to  £2.52 
million  with  an  overall  operating 
profit  of  £212,700  representing  an 
increase  of  25.5  per  cent. 
Spending  on  research  and 
development  increased  by  43.2 
per  cent  to  £639,500.  Total  sales 
for  the  UK  business  unit 
approached  £1.2m,  of  which 
£811,000  represented  the  sale  of 
distributed  products. 

VAT  harmonisation 

Radical  changes  are  soon  to  be 
proposed  to  the  European  Union's 
VAT  regime,  with  VAT  being 
charged  in  the  country  of  origin 
rather  than  the  country  where 
goods  or  services  are  sold.  The 
report  is  expected  to  be  adopted 
by  the  European  Commission 
before  the  summer  break,  with 
the  aim  of  introducing  the 
changes  over  a  two-year  period 
starting  by  the  end  of  the  year. 

Stamps  go  up  in  price 

Stamp  prices  have  risen  to  26p  for 
a  first  class  stamp  and  20p  for  a 
second  class.  The  Post  Office 
says  this  is  the  first  increase 
since  1993  and,  even  with  the 
latest  rise,  letter  prices  will  be 
lower  in  real  terms  than  five 
years  ago. 

New  Barclaycard 

Barclays  Bank  has  introduced  a 
new  Barclaycard,  which  features 
a  redesigned  logo,  and  which 
will  gradually  replace 
Barclaycard's  nine  million 
Mastercard  and  Visa  cards 
currently  in  circulation. 

European  Eureka  award 

Scotia  Pharmaceuticals  and 
Heliosynthese  have  received  a 
European  Union  Eureka  award  for 
their  Ffr9  million  joint  programme 
to  establish  micro-algae  as  the 
source  for  a  new  generation  of 
polyunsaturated  lipids, 
particularly  arachidonic  acid  and 
docosahexanoic  acid. 


Boots  re-opens  bombed  Manchester  store 


Spanish  shelf  space  saver 
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See  what  the 


market  leader 


can  do  for  you 


Complete""  is  the  market  leader  in  the  fastest  growing  contact  lens 
care  segment. 1 

Complete"  is  exclusively  available  to  opticians  and  pharmacists 
August  national  press  campaign  (j()|y|P|_f]"F 

There  is  only  one  solution 


^  ALLERGAIM 

Reference  I  Soft  lens  cold  chemical.  Independent  Market  Research 


BUSINESS  NEWS 


European  Court  backs 
Merck  and  SB  in  PI  battle 


Merck  &  Co  and  Smithkline 
Beecham  have  won  a  preliminary 
victory  in  the  European  Court  of 
Justice  in  the  tight  to  prevent 
parallel  imports  from  Spain  and 
Portugal. 

In  a  preliminary  opinion  given 
last  month,  Neil  Fennelly,  an 
advocate  general,  said  that  the 
two  companies'  patents  gave 
them  the  right  to  block  exports 
of  their  drugs  from  other  Euro- 
pean Union  count  l  ies. 

If  Mr  Fennelly's  opinion  is 
upheld  by  the  European  Court, 
importers  will  not  be  allowed  to 
bring  low-priced  Merck  and  SB 
drags  from  Spain  and  Portugal 
into  the  UK. 

Merck  says  Mr  Fennelly's 
announcement  signals  a  poten- 
tial landmark  change  for  the  pro- 
tection of  pharmaceutical  pat- 
ents, R&D  and  industrial  policies 
in  the  European  Union. 

Lloyds  warns  on 
second  half  profits 

Lloyds  Chemists  has  issued  a 
profits  warning  ahead  of  the  deci- 
sion by  the  secretary  of  state  for 
Trade  and  Industry  on  the  com- 
pany's proposed  acquisition  by 
Unichem  or  Gehe. 

Lloyds  has  also  taken  the 
unusual  step  of  naming  the  date  - 
July  22  -  when  the  decision  is 
expected  to  be  published,  along 
wilh  the  recommendations  of  the 
Monopolies  &  Mergers  Commis- 
sion. Lloyds  says  it  is  making  the 
disclosure  because  of  the  disrup- 
tion the  bids  are  causing  to  the 
business.  Even  so,  Lloyds  says 
that  in  the  second  half  of  the  year, 
overall  like  for  like  sales  in- 
creases have  been  achieved. 

"However,  as  referred  to  in  the 
chairman's  statement  in  the 
interim  report,  profitability  in  the 
second  half  of  the  year  has  been 
adversely  affec  ted  by  the  uncer- 
tainty surrounding  the  possible 
bid  outcomes,  together  with  the 
costs  associated  wilh  the  bids 
and  the  MMC  referral,"  says  the 
company. 

"As  a  result,  the  board  expects 
that  the  level  of  profit  achieved  in 
the  six  months  to  June  30,  1996, 
will  be  lower  than  that  ac  hieved 
in  the  first  half,  although  not  by  a 
significant  amount." 


"A  positive  ruling  ...  will  under- 
score the  importance  of  intellec- 
tual property  rights  in  the  com- 
munity, which  are  vital  to  the 
research-based  pharmaceutical 
industry  and  to  medical  ad- 
vance," says  Per  Wold-(  )lsen, 
Merck  &  Co's  president  of  human 
health  in  Europe. 

SB  agrees  and  says  it  is  heart- 
ened by  Mr  Fennelly's  opinion.  It 
declines  to  comment  further 
until  the  ease  is  resolved. 

John  Barker,  chairman  of  the 
Association  of  Pharmaceutical 
Importers,  says  t he  European 
Court's  final  ruling  is  not  a  fore- 
gone conclusion. 

"While  I  understand  the  howls 
of  glee  from  our  research-based 
colleagues,  there  is  no  guarantee 
thai  the  court  will  find  in  favour 
of  the  advocate  general's  ruling," 
he  says. 

"Quite  frankly,  I  would  be  very 


Proteus  International,  the  Mac- 
clesfielcl-based  drug  discovery 
company,  has  won  a  grant  worth 
up  to  £406,000  from  the  Depart- 
ment of  Trade  and  Industry 

The  grant,  extending  over  two 
years,  will  fund  30  per  cenl  of 
Proteus'  costs  to  research  a  new 
class  of  gene-targeted  DNA-bind- 
ing  drags,  which  the  company 
believes  have  potential  to  treat 
cancer,  viral  infections  and  other 
diseases. 

Prot  eus  is  the  second  company 
in  I  he  biotechnology  sector  to 


The  Institution  of 
Occupational  Safety  and 
Health  is  holding  its  21st 
National  Safety  Symposium  on 
September  2-4  at  Keele 
University  in  Staffordshire. 
Contact  Murray  Clark  on:  0116 
257  1399,  ext  110. 
South  and  West  Drug 
Information  and  Training 
(Bristol)  will  be  holding  an 
induction  course  for  pre- 
registration  pharmacy  graduates 
on  September  2  and  3,  and  a 
course  for  the  Diploma  in 
Clinical  Pharmacy  for 
pharmacists  on  September  30- 
October  2,  both  at  Lyngford 


surprised  if  the  court  goes 
against  Article  30  of  the  Treaty  of 
Rome,  which  enshrines  the  free 
movement  of  goods  within  mem- 
ber states,"  he  adds. 

The  European  Court  has  never 
overturned  a  previous  ruling,  he 
says,  so  it  is  unlikely  to  reverse 
its  judgment  on  Merck  versus 
Stephar,  1981,  in  which  the  court 
ruled  that  once  a  drug  had  been 
launc  hed  in  one  EU  country  the 
patent  holder  no  longer  had 
patent  rights  to  it. 

Last  December,  the  European 
Commission  rejected  I  he  de- 
mands of  ten  member  states, 
including  the  UK,  to  extend  the 
ban  on  pharmaceutical  imports 
from  Spain  and  Portugal  (C&D 
December  23/30,  1995,  p925). 

MSD,  Glaxo  Wellcome  and 
Organon  are  all  currently  appeal- 
ing against  the  Commission's 
decision. 


have  been  awarded  a  grant  under 
the»DTI'.s  Spur  scheme  to  support 
product  research. 

Meanwhile,  Proteus'  GnRH 
immunotherapeutic  vaccine  for 
prostate  cancer  has  been  given 
the  go-ahead  for  testing  with 
patients. 

A  phase  II  trial  has  begun  and 
preliminary  results  of  the  tests 
are  expected  late  this  year. 

The  GnRH  agonist  market  was 
worth  $40  million  in  1994, 
according  to  the  latest  estimate, 
and  is  expected  to  grow. 


House  Conference  Centre, 
Taunton.  Contact  Michele 
Cossey  or  Rae  Farquharson,  hi: 
0117  928  3542. 

Weleda  is  hosting  a  series  of 
free  evening  seminars  on 
homoeopathy.  The  first  will  be 
in  London  on  September  24 
and  25,  then  South  Wales  on 
October  1  and  2,  and 
Edinburgh  on  October  15  and 
16.  Contact  Weleda  retailer 
training  on  0115  944  8233. 
The  United  Kingdom  Clinical 
Pharmacy  Association  will  be 
holding  a  joint  study  day  with 
the  Critical  Care  &  Surgery 
Practice  Interest  Groups, 


Glaxo  defiant  over 
Zantac  court  defeat 
in  United  States 

Glaxo  Wellcome  is  confident  it 
has  strong  grounds  to  appeal 
against  a  court  ruling  that  compa- 
nies are  allowed  to  launch  prod- 
ucts similar  to  Zantac,  GW's 
lucrative  anti-ulcer  drug,  in  the 
US. 

A  US  district  court  judge  had 
ruled  that  Novopharm,  a  Cana- 
dian company,  was  entitled  to 
market  a  generic  form  of  raniti- 
dine hydrochloride  in  the  States, 
although  Glaxo  had  argued  that 
Novopharm's  proposed  drag  in- 
fringed its  patent  on  ranitidine 
hydrochloride.  The  patent  ex- 
pires at  the  end  of  July. 

Ranitidine  hydrochloride  is  the 
active  ingredient  in  Zantac,  which 
is  said  to  be  the  world's  most 
widely-prescribed  drug.  Its 
world-wide  sales  amount  to  S2.2 
billion,  SI. 3bn  of  which  are  in  the 
US.  Zantac  accounts  for  24  per 
cent  of  Glaxo  Wellcome's  total 
sales. 

The  court's  ruling  allows  drugs 
similar  to  Zantac  to  be  sold  in  the 
US  from  August. 

Glaxo  has  yet  to  decide 
whether  to  take  its  case  to  the  US 
Court  of  Appeals. 

All  change,  but  no 
change  at  Beanstalk 

Beanstalk,  which  specialises  in 
store  equipnrenl  is  mai  keling  its 
goods  under  a  new  trademark: 
Retail  Vision  Display  Systems. 

The  company's  range  of  prod- 
ucts currently  includes  LDE, 
Beanstalk,  Retail  Vision  Images 
and  Hy-Spec. 

The  incorporated  trading  com- 
pany will  still  be  called 
Beanstalk.  All  orders  will  be 
issued  under  Beanstalk  and  all 
payments  should  continue  to  be 
made  to  the  company. 


•Pharmaceutical  care  of  the  sick 
surgical  patient',  on  September 
3,  Weetwood  Hall,  Leeds,  and  a 
clinical  pharmacy  induc  tion 
course  on  September  27-29,  at 
York  University.  Further 
information  from  UKCPA,  tel: 
011(1277  6999. 

Interphex  Europe  96  will  be 
held  on  September  3-5,  at  the 
National  Hall,  Olympia,  London. 
The  International  Autumn 
Fair  will  be  held  on  September 
8-11,  at  the  National  Exhibition 
Centre,  Birmingham.  For  tickets 
and  more  information  contact 
Tr  ade  Promotion  Services,  tel: 
0181  855  9201,  ext  7. 


Proteus  awarded  DTI  grant 


ADVANCE  INFORMATION 
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Classified 


Appointments  £25P.S.C.C  +  VAT  minimum  3x1 
General  Classified  £23P.S.C.C.  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Tel:  01732  377222  Internet:  http://www.dotpharniacy.comy 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


VISA 


3ic 


CHEMISTS 

HI  MM  RSHH  I)    BR ADHORI) 

Wc  arc  a  progressive  and  expanding  group 
of  pharmacies  who  are  committed  to 
providing  the  highest  standard  oi 
protessional  service 

Due  to  recent  expansion  we  have  the 
following  two  pharmacist  vacancies 

1  Pharmacist  to  manage  a  busy  pharmacy 
in  Huddersfield  Excellenl  trained 
support  stafl 

2  A  full  time  relict  manager  in  the 
Huddersfield  area  to  cover  the  other 
managers  days  ofl  and  holidays 

All  ol  our  pharmacies  have  excellent, 
friendly  trained  support  staff 
Applications    from    newly  registered 
pharmacists  will  be  considered 
Kcplv  f»r  interview 
AS(.IIAR  KHAfV  0I4K4  66IKIH 
or  (11484  (evenings  after  7pm) 

or  write  to:  Medicare  Chemists  I  td 
K-I0  Westgate.  Honley, 
Huddersfield  Hl)7  2AA 


DISPENSING  TECHNICIAN 

NORTH  LONDON 
(ISLINGTON  N1) 

Dispensing/Medical  Counter 
Assistant  required  lull  time  (part 
time  considered).  Newly  extended 
and  refitted  pharmacy 

References  required 

Please  phone  The  Manager 
0171-226  3645 


LEWISHAM  SEI3 

Enthusiastic  Pharmacist 
Manager  required  for  an  easily 
run  pharmacy  Recently 
qualified  considered 
Please  contact:  H.C.  Patel 
0I7I  476  0243  (daytime) 
0181  464  4812  (evening) 


KIRKDAI  K  LIVERPOOL 
Walton  ( Chemist 
PHARMACISI7MANACHR 

Competitive  salary.  Newly  registered  alsC 
considered.  Excellent  supporting  starF 
No  paperwork  &  other  benefits. 
For  further  information  please  ring 
Mr  A,E.  ixlem  0151  207  3955 
9am  -9pm 


APPOINTMENTS 


Full  &  Part-time 
Pharmacist/ 
Managers 

Required 
Bournemouth  Area 
Competitive  salary, 
holidays  &  excellent 
team  of  staff. 
Apply  Mrs  Gough 
Tel:  01202  749397 
01202  523481 


LONDON  NW3 

(near  tube  and  bus  stop) 

Experienced  Pharmacist  required  for 
modern  community  pharmacy  Applicant 
must  have  good  communication  and 
organisational  skills  with  interest  in 
developing  business.  Five  or  six  day  week 
Remuneration  package  negotiable 
TEL:  (Anytime) 
0171  722  5221  or  01923  771187 
REF.  AGK 


Nr  Cross  Keys,  Gwent 

Enthusiastic  Pharmacisi  required  i<>  manage 

plcdsjni  village  pharmacy.  Excellenl 
supporting  staft  Pleasant  disposition  .mil  .1 
liking  lor  patient  ioiiiju  essential.  Hours 
and  salary  negotiabli 
k-lcphone  Alan  IVu-rson  on 
()I4<)S  244227  (daylime)  or 
01495  244226  (evenings). 


LOCUM/RELIEF  MANAGER 

We  are  a  small,  friendly  group  of 
seven  Pharmacies  located  in  the 
Oldham/Tameside  area.  We  have 

vacancies  for  odd  days  and 
regular  bookings. 
Tel:  0161  330  1008  (daytime) 

01457  870066  (evening) 


BECKENHAM,  KENT 

Experienced  Pharmacy 
Assistant  required  to  work 
full  or  part  time. Excellent 
working  environment 
and  rates  of  pay. 

Ring  0181  325  8188 


LONDON  SE15 

Wc  require  an  enthusiastic  manager  lor  a 
pharmacy  close  to  a  (iP  health  centre. 
You  should  he  keen  on  patient 
counselling  and  professional 
development,  hut  also  understand  the 
commercial  reality  of  the  N I  IS 
We  can  offer: 

■  4/5  day  week,  alternate  Saturdays 

■  Experienced  stall  dispenser  and 
counter  assistant 

■  Support  lor  professional  development 

■  Salary  by  negotiation 

■  Job-share  available 

If  you  fit  the  hill,  please  contact 
Tonv  l)e  Sou/a 
Tel:  0 1 634  2.1207°  (day) 
or  0973  7(13120  (evenings) 


ORPINGTON, 
KENT 

An  Enthusiastic  Pharmacist  required 
for  modern,  friendly,  family  owned 
pharmacies.  Start  July/August.  Hours 
&  Salary  by  negotiation.  Excellent 
supporting  staff. 
Newly  qualified  welcome. 

Please  contact: 

Brian  McElhinnev 
Phone/Fax:  01689  854831  or 
Phone  (evenings)  01689  860682 


LOCUMS 


mam 


We  have  over  5,000  pharmacists; 
registered  PLUS  experience  of  I 
handling  over  250,000  bookings 
NATIONWIDE!  I 


'  Provided  by  experienced  staff. 

•  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum  po 

•  NATIONWIDE  COVERAGE. 
■  Pharmacist  staff  to  deal  with 

technical  issues. 

LEAVE  THE  WORRY  TO  U 


Btofaqlum  0121-233  0233 
NmcoOU  0191-2330506 
MoMm  0161-766  4013 
CUffuld  0114-2699  937 
Edtxiuqk  0131-229  0900 
Ctvidiff  01222  549174 
London  01892  515963 
Exefot,       01392  422244 


PETERBOROUGH 

Pharmacisi  long  term  Locum  required,  would 
also  suit  [mtsiii]  newly  re^isteri-d  No  paperwork, 
excellenl  suptwirtirin  staff  4<)  hours  per  wrrk, 
Mon-Tues,  Wed,  Fri  9-7,  llmrsdays  9-1  Good 
rate  ol  pay  -  til  per  hour,  overtime  available 

lliursil.iv  .iHtTiioniis  .ukI  Sdluril.tys  (New  ratrs 

ol  pay  io  be  negotiated  from  Isi  Octobei  1996) 
Starl  1st  of  September  1996  I'arkuiK  facilities 

At  i  oiunioil.ii K hi  comprising  ol  iwn  bedroom  il.it 
fully  lut  nished, » entral  heating,  parking  available, 

(but  only  II)  minute  walk  from  work  or  lo  lown 

centre)  can  In-  provided  at  £65  pel  wn-k  it 
required  telephone  line  and  rV  aerial  already 
installed 

tall  llasson  Damani  01733-312933  nr 
01733  68398  after  Hpm. 


FRANK  G.  MAY 
&  SON 
LOCUMS  URGENTLY 
NEEDED  EN  KENT  AND 
SUSSEX 

*  Efficient  personal  service 
■A  Available  24  hours 

★  Odd  days/long  or  short  term 

Ring  Keith  or  Stella  May, 
Maidstone  (01622)  754427 
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LOCUMS 


BUSINESS  WANTED 


S.E.  LONDON  -  Saturday  Locum 

Pharmacists  did  you  go  to  University  to 
work  night-shifts  in  Supermarkets  under 
unqualified  floor  managers?  Pleasant, 
friendly,  easily  run  private  pharmacy  offers 
you  normal  Saturday  hours  in  S.E.  London 
Tel:  0181  777  0021  Mon-Sat  9am-7pm 
Evening  0181  654  9S59 


CHELMSFORD 

Saturday  Locum  required  for  an 
easily  run  pharmacy.  Good 
supporting  staff.  Excellent 
working  environment. 
Telephone  01245  355645  (days) 
01708  437050 
(evenings  after  8pm) 


SELF-EMPLOYED 
LOCUMS 

*•  Are  you  familiar  with  self- 
assessment'  rules  starting  from 
April  1996? 

*  Qualified  Accountant  provides 
a  full  accountancy/tax  service 
for  reasonable  rates. 

Tel:  0181  908  5006 


London  SW4 

Regular  locum  pharmacist  required 

to  cover  late  night  dispensing 
in  Clapham,  for  Thursdays  &  Fridays 
(>-9pm.  Knowing  Mediphase  is 
desirable.  Salary  by  negotiation. 
Telephone  Dr.  Gharib 
0171  622  3147 


ANNOUNCEMENTS 


Have  any  of  the  Multiples  applied  for  an  instore 

contract  in  your  area? 
If  so  a  copy  of  the  application  could  be  helpful  to 
a  fellow  pharmacist! 
Reply  to  C&D  Box  Number  3517 


BUSINESSES  FOR  DISPOSAL 


ALLIANCE  VALUERS  & 

STOCKTAKERS 

(01423)  508172 

BRADFORD 

LEEDS 

Suburban  pharmacy  with  prominent 

Main  road  suburban  pharmacy  serving 

main  road  frontage.  Estimated  T/O  30 

densely  populated  neighbourhood.  T/O  1 

June  96  £266,000  under  management. 

under  locum  management  FYE  I  April  1 

NHS  items  1,972  per  month.  Low 

96  £354,343.  GP  26.9%.  NHS  items 

overheads.  New  council  lease  agreed. 

over  2,900  per  month.  Premises  on  lease  1 

Offers  around  £75,000  for  GW/Fix  plus 

only  £3,I50pa.  Excellent  profits.  Offers  1 

SAV. 

around  £100,000  for  GW/Fix  plus  SAV. 

BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  30%+ VAT  -  Zofran  8mg, 

Creon  25000.  Tel:  01202  51361 1. 
TRADE  LESS  25%+VAT+POSTAGE  - 

Eprex  2000iu,  Prostap  SR,  Clinoril 
lOOnig,  Micronor  HRT,  Lentaron  and 
others.  Tel:  0171 1387  9585. 
TRADE  LESS  30%+VAT  -  Holister 
2x3253,  3251,  Bard  Uriplan  3xDM5, 
3xD75,  DT5M,  Convatec  S896, 
3xS302,  2xS353,  Simpla  SI  urine 
drainage  bags  2x10,  10  Kaltostat  For- 
tex,  2  Cutifilm,  Tensopress  7.5cmx20, 
Steri  Neb  Saline  4x20.  Tel:  0171  231 
1100. 

TRADE  LESS  30%+VAT  -  Suprafeet 
nasal  spray,  Suprecur  nasal  spray, 
Colomycin  lg  sterile  powder.  Tel: 
(11708  524015. 

TRADE  LESS  25%+VAT  -  25  Metrodin 
HP  150iu  (ex  10/97).  Tel:  0191  483 


4371  or  0191  537  3553. 
TRADE  LESS  40% +VAT+ POSTAGE  - 

Vancocin  125mg,  1  Pulniadil  inhaler 
(exp  9/96),  Cardene  SR45  x  112  (exp 
10/96),  Diflucan  susp  xl  (exp  12/96), 
Hepsal  50  units/5ml  anips  x  5  (exp 
10/96),  Nystan  oral  tabs  x  40.  Tel: 
01502  572603. 

TRADE  LESS  25%+VAT+POSTAGE  - 
26  Sorbid-40  SA  (exp  8/97),  102  Cele- 
vac  500mg  (exp  7/96),  Carbellon 
charcoal  (exp  11/96),  Respacal  x  60 
tabs  (exp  8/96),  Sectral  400  x  28  (exp 
7/98),  Fenopron  600  x  44  (exp  11/97). 
Tel:  0116  266  8548. 

TRADE  LESS  40%+ VAT  -  3x7  Diflu- 
can 200mg  caps.  Tel:  0181  423  6470. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Methyldopa  250mg  1000  (exp  9/97). 
Tel:  01865  890587. 

TRADE  LESS  30%+VAT  -  Aerolin 
autohaler,  Meptid  200nig  x  60,  Flur- 
biprofen 5()mg  x  80,  Vascace  5mg  x 


DAY  LEWIS 

is  a  fast  expanding  chain  with  24  pharmacy  and  opticians 
shops.  We  wish  to  acquire  business  in  Berkshire,  Essex,  Kent, 
Hampshire,  Middlesex,  Surrey,  Sussex  and  the  Greater  London 
area.  Any  turnover  considered. 
Please  write  or  telephone  in  confidence: 
Kirit  Patel 
Day  Lewis  Pic 

Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999 


DAY 

Dl" 


LEWIS 


COMPUTER  SYSTEMS 


IBM  computers  are  amongst  the  most  highly 
respected  in  the  industry  .  They  have  unequalled 
reliabilty,  are  manufactured  in  the  UK  and  have  a 
reputation  second  to  none.  It  is  only  fitting  they 
should  run  software  of  equal  standing.  That 
software  is  JRC. 


IBM  &  JRC,  forward  thinking ,  here  for 
the  future. 

Call  John  Richardson  Computers 

(a  division  of  Taylor  Nelson  AGB  pic) 

ON  FREEPHONE:  0500  947116 


UNTIL  THE  END  OF  SEPTEMBER 
YOU  CAN  BUY 

'Simply  the  besf 

LABELLING  &  EPoS  SYSTEMS 


PHONE  TODAY  FOR  MORE  DETAILS 


PARK  SYSTEMS  LTD. 

6  Vulcan  St,  Liverpool  L3  7BG 
Fax:0151-298  1689 

Subject  to  Park's  standard  terms  and  conditions 


42,  Simvastatin  lOmg  x  56,  Climesse 
2mg  x  28,  Cardura  4mg  x  '28,  Motens 
4mg  x  27,  Ketoprofen  lOOtng  x  84, 
Torem  2.5mg  x  567.  Tel:  01827  262488. 
TRADE  LESS  20%+VAT  -  2 
Genotropin  36iu  (exp  6/97),  3x100 
Migril  tabs  (exp  6/98).  Tel:  01285 
653539. 

TRADE  LESS  50%+VAT+POSTAGE  - 

Coloplast  -  1285  4x10,  1270  5x50, 
1260  2x30,  1250  7x5,  Surgicare  S100 
2x5,  S351  1x5,  S240  1x10,  SI  1x4, 
Conveen  S125  2x30,  S120  1x10,  S172 
1x10,  S236  1x10,  S272  2x10,  S313 
1x10,  Dansac  226-60  4x30,  226-40 
1x30,  226-45  2x30.  Tel:  01292  262486. 

TRADE  LESS  50%+ VAT  -  63  Dolmatil 
200mg  (exp  10/96),  66  Neurontin 
lOOmg  (exp  8/97).  Tel:  01269  822217. 

TRADE  LESS  30%+VAT  -  2x42  Val- 
trex  tabs  (exp  10/96),  3  boxes  Corn- 


fell  over  dressing  20cm  2.  Tel:  0171 
485  1251. 

TRADE+VAT  -  190  Pentasa  M/R  500mg 

( long  expiry).  Tel:  0121  477  0123. 
TRADE  LESS  25%+VAT+POSTAGE  - 

260  Megace  tabs  40mg  (exp  11/98), 
5x100  Honnonin  tabs  (exp  2/98), 
1x120  Alu-cap  caps  (exp  3/97).  Tel: 
0181  651  6062. 

TRADE  LESS  50%+VAT  -  4  boxes 
Predfoam  enemas  (exp  8/96  &  12/96), 
3x5  Cytamen  inj  lOOOmg  (exp  11/96), 
3  Zofran  inj  2mg/ml  (exp  9/97),  60 
Loron  520  tabs  (exp  1/98),  12x4ml 
Uromitexan  ii\j  (exp  1 1/98),  1  De-Nol 
tabs  (exp  11/98),  100  Parlodel  lmg 
(exp  1 1/96).  Tel:  0161  480  6422. 

TRADE  LESS  50%+VAT  -  10  vials 
Genotropin  16iu,  Kabivial  multidose 
(exp  10/96)  guaranteed  fridge  stored. 
Tel:  01382  611227. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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COMPUTER  SYSTEMS 


COURSES 


DISPENSIN 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


jJjjTjTjTf^ 


|  WITH 

1 

PACE  jfefa 

□JnpMR 

Professional 
Dispensing  Systems  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 


Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14 1AR 


COURSES 


THE  PHARMACY  UNIT 

continues  to  offer  the  nationally 
ecognised  qualifications  (BTEC/NVQ) 
for  pharmacy  technicians  commencing 
September  1 996 

Students  can  qualify  on  a  one.  two  or  three  year  day-release 
course  depending  on  prior  experience  &  qualifications  An  HNC 
(pharmaceutical  science)  course  is  also  available 

For  further  details  contact  the  Pharmacy  Office  on 

0171  306  5777 

or  attend  enrolment  on:  September  3rd,  4th  &  1 0th  1 996 


KINGSWAY 

COLLEGE 


Pharmacy  Office 
Sidmouth  Street 
London  WC1H  8JB 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


TRADE  LESS  25% +VAT+ POSTAGE  - 

120  Anturan  200mg,  30  Megace 
I60mg,  408  Mexitil  200mg,  80  Mexitil 
50mg,  30  Provera  400mg,  30  Tagamet 
800mg,  60  i  loracten  lOmg  and  others. 
Tel  01963  250259. 
TRADK  LESS30%+VAT  •  4  1 18  Acthar 
gel  10ml  (exp  10/96)  Tel;  01792 
654635. 

BEST  OFFER  SECURES  •  Contatec 
S8661  bags,  good  condition  Tel  0181 

802  7007. 

So  EACH+VAT  1x200ml  Co-Dan- 
ihmsate  suspension  (Nonuax  susp) 
(exp  6/97),  buyer  collects.  Tel  0181 
423  4333. 

TRADE  I, ESS  50% +  VAT+ POSTAGE 

5  Asacol  foam  enema  (exp  8/96), 
Manerix  I50mg  1x30  (exp  3/2000) 
Tel  0151  525  2718. 
TRADE  I, ESS  40% +VAT+ POSTAGE 
12x56  Fenbufen  450mg  tabs.  Tel: 
01656  772443. 


TRADE  LESS  25%  +  VAT+ POSTAGE 

2x10  Allevyn  dressings  20ctiix2()ciu 
(exp  3/99),  4x7  Diflucan  caps  50mg 
(exp  1/01).  Tel:  0151  722  4221 

TRADE  LESS  30%+VAT  •  90  Disopy 
ramide  150mg  (exp  1 1/96),  100  Lopid 
(exp  7/116).  Full  list  on  1)17(12  715485. 

TRADE  LESS  20%+VAT  -  7x56  Lamic 
tal  50,  3x28  Carace  20mg,  6x300 
Lioresal,  3x300  Tenoi  nun  synip,  !x2S 
Corgard  80mg.  Tel:  01 753  883484. 

TRADE  LESS  25%+VAT  •  Cipramil 
2()tng  labs,  Combivenl  mil,  Nalcniin 
caps,  Cyclogest  400tng  supps,  Ven 
todisk  400mg  (split),  Ponderax  PA 
caps,  Froben  lOOnig  caps,  Lescol 
(split),  Tel:  01766  830437 

TRADE  LESS30%+VAT+POSTAGE 
ivi  Propylthiouracil  50mg(exp  10/96), 
1 12  Semi  daonil  (2/97),  140  I  laonil 
(exp  9/97),  loo  ( Ihlorpropamide  100 
(exp  1/07),  47  Madopat  250  (exp 
10/07).  Tel:  01702  203244. 


School  ol  Pharmacy 
The  Queen's  University  ol  Bellast 

CERTIFICATE  IN 
VETERINARY  PHARMACY 

A  Distance  Learning  Course  on  Pet 
Medicines  for  Registered  Pharmacists 

Attendance  at  the  university  is  not  required  and 
enrolled  students  can  continue  in  lull-time 
employment. 

.Applications  for  the  session  commencing  October 
1996  are  required  by  August  16th  1996. 

For  further  information  and  application  forms 
please  write  to  :  Course  Co-ordmator,  Certificate 
in  Veterinary  Pharmacy,  School  ol  Pharmacy, 
The  Queen's  University  ol  Belfast,  ()~  Lisburn 
Road,  Belfast  BT9  7BL,  UK. 

rhis  course  is  run  in  association  with  the 
Royal  Pharmaceutical  Society  ol  Great  Britain 

and 

Pharmaceutical  Society  ol  Northern  Ireland 

I  he  University  is  a  charity  established  in  18-i.S  to 
advance  education. 


The  Queen's  University  of  Belfast 


DISTRIBUTORS  WANTED 


LONDON  COMB  AND  BRUSH  DISTRIBUTOR 

require 

WAREHOUSE,  DISTRIBUTOR  & 
PACKING  CO. 

Preferred  location  London  area  (but  not  essential). 
Please  phone  Mr  Collings 
PHONE:  0171  493  0073  FAX:  0171  499  2312 


TRADE     LESS     30%+VAT     -  22 

Rocephin  amps  In  (exp  1/98),  3x10 
Zofran  8mg  (exp  8/97),  4xl00g  Der- 
movate  cream  (exp  5/97),  4x10  Acti- 
sorb  plus  10.5cm  (exp  4/2000),  1x10 
Hollister  1484.  Tel:  0181  670  6863. 
TRADE  LESS  25%+VAT  •  200  Asendis 
lOOmg,  84  Eucardic  12.5mg  112 
Eucardic  235mg,  100  Loron  520mg 
labs,  28  Acezide  tabs,  112  Cardene 
SR45  caps  (exp  10/00),  OH  Sorbid  SA 
raps,  Sandostatin  lOOmcg/lml  8x5  at 
20%.  Tel  01502  572603 

FOR  SALE 

C  C  TV  -  S450,  CD  cabinet  S85,  brass 
lamps  foi  fascia £30  each,  illuminated 
fascia  32ixl74i  £50,  Martindale  30th 
excellent  condition  £75,  revolving 
stands,  tills,  car  piercing  machine  etc 
Tel  0131  989  0070 

SHOPFITTINGS  -  Due  to  relocation 
Approx  OOP  linear  footage  lor  front 
shop,  15ft  linear  foi  dispensary  and 
sliding  shelves  unit.  Also,  Park  I'MK 
system,  Version  6  complete  including 
monitor  and  printei  £500  ono.  Tel: 
0121  777  2000, 

MARTINDALE  -  30th  Edition,  as  new, 


hardly  used.  £60  post  free.  Tel:  01582 
23262. 

KIRBY  LESTER  -  KL8  tablet  counter, 
good  working  condition.  Tel:  01245 
264252. 

HONDA  CIVIC  1.41  -  Nearly  new, 
2,300  miles,  metallic  turquoise,  N 
Reg,  3  months  old.  £10,800  (list  price 
£11,960).  Tel:  01245  264252. 

MINILAB  -  Noril.su  1501  2  years  old, 
prints  up  to  10  films  daily,  up  to3ixl2i 
enlargements.  Good  condition, 
£25,000  or  £734  p.m.  for  3  years  Tel 
0181  989  0070. 

WANTED 

CHEMISTiS  VETERINARY  HAND- 
BOOK -  This  Chemist  &  Druggist 
title,  formerly  known  as  Veterinary 
Countei  Practice,  was  last  published 
in  the  1950s.  Offers  of  any  edition 
please  to  D  W  M  Davidson,  tel:  01250 
872303  (business  hours)  or  01250 
872640. 

WANTED  -  Normegon  and  Metrodin 

Tel:  01827  280647. 
COMPLETE   -   Labelling  system,  in 

working  order.  Tel:  0181  693  1548. 
I  LUBE  -  Eyedrops.  Tel:  01922  477784. 
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PRODUCTS  AND  SERVICES 


mdWte  pic 

Tel:  0181  841  4144  Fax:  0181  841  8390 

BRflun 


snflun 

\  Jt  jL 

'-,      S  '- 


INDEPENDENT  2000  ENERGY  CELLS 

BUY  #C?  EE1XS  6 FT  8  CELLS  FREE 


r  50  MINI  CELLS  GET  5  MINI  CELLS  FREE 
MEDIELITE=PROFIT  PLUS 


LJ1 


L  he  Power 
Multiples... 
...the  Privilege 
>f  Independence 


NEW  FIR 


]  ylom< 


ERIC  FROM  NUCARE/SIGMA 
Nose  Drops  10  ml 


85p 


Wish  to  become  a  member? 


Nucare  pic 

447  Kenton  Road 
Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


TO  FIND  OUT  MORE  ABOUT  OUR 
CHEMEX  PACKAGE 
CALL  LUCY  ON  01732  377222  OR  FAX  01732  368210 


Free  entries  in 
"Business  Link" 
(maximum  30 
words)  are 
restricted  to 
community 
pharmacist 
subscribers  to 
Chemist  & 
Druggist .  No  trade 
advert  isements  will 
be  permitted. 
Acceptance  is  at  the 
discretion  of  the 
Publishers  and 
depends  upon  space 
being  available. 
Send  proposed 
wording  to 
"Business  Link" 
using  the  form 
printed  alongside. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  ( IAPITALS 

Surname  

First  names  

Address  

 Postcode  

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


IEXDHUM 

LSTOREFITTERS-J 


COMPREHENSIVE  SHOPFITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 

FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01626-834077 


^  ITH  VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

Designers  and  Manufacturers  ot  Glass  Cube  *  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Rdad, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


5f]0PFIT[lN^ 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


the  key  to 

solve  your  pharmacy 

iJixip^ittUuf,  problems 
1  comprehensive  service    •  part  or  full  refits 
1  competitive  quotations     •  free  advice  'budgets 
write/telephone:  frederick  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  Q  01 525  222526 


name  &  address 


r 


=  SHOPFITTERS  = 

LANCASHIRE 

•  SPECIALIST  PHARMACY  INTERIORS  • 
•  TRADITIONAL  BESPOKE  QUALITY  • 
•  TOTAL  RETAIL  ENVIRONMENTS  • 
SHOPFITTERS  TO  DIXON  &  SPEARMAN 

DESIGN  BY  ALBERT  EWAN  OF  WELLA  (G.B.) 
AWARD  WINNING  DESIGNS. 
INITIAL  CONSULTATION  FREE 
PHONE  NOW  — IVOR  BAIRD  (DIRECTOR) 
01254  882877/884861 


1 


)H\d\{]\. 

LIMITED 

COMPLETE  PHARMACY 
SHOPFITTING  SPECIALISTS 

Design  and  Manufacture   -    Nationwide  Service 
Competitive  Prices 


Nordia  House,  Seacroft  Industrial  Estate, 
Coal  Road,  Leeds  LS14  2 AW 
Tel:  0113  232  3478    Fax:  0113  232  3348 


WOODSTYLF 

V     T     SHOPFITTING   AND   DESIGN  ■ 


SPECIALISTS  IN  Kt:.-.^  rrlARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


STOCK  FOR  SALE 


5  x  60  MST  lOOmg  50%  off  trade. 
500  x  60  SELEGILINE  5mg  42%  off  trade. 
60  x  28  ZESTRIL  5mg  487,,  off  trade. 
130  x  28  ISOSORBIDE  MONONITRATE  60SR  35%  off  trade. 
15  x  25  ZOVIRAX  400mg  40"/.  off  trade. 
1000  x  24  exp  own  brand  films  35mm  80  pence  each. 

Contact:  Kasumba  Chemist 
261  Chesterfield  Road,  Sheffield,  S.  Yorks.  S8  0RT 
Tel:  0114  255  4361 


STOCK  WANTED 


firm 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  -  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 

Telephone  01327  349249  days. 
01327  341192  Eves.  Fax:  01327  349397 
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ABOUT 


Celebrating  a  family's  golden  jubilee 


Dean  &  Smedley,  a  familial'  name 
in  Burton-on-Trent,  Staffordshire, 
celebrated  50  years  in  the  phar- 
macy business  last  month. 

The  company  welcomed  75 
staff  from  its  nine  stores  to  a  buf- 
fet supper  sponsored  by  Lilly 
Industries. 

The  chair  of  the  company,  Joan 
Dean,  spoke  about  pharmacy  in 
the  'good  old  days'  and  John 
D'Arcy,  deputy  director  of  the 
National  Pharmaceutical  Associ- 
ation, spoke  about  the  future  of 
the  profession. 

The  company  is  still  a  family- 
run  concern.  Mis  Dean  gave  her 
maiden  name,  Smedley,  to  the 
company    in    1946.    Her  son, 


Richard,  belongs  to  the  third  gen- 
eration of  pharmacists  in  the 
Dean  family  and  is  the  managing 
director. 

"We  chose  1996  because  it's  50 
years  since  the  limited  company 
was  formed,  but  we  actually  date 
our  start  to  1927  when  my  grand- 
father came  to  Horniglow  Road 
in  Burton,"  says  Mr  Dean.  That 
pharmacy  goes  back  to  at  least 
1910,  but  one  of  the  older  shops 
in  the  chain  was  established  as 
long  ago  as  1843. 

Mr  Dean  hopes  the  business 
will  continue  to  the  next  genera- 
tion, but  says  that  his  children 
have  yet  to  decide  which  careers 
to  pursue. 


Pictured  with  the  staff  of  Dean  &  Smedley  are  (seated  left  to  right): 
Dean  &  Smedley  chair  Joan  Dean,  IMPA  deputy  director  John  D'Arcy, 
Dean  &  Smedley  managing  director  Richard  Dean,  training  manager 
Gill  Bullock,  and  Andrew  Platten  from  Lilly  Industries 


The  National  Pharmaceutical  Association  has 
appointed  a  new  head  of  pharmacy  planning, 
Neil  Williamson,  to  succeed  Ray  Todd,  who 
retires  at  the  end  of  this  year.  Mr  Williamson 
spent  seven  years  in  the  design  department  of 
GMW  Architects  before  leaving  in  1988  to  take 
on  consultancy  work  in  the  residential  and 
commercial  areas.  He  joins  with  little 
experience  of  pharmacy,  but  has  visited  three 
shops  in  his  first  week  and  is  learning  fast! 
Meanwhile,  accountant  George  Raven  has 
clocked  up  25  years'  service.  He  joined  the  NPA 
in  July,  1971,  when  it  was  based  in  Southgate,  » 
north  London.  Asked  about  events  which  have 
stuck  in  his  mind,  he  recalls  the  time  that  the 
NPA  held  its  trade  show  in  Edinburgh  ... 


Pally  in  Calai 

New  friends  across  the  Channel 
played  host  to  a  group  of  Essex 
pharmacists  last  month. 

After  winning  £500  in  travel 
vouchers  in  a  draw  organised  by 
Rhone-Poulenc  Rorer,  Barry 
Shooter  took  his  four  pharmacist 
managers  via  the  Channel  Tunnel 
to  Calais  on  a  fact-finding  tour 
arranged  by  the  Calais  Chamber 
of  Trade  to  Eric  Boussemart's 
pharmacy. 

Mr  Shooter  says  that  the 
French  shop  had  a  definite  pro- 
fessional feel  and  appearance  in 
contrast  to  his  four  'bazaars'. 

Some  of  the  aspects  of  prime 
interest  to  Mr  Shooter  were  the 
ability  to  produce  'NHS'  invoices 
from  'privale'-style  prescriptions 
and  the  fact  that  there  was  no 
dispensing  or  addition  of  labels 


(any  extra  necessary  directions 
were  written  directly  on  to  the 
original  pack). 

Mr  Boussemart  dispenses  900 
prescriptions  a  week  costing 
about  £13  each.  Counter  busi- 
ness (excluding  over  the  counter 
medicines,  which  are  not  dis- 
played) accounts  for  about  L5 
per  cent  of  total  turnover. 

One  thing  I  he  French  pharma- 


Pictured  in 
the  Calais 
r  pharmacy 

are  (from  the 
-  left):  Dipak 
Doshi,  Mr 
<<:  and  Mrs 
Boussemart, 
Barry 
Shooter, 
Brian  Conn, 
Gary 

Boorman  and 
Jayanti 
Pattani 

cists  have  in  common  with  those 
in  the  UK  is  the  fall  in  gross  profit 
due  to  government  pressure  on 
health  service  margins. 

However,  this  does  not  prevent 
Mr  Boussemart  from  having  the 
same  happy  rapport  with  his  cus- 
tomers thai  pharmacists  in  the 
UK  have,  says  Mr  Shooter,  who  is 
planning  to  host  a  reciprocal  visit 
in  September. 


OBITUARY 


Charles  Noel  Thompson  MRPharmS 
"I  Sheffield  died  on  June  12  aftei  ;i 
period  of  ill  health. 

William  Patterson,  regional 
communications  officer  for  the 
Royal  Pharmaceutical  Society's 
Sherwood  Region,  writes:  'For- 
merly the  local  Eli  Lilly  represen- 
tative, Mr  Thompson  opened  a 
pharmacy  in  Totley  Rise, 
Sheffield,  and  then  took  over  F 
Elliott's  in  Chesterfield,  until  he 
was  forced  to  retire  due  to  ill 
health.  This  was  to  the  consider- 
able regret  of  his  customers  who 
appreciated  his  knowledge,  his 
professional  manner  and  his 
cheerfulness.' 


APPOINTMENTS 


Philip  Bradley  has  been  ap- 
pointed marketing  manager  for 
AAH  Pharmaceuticals'  Health- 
care Centre  at  its  Warrington 
branch. 

Nance    Quick    is    the  new 

marketing  director  responsible 
for  consumer  marketing  and 
creative  departments  at  Cussons 
(UK).  The  role  was  previously 
handled  by  Cussons'  deputy 
managing  director,  Ian  Crichton, 
who  is  now  the  company's 
international  business  develop- 
ment director. 

Richard  Kitney,  professor  of 
biomedical  systems  engineering 
at  Imperial  College  of  Science, 
Technology  and  Medicine,  has 
been  appointed  a  trustee  of  the 
Smith  &  Nephew  Foundation. 
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NOW 


A     V  A 


THE  ONE  REPORT  YOU  NEED  TO  KEEP  IN  TOUCH  WITH 
EUROPE'S  DIVERSE  HEALTHCARE  MARKETS 


Although  pharmaceuticals  and  health 
products  have  long  been  one  of  the 
most  multinational  sectors  of  the 
economy,  the  healthcare  environment 
in  which  the  industry  operates  in 
Europe  continues  to  show  highly 
distinctive  national  features.  Approaches 
to  the  overall  healthcare  system, 
including  the  role  of  public  and  private 
funding  and  provision,  and 
reimbursement  of  costs,  vary 
enormously  between  markets.  So,  too, 
does  the  nature  of  the  domestic 
pharmaceutical  sector,  including  the 
size  of  pharmaceutical  market,  the 
importance  of  imports  and  exports,  the 
leading  drug  brands  and  suppliers,  the 
size  of  the  OTC  drug  sector  and  the 
operation  of  pharmacy  retailing. 

Consisting  of  over  500  pages  of  text 
and  data  tables,  Miller  Freeman's 
European  Healthcare  Markets  1996 
provides  the  complete  one-stop 
reference  work  for  anyone  involved  in 
European  healthcare  and 
pharmaceuticals.  The  report  is  available 
from  Miller  Freeman  Professional  Ltd 
priced  £M9. 


In  fifteen  detailed  country  reports, 
Miller  Freeman's  European  Healthcare 
Markets  1996  examines: 

The  local  healthcare  system,  including 
funding,  administration  and  patient  access 
Patient  charges  and  co-payments 
Public  and  private  expenditure  on 
healthcare  and  pharmaceuticals 
Price  controls  and  reimbursement 
Output  of  the  domestic  pharmaceutical 
industry 

Imports  and  exports  of  pharmaceuticals 
Pharmaceutical  consumption  by  main 
therapeutic  category 
Top  drug  brands 

Leading  pharmaceutical  companies 
Average  margins  in  drug  pricing 
The  OTC  healthcare  market 
Pharmacy  retailing  statistics 
Summary  of  healthcare  services 
Population  &  health  profiles 
Future  outlook 


Yes.  Please  invoice  me  for        copy/ies  of  Miller  Freeman's  European  Healthcare 
Markets  1996  priced  £649. 
Credit  card  number 


/or  please  post  my  invoice 

Please  send  further  details  about  this  report 
Name 


Company 


Address 


Post  Code 


Ml 


J  Tel 


Miller  Freeman 


Return  by  post  or  fax  to:  Elaine  Steel,  Miller  Freeman  Professional  Ltd,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1 RW.  Tel:  01  732  37741 5  Fax:  01  732  361 534 


IBULEVE 


PENtinoTIHC  Ctl  FOR  1HE  HUltf  OF  HftWUCNt. 
RHEUMATIC  AND  MUSCULAR  PAIH,  SPHAIHS  AND  STRAINS. 


Apply  directly  to  the  point  of  pain 


GEL 

PENETRATING  GEL  FOR  THE  RELIEF  OF  BACKACHE. 
RHEUMATIC  ANO  MUSCULAR  PAIN.  SPRAINS  AND  STRAINS 

Apply  directly  to  the  point  of  pain 


IBULEVE* 
SPRAY 

ibuprofen 


FOR  THE  RELIEF  OF 
BACKACHE,  RHEUMATIC  I 
AND  MUSCULAR  PAIN, 
SPRAINS  AND  STRAINS. 
REDUCES  SWELLING 
AND  INFLAMMATION.  '. 


*JJ>  MUSCULAR  P 
;"RAiHS  AND  STRW" 
"EOUCES  SWELUKG 
WO  INFLAMMATION 

35mie 


ibuprofen 


Nothing  generates  interest  on  your  shelf  like  IBULEVE.  Four  different  presentations 
offer  'Pain  Relief  Without  Pills'  to  an  ever-wider  buying  public. 

IBULEVE  30g  and  50g  GEL  are  by  far  the  two  most  profitable*  topical  analgesics 
on  your  shelf,  whilst  IBULEVE  SPRAY  is  catching  up  fast. 

IBULEVE.  A  Pharmacy  Only  brand  committed  to  you  and  your  customers'  interest.  Shelf  interest! 

PAIN  RELIEF  WITHOUT  PILLS 


IBULEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd  ,  Hitchin,  SG4  7QR.  UK.  Distributed  by  DDD  Ltd.,  94  Rickmansworth  Road,  Walford,  Herts,  WD1  7JJ,  UK  Active  Ingredient: 
Ibuproten  BP  5  0%  w/w  Directions  (Gels):  Lightly  apply  a  thin  layer  of  the  gel  over  the  affected  area  Massage  gently  until  absorbed.  Wash  hands  alter  use  Repeat  as  required  up  lo  three  times  daily. 
Directions  (Spray):  Apply  5-10  sprays  (1  to  2  ml)  and  massage  into  skin  over  and  around  the  paintul  site  Wash  hands  alter  use.  Repeat  3  to  4  times  daily  Indications:  For  the  relief  of  backache, 
rheumatic  and  muscular  pain,  sprains  and  strains  Precautions:  It  symptoms  persist  tor  more  than  a  lew  weeks,  consult  a  doctor  Nol  recommended  tor  children  under  14  years  Patients  with  an  active 
peplic  ulcer  or  a  history  ol  kidney  problems,  asthma  or  aspirin  sensitivity  should  seek  medical  advice  before  using  IBULEVE  Interaction  with  blood  pressure  lowering  drugs  is  theoretical ly  possible, 
although  very  unlikely  Keep  away  from  broken  skin,  Ihe  eyes,  nose  and  mouth.  Not  to  be  used  during  pregnancy  or  lactation.  Keep  all  medicines  oul  ol  the  reach  of  children.  Do  not  use  it  sensitive  lo 
any  ol  the  ingredients  |FOR  EXTERNAL  USE  ONLY  I  Legal  Category:  [  pj  Packs:  Gel  (PL01 73/0060)  -  30g  (RSP  £3.89)  and  50g  (RSP  £5.39),  Sports  Gel  (PL01 73/0060)  -  30g  (RSP  £3.95), 
Spray  (PL1073/0160)  -  35ml  (RSP  £4  75)  2/96  "  Source  Inloscan  Cash  Rale  ol  Sale  Data,  Jan  1996 
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A  New  look 
Chemex... 
a  New  home... 
and  a  New  era 

Chemex  '96  is  a  bigger  better 
show.  Two  floors  of  Olympia 
2  dedicated  to  pharmacy 
products,  to  beauty  and 
healthcare,  to  current  topics 
and  to  help  you  maximise 
your    business  potential.. 
Two    floors    which  will 
provide  you  with: 

The  New  NPA  Village 

An  arena  where  existing  and 
potential  members,  may  see  and 
hear  what  their  trade  association 
is  doing.  A  place  where  you  can 
have  your  say  and  to  seek  advice 
on  current  issues. 

The  New  International 
Pavilion 

Major  international  companies  will 
be  showing  you  what  is  new  and 
what  will  be  arriving  on  the  domes- 
tic market  in  the  near  future. 

The  New  Demonstration 
Island 

A  new  concept  to  provide  all 
visitors  with  an  opportunity  to  see 
exciting  new  products  and  services 
in  action  and  a  chance  for  you  to 
test  the  best  before  you  buy. 

New  Seminars  and  Workshops 

Purpose  built  theatres  will  be  the 
platform  for  a  series  of  provoking 
and  serious  discussions  which  relate  to 
your  business,  your  profits,  and  how  to 
generate  new  growth  without  com- 
promise. What  to  do,  how  to  do  it,  and 
how  to  monitor  the  results.  Subjects  on 
the  draft  programme  include; 

•  Security 

•  Original  Pack  Dispensing 
8  Alternative  Therapies 

•  David  and  Goliath...  how  to  work  in 
harmony  in  the  face  of  competition 
from  the  multiples 

®Will  IT  work?...  Computing  and  its 
role  in  the  pharmacy 

•  What's  new  -  and  will  what's  new 
make  profit 


hard  drive 
Chemex.  ■ . 


but  you  could  win 
a  2Gb  hard  drive  at 
Chemex  this  year. 


•Comply  with  »^°Vd CD-ROM,  1 


120  Multimedia  PC, 
,VGA  colour  monito 
ndows"  95,  to  boot. 


of  the  art  Pentiu5Ts'vG A  colour  monitor, 


The  New  Visitors  Voucher  Book 

An  exciting  new  concept.  Every  registered 
visitor  to  Chemex  '96  will  receive  a  voucher 
book  bursting  with  special  offers  and 
promotions.  So  you  know  where  the  best 
deals  and  the  best  incentives  are  before 
you  even  enter  the  exhibition  hall. 

Stunning  New  Promotions 

Early  indications  show  that  a  number  of 
companies  are  supporting  the  biggest 
and  most  spectacular  prizes  ever  seen 
at  Chemex...  so  if  you  wish  to  increase 
your  chances  of  winning. . .  register  now. 

The  New  Trade  Show 

Every  floor  will  be  bustling  with  activity 
and  this  year's  exhibition  bookings 
would  indicate  that  the  recession  is 
dead.  Hundreds  of  exhibitors  all  eager 
to  keep  you  abreast  of  the  latest  devel- 
opments... and  gossip!  Special  offers, 
exclusive  to  Chemex  '96,  will  be  the 
common  theme. 

New  Venue 

Olympia  2  welcomes  Chemex  '96  to  its 
new  improved  facilities.  Olympia  2  has 
all  the  advantages  you  would  expect 
from  an  international  exhibition 
centre,  convenient  to  all  mainline 
railway  stations  as  well  as  having  its 
own  tube  station.  Olympia  2  also 
features  parking  for  up  to  2100 
cars,  so  you  will  be  assured  of 
easy  and  convenient  access. 

New  Registration 
Competition  -  win  a 
Multimedia  Pro  120  PC 

When  you  pre-register  you  will  receive  the 
opportunity  to  win,  for  your  business,  a  state 
of  the  art  Pentium  120  Multimedia  PC  com- 
plete with  16mb  EDO  RAM,  2  Gb  hard  drive, 
Eight  speed  CD-ROM,  1 5"  SVGA  colour  monitor, 
keyboard,  sound  card  with  speakers  and 
Windows"95,  to  boot!  Every  pre-registered 
visitor  will  be  entered  into  our  free  to  enter 
draw.  The  winner  will  be  advised  of  their  suc- 
cess at  Chemex  '96.  In  addition  all  visitors 
who  pre-register  will  receive  a  compliment- 
ary free  gift  pack  of  TRU-ALO,  with  a  retail 
value  of  £23.25.  Your  gift  pack  will  include 
Soothing  Gel,  Moisturiser,  Moisturiser  with 
Vitamin  E,  Antiseptic  Cream  and  Liniment. 
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Holiday  health 

Follow  the  advice  of  pharmacist 
Jeremy  Clitherow  to  ensure  you 
and  your  family  stay  healthy  on 
holiday 


Tip  top  toes  and 
feet 

Take  youi  feet  for  granted  and  you 
could  face  problems,  warns 
pharmacist  Mary  Allen 


15 


Hair  today,  smooth 
tomorrow 

Waxing,  plucking,  sugaring  or 
shaving.  Sarah  Purcell  reviews 
the  pros  and  cons  of  each 

1  8 


Be  a  cool  customer 

Staying  fresh  on  sticky 
Summer  dciys.  Victoria 
Goldman  explains  how  API  )s 
work 

20 

Supplementary 
benefits? 

Gingko.  magnesium.  Coenzyme 
Q10  -  why  do  people  buy  them? 


Volume  8  Number  60 

July  1996 


It's  only  natural 


Zita  Thornton  looks  at  what 
herbal  medicine  can  otter 


26 


Vaginal  treatment 
for  thrush  V 
Diflucan 
One. 


In  fact  Diflucan  One  won  easily 
Three  times  as  many  women  expressed 
a  preference   for  Diflucan*  One  (single 
oral  dose  1  5 0 m g  fluconazole)  over 
clotrimazole  (single  vaginal  tablet  500mg) 


Diflucan 
Won. 


•  il  l  I  ittr-  jMi 

The  complete  treatment  in  one  capsule. 

i  ONTAINS  run  ONAZOLE 
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Well  the  Summer  sales 
certainly  started  early  at 
Asda,  even  if  the  half- 
price  Anadin  didn't  last 
for  long. 

We  all  love  to  save 
money  when  we're 
shopping  and  Asda  has 
certainly  won  some 
sympathy  from  the  public 
with  its  efforts  to  cut 
prices.  Listening  to 
Archie  Norman  you 
would  think  all 
pharmacies  were  nests  of 
thieves  ready  to  pluck 
money  from  the  pockets 
of  unsuspecting 
customers  as  soon  as  they 
walked  through  the  door. 

Fortunately  the 
Community  Pharmacy 
Action  Group  is  tackling 
the  Asda  propaganda 
head  on,  putting  forward 
the  case  for  pharmacy 
and  resale  price 
maintenance  clearly  and 
concisely.  However,  to  be 
successful  they  need  the 
support  at  local  level. 

If  a  customer  asks  you 
why  Asda  can  sell 
products  so  much 
cheaper  than  pharmacies, 
how  would  you  answer 
them?  Well,  firstly  it  is 
important  that  the  public 
realises  the  extra  value 
that  pharmacies  can  offer 
over  supermarkets.  So  tell 
them  about  the  training 
pharmacy  staff  are 
required  to  undertake, 
the  collection  and 
delivery  services,  the  24- 
hour  rotas,  the  free  advice 
on  healthcare  that  often 
results  in  a  loss  of  a  sale 
when  the  customer  is 
referred  to  their  doctor. 

Encouraging  people  to 
buy  more  medicines  than 
they  need  is  also  not  in 
their  best  interests. 

Now  that  I  have  got 
that  off  my  chest  there's 
just  enough  space  to  say 
enjoy  this  issue,  which  is 
packed  full  of  features 
and  news. 

Murici  Murray 

Supplement  coordinator 


NEWS 

Homoeopathic 
me 

A  London  pharmacist  who  is 
also  a  qualified  homoeopath 
has  set  up  a  homoeopathic 
helpline.  David  Needleman, 
superintendent  ot  Cory 
Pharmacy  in  East  Finchley, 
London,  is  manning  a  live 
premium  rate  helpline  which 
offers  homoeopathic  advice, 
acts  as  an  out  of  hours  and 
holiday  locum  for  homoeopathic 
practitioners,  and  refers  to 
homoeopaths  throughout  the 
country. 

The  service  is  in  operation 
from  9am-12am,  seven  days  a 
week  at  a  cost  of  £1.50  per 
minute.  The  helpline  number  is 
0897  343404. 

More  than 
ci  million 

More  than  a  million  people  a  week 
receive  advice  from  a  community 
pharmacy,  according  to  the  results  ot 
a  new  study.  Just  over  half  of  OTC 
consultations  came  with  advice  - 
from  pharmacists  in  63  per  cent  of 
cases  and  assistants  in  49  per  cent. 
Product  details  were  provided  by  the 
pharmacy  staff  in  two-thirds  of  the 
advice  episodes  and  46  per  cent 
examined  the  symptoms  Three 
quarters  of  consultations  took  less 
than  two  minutes. 

Customers  were  more  likely  to 
require  advice  on  analgesics  (19  per 
cent)  and  coughs  (18  per  cent). 

The  study  was  carried  out  by  the 
Pharmacy  Practice  Research  Resource 
Centre  in  a  jointly-funded  project  with 
the  National  Pharmaceutical 
Association. 


Congratulations  to  pharmacy 
assistant  June  Clark,  the  winner 
of  the  Tixylix  product 
knowledge  competition, 
organised  by  Intercare 
Products.  June,  who  works  at 
T.N.  Crosby  in  Hawick, 
Scotland,  is  pictured  receiving 
her  prize  ot  £1000  worth  ot 
'Going  Places'  vouchers  from 
Intercare  representative  Jim 
Alexander 


Health  on  Teletext 


Channel  4  Teletext  has  launched 
a  health  information  service 
Healthwise',  which  has  a  weekly 
changing  rota  of  subjects.  An 
encouraging  aspect  of  the 
service  is  that  it  advises  viewers 
to  contact  the  pharmacy  for 
further  information.  To  prepare 
you  for  the  rush  of  customers 
here  are  the  programmes  for  the 
following  few  weeks: 


•  week  beginning  July  15  - 
stomach  upsets,  first  aid, 
sunstroke,  herbal  health 
remedies 

•  week  beginning  July  22  -  sun 
protection,  sunburn,  hangover, 
dehydration 

•  week  beginning  July  29  - 
summer  colds,  toothache, 
holiday  health  box,  travel 
sickness 


Al  fresco  eating 

Italians  are  recognised  as  one  of  the  great  food-loving  races.  This  mixture  of 
summer  vegetables  with  a  pesto  sauce  has  a  definite  Italian  flavour  and  is  ideal 
for  dining  al  fresco,  even  if  it  is  in  the  back  garden 


Grilled  Summer  Vegetables  with  Pesto  Sauce 

ingredients 
2  small  aubergines 
4  medium  courgettes 
1  yellow  pepper 
1  red  pepper 

225g/8oz  large  cap  mushrooms 

6  tblsp  olive  oil 

1  tblsp  red  wine  vinegar 

1  clove  garlic 

half  tsp  dried  oregano 
half  tsp  dried  thyme 
salt  and  pepper 
Pesto  Sauce 

25g/1oz  fresh  basil  leaves 

2  cloves  garlic 
25g/1  oz  pine  nuts 

4  tblsp  virgin  olive  oil 

25g/1oz  freshly  grated  Parmesan  cheese 


Cut  the  aubergines  into  slices  about  a  quarter  inch  (5mm)  thick  and  put  into  a 
large  glass  dish.  Sprinkle  with  salt  and  pepper.  Cut  the  courgettes  diagonally 
into  slices  about  half  an  inch  (1cm)  thick  and  put  into  the  dish. 

Slice  the  tops  of  the  peppers  and  remove  the  cores.  Cut  the  peppers 
lengthways  into  wide  slices  and  add  them  to  the  dish  with  trimmed 
mushrooms.  Mix  together  the  oil,  vinegar,  garlic  and  herbs  and  season.  Pour 
over  the  vegetables,  turn  them  over  to  coat  them  evenly,  then  cover  the  dish 
and  refrigerate  for  two  hours  or  overnight. 

To  make  the  pesto,  wash  and  dry  the  basil  leaves,  put  them  into  the  food 
processor  with  the  garlic,  pine  nuts  and  oil,  and  blend  until  smooth.  Empty 
into  a  bowl  and  beat  in  the  Parmesan  cheese,  then  transfer  to  a  serving  dish. 

Either  cook  the  vegetables  on  a  prepared  barbecue  for  four  or  five  minutes 
on  each  side  or  until  tender,  or  alternatively  place  under  a  medium  hot  grill, 
basting  them  with  the  marinade  while  cooking. 

Arrange  the  vegetables  on  a  warmed  platter  and  serve  with  pesto  sauce. 
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End  of  an  era 


Focus  on  health  of  the  nation 


3x  Factor  Jnr,  the  man  who  brought 
glamour  to  women  worldwide,  died  on 
June  7,  aged  91  His  life  spanned  the 
years  from  the  early  days  of  the 
motion  picture  industry,  through  the 
Second  World  War,  to  global 
domination  with  his  make-up  in  the 
1950s  and  60s 

His  father  Max  Factor  Snr,  a 
Russian  who  had  been  a  cosmetician 
to  the  Czar  before  emigrating  to 
America,  created  the  tirst  make-up  for 
the  movies.  He  also  rented  wigs  to  the 
movie  studios,  and  from  1913  to  1916 
Max  Jnr  and  his  older  brother  would 
play  'extras'  in  movies  to  ensure  they 
would  be  on  set  to  collect  the  wigs  at 
the  end  of  the  day's  shooting.  Max  Jnr 
soon  joined  the  business  putting  his 
chemistry  training  to  use  in  product 
development. 

In  1935  the  lather  and  son  created 
the  famous  Pan  Cake,  which  was 
originally  used  by  film  stars  in 
Technicolour  films  as  corrective 
make-up  to  stop  their  faces  appearing 
blue  or  red  on  screen.  Actresses  soon 
discovered  it  looked  just  as  good  off 
camera.  During  World  War  II  Pan  cake 
was  formulated  in  special  shades  for 
the  Army  and  used  as  camouflage  by 
Commandos. 

He  is  also  credited  with  inventing  a 
'Kissing  Machine'  to  test  the  staying 
power  ot  his  lipsticks. 


Over  two  thirds  of  smokers  who 
took  part  in  a  recent  survey 
would  like  to  give  up  smoking. 
The  survey  (Health  in  England 
1995)  was  carried  out  to 
establish  how  much  progress  is 
being  made  to  health  of  the 
Nation  targets  in  areas 
including  smoking  cessation, 
skin  cancer  and  sexual  health. 

Smokers  aged  16-24  and  65- 
74  were  least  likely  to  want  to 
quit  and  over  three  quarters  of 
current  smokers  had  tried  to 
give  up. 

Although  69  per  cent  of  those 
surveyed  identified  all  four  ways 
of  reducing  the  risk  of  skin 
cancer  (staying  in  the  shade. 


using  a  sunscreen,  avoiding  the 
midday  sun  and  wearing  a  wide- 
brimmed  hat),  nearly  a  quarter 
has  been  sunburnt  in  the 
previous  12  months.  Nearly  two- 
thirds  of  the  women  surveyed 
said  having  a  tan  was  important 
to  them. 

Like  skin  cancer,  sexual 
health  is  an  area  where  people 
say  one  thing  and  do  another. 
Although  96  per  cent  of  those 
surveyed  thought  that  using 
condoms  would  show 
responsibility,  only  64  per  cent 
of  women  and  54  per  cent  of 
men  said  they  would  use  a 
condom  if  they  had  sex  with  a 
new  partner. 


( 'ongratulations  to  pharmacy  assistant  Maureen  Monaghan, 
winnei  oi  the  Nicobrevin  product  knowledge  competition.  Luck) 
Maureen,  ot  Spackman  &  McKenzie,  Daventry,  Northants,  w  as  one 
ni  ovei  2,i)i>o  pharmacy  assistants  who  sent  in  a  correct  entry. 
Maureen  is  pictured  receiving  hei  prize  of  £500  worth  of  'Going 
Places'  holida)  vouchers  from  David  Wright  (left),  general  sales 
managei  oi  Intercare  Products,  watched  by  Michael  ttun  (right), 
/>//</ ; mai  v  managei  oi  Spackman  &  McKenzie 


Splashing  out  for  summer 

Get  in  the 
swim  with 
Zovirax 


Zovirax  Cold  Sore  Cream  is  splashing 
out  and  offering  five  OTC  readers  the 
chance  to  win  one  of  its  exclusive 
limited  edition  7'  suits  worth  £30 
each. 

The  swimsuit,  as  modelled  by 
Sharron  Davies,  was  a  winning  design 
from  the  7'  Suit  Challenge  Fashion 
Show,  sponsored  by  Zovirax  Cold 
Sore  Cream,  which  was  held  in 
London  earlier  this  year.  Students 
from  the  London  College  ol  fashion 
produced  over  50  innovative  designs 
for  sport  and  active  wear  inspired  by 
the  profile  and  brand  identity  of 
Zovirax.  The  winning  suit  has  now 
been  produced  by  top  swimwear 
manufacturers  Speedo. 

Summer  may  be  the  time  lor 


slipping  into  a  swimsuit  but  for  the 
14  million  people  who  suffer  cold 
sores,  dreams  of  sun-drenched 
beaches  can  turn  into  a  nightmare 
Ultraviolet  light  is  recognised  as  a 
common  trigger  factor  for  cold  sores 
-  guaranteed  to  ruin  your  two  weeks 
of  summer  tun  However  by  applying 
Zovirax  Cold  Sore  Cream  at  the 
'tingle'  cold  sore  prevention  is 
possible. 

Zovirax  Cold  Sore  Cream  is  the 
only  clinically  proven  anti-viral 
product  available  over  the  counter, 
and  the  new  robust  pump  format 
makes  it  a  must  when  making 
recommendations  tor  the  holiday 
health  shopping  list. 

So  it  you  would  like  to  create  a 
sensation  on  the  beach  or  in  the  pool, 
lor  all  the  right  reasons,  simply  send 
your  name,  address  and  your  chest 
size  (32-40)  to:  OTC/Z  Suit  otfer, 
Miller  Freeman  House,  Sovereign 
Way,  Tollbridge,  Kent  TN9  1RW  before 
August  19, 


The  first  five  names  out  of  the  bag 
after  this  dale  will  be  the  lucky 
winners.  Don't  forget  to  include  your 
size1 


TRAINING 


Final  time 

The  final  examination  for 
'experienced'  medicine  counter 
assistants  will  take  place  on 
Thursday,  November  14. 
Applications  to  sit  the  exam  should 
be  made  in  writing  to:  Room  309, 
Royal  Pharmaceutical  Society,  1 
Lambeth  High  Street,  London  SE1 
7JN,  stating  the  name(s)  of  the 
assistant(s),  the  name  and  address 
of  the  pharmacist  who  will  be 
supervising  the  exam  and  the  name 
and  address  at  which  the 
assistant(s)  is  working.  The  closing 
date  for  receipt  of  entries  is  Monday, 
October  7. 

Supervising  pharmacists  must 
return  the  completed  exam  papers 
for  marking  by  Friday,  November 
15,  along  with  a  completed 
declaration  for  each  candidate 
stating  that  they  meet  the  experience 
reguirements  and  have  completed 
the  exam  under  supervised 
conditions.  An  examination  fee  of 
£10  should  be  enclosed  with  each 
completed  paper.  Results  will  be 
sent  out  to  supervising  pharmacists 
by  January  3, 1997  along  with  a 
certificate  for  successful  candidates. 
'Experienced'  staff  are  those  who 
had  completed  a  training  course 
prior  to  January  1 992,  or  if  not,  had 
worked  in  a  pharmacy  for  not  less 
than  16  hours  a  week  for  three  of  the 
last  five  years  and  whose  work  had  a 
significant  component  of  sales  of 
medicines. 

Interact  on  a 

fastrack 

The  National  Pharmaceutical 
Association  has  introduced  a 
'Fastrack' version  of  its  counter 
assistant's  training  programme, 
Pharmacy  Interact,  which  is 
completed  in  half  the  time  of  the 
normal  18-month  course. 

The  option  of  completing  two 
modules  a  month  is  seen  as  being 
suitable  for  dispensary  staff, 
experienced  assistants  who  wish  to 
brush  up  on  their  product 
knowledge,  having  completed  the 
MCQ  paper,  or  those  with  relevant 
health  or  academic  experience  who 
may  prefer  the  shorter  route. 

Further  details  are  available  from 
the  NPA's  training  department  on 
01727  858687  ext  247/248. 

Training  deadline 

The  July  1  deadline  has  passed  so 
by  now  all  members  of  staff  who  are 
regularly  involved  in  the  sale  of 
medicines  should  either  have 
completed,  or  be  taking  part  in  an 
accredited  training  course. 

Saturday  girls  and  part-timers  are 
not  exempt  from  this  reguirement. 
Experienced  assistants  who  have 
passed  the  Society's  exam, 
pharmacy  pre-registration  students, 
pharmacy  students  and  dispensing 
assistants  are  some  of  the  people 
whodogualify  for  exemption. 
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Junk  food 
safer  than  five 
star  cuisine 

Junk  food  and  street  food  are  a 
safer  bet  than  five  star  cuisine  if 
you're  trying  to  avoid  the 
traveller  s  trots,  claims  a 
leading  travel  doctor. 

"Cola  and  chips,  bottled 
water,  crisps,  biscuits  or  corn 
on  the  cob  freshly  cooked  by  the 
roadside  are  less  likely  to  cause 
problems  than  a  posh  hotel 
buffet,  where  germs  have  had 
time  to  incubate  before 
serving,"  says  Dr  Richard 


Dawood,  author  of  the  book 
Traveller's  Health'  and  director 
of  a  new  travel  clinic  in 
London. 

Although  all  travellers  to 
warm  climates  are  advised  to  be 
careful  about  food,  according  to 
Dr  Dawood  many  people  who 
stay  in  luxury  hotels  and  eat  at 
restaurants  believe  this  advice 
does  not  apply  to  them. 
However,  as  he  points  out:  "The 
food  is  only  as  good  as  the 
hygiene  of  the  kitchen  staff." 

He  highlights  hotel  buffets  as 
particularly  hazardous.  "Staff 
begin  setting  them  out  after  the 
breakfast  has  been  cleared 
away.  The  food  has  been 
incubating  for  two  to  three  hours 


on  noliday 

II  you  suffer  from  hayfever  and  you're 
planning  a  foreign  holiday,  don't 
forget  to  pack  your  preferred 
treatment.  Obtaining  antihistamines  or 
steroid  sprays  abroad  may  prove 
difficult,  especially  if  you're  not  fluent 
in  the  language. 

"I  have  hayfever"  is  not  included  in 
many  phrase  books  so  Clarityn 
Allergy  has  compiled  a  handy  list  for 
world  travellers 

Bulgarian:  Stradam  ot  senna  hrema. 
Danish:  Jeg  har  hofeber. 
Dutch:  II  lijd  aan  hooikoorts. 
Finnish:  Minulla  on  heinanuha. 
Fletnmish:  Ik  heb  hooikoorts. 
French:  J'ai  le  rhume  des  foins  (or) 
J'ai  lafievre  des  foins 
German:  Ich  habe  heuschnupfen 
Greek:  Eecho  anoixiatiki  allerghia. 
Hungarian:  Szena  lazam  van. 
Italian:  Soffro  di  febbre  da  fieno 
Japanese:  Kafunsho  desu. 
Polish:  Cierpie  na  katar  sienny. 
Portuguese:  Eu  tenho  asma  dos  fenos 
Russian:  U  menya  sennaya 
likhoradka. 

Spanish:  Padezco  de  algeria  al  polen 
Swedish:  Jag  har  hosnuva. 
There  is  no  expression  for  hayfever  in 
Swahili,  and  most  people  will  not 
know  of  the  disease.  "Nina  makamasai 
yalewayo  na  mavumbi  ya  nysai  na 
majani"  translates  as  "I  have  catarrh 
brought  on  by  the  dust  of  the 
grasses". 

(Inlmmalinn  provided  by  Clarityn  Allergy  and  Clanleyes) 


Clarification 

In  our  article  on  hayfever, 
published  in  the  May  issue  of 
Over  the  Counter,  we  referred  to 
nasal  sprays  containing  a 
steroid  (Beconase  Hayfever  and 
Syntaris).  It  was  not  made  clear 
that  the  products  can  be  used 
prophylactically,  preventing 
symptoms  of  hayfever  from 
developing,  as  well  as  relieving 
them.  Both  products  are 
suitable  for  use  in  children  over 
12  years. 


before  it  is  eaten  and  there  is  a 
high  risk. 

Food  where  flies  have  settled 
is  another  problem.  "Flies  that 
land  on  your  food  don't  know 
that  you've  paid  five  times  as 
much  for  it,  so  it  shouldn't  infect 
you.  Some  40  shigella  organ- 
isms, capable  of  causing  food 
poisoning,  can  fit  quite  comfor- 
tably on  one  foot  of  a  fly." 

Dr  Dawood  suggests  that  you 
ask  for  something  that  is  not  on 
the  menu,  such  as  chips  and  an 
omelette,  which  has  to  be 
cooked  to  order  and  cannot 
simply  be  warmed  up.  He  also 
favours  "peasant  roadside  food 
which  is  thoroughly  heated  as 
you  watch",  describing  this  type 
of  cuisine  as  "about  as  safe  as 
you  can  get". 

Ice  is  only  as  safe  as  the 
water  it  is  made  from  and  it  is  a 
myth  that  the  alcohol  in  the 
drink  will  sterilise  any  germs. 
People  who  are  careful  to  avoid 
ice  in  their  drinks  often  forget 
the  ice  in  the  butter. 


Guidelines 
for  drug 
donations 

Drug  donations  to  developing 
countries  can  sometimes  create  more 
problems  than  they  solve.  Stock  that 
is  almost  out  of  date  or  of  poor  quality 
is  often  'dumped'  on  emergency  aid 
workers  or  health  professionals  in 
developing  countries  who  are  then 
faced  with  problems  of  storage  or 
disposal. 

The  World  Health  Organisation  has 
issued  guidelines  to  help  ensure  such 
medicines  are  of  acceptable  quality 
and  will  be  of  use.  They  are  based  on 
the  following  principles:  donations 
must  benefit  the  recipients,  they 
should  support  existing  government 
policies  and  arrangements;  an  item 
whose  quality  is  considered 
unacceptable  in  the  donor  country  is 
unacceptable  as  a  donation;  and  there 
should  be  effective  communication 
between  donor  and  recipient. 


A  new  booklet  is  now  available  which  provides  parents  with  advice 
on  how  to  talk  to  their  children  about  drug  misuse.  'A  parent's 
guide  to  drugs  and  solvents'  contains  information  on  the  drugs 
likely  to  be  abused,  how  to  tell  if  children  are  using  them  and 
where  to  get  help. 

The  booklet  has  been  published  by  the  Health  Education 
Authority  and  the  National  Drugs  Helpline.  Copies  are  available 
by  contacting  the  drugs  literature  line  on  0800  987999. 


agic  mugs  with  hot  spots 


FREEBIEQ 


first  prepared  by  Chinese  herbalists  to  relieve  the  pain 
suffered  by  emperors.  Nowadays  Tiger  Balm,  a  licensed 
medicine,  is  available  in  two  strengths:  the  regular  white 
variety  with  a  higher  concentration  of  peppermint  oil;  and 
the  extra-strength  red  with  its  comforting  smell  of 
cinnamon  oil.  Tiger  Balm  contains  no  animal  extract  and 
is  not  tested  on  animals.  A  combination  of  plant  extracts 
such  as  camphor,  clove  and  menthol,  encourage  blood 
flow  to  the  affected  area  and  help  soothe  pain. 

To  get  your  hands  on  one  of  these  special  mugs  as 
well  as  a  Tiger  Balm  sample,  simply  send  your  name  and 
address,  on  a  postcard  to:  OTC/Magic  Mug  offer,  Health 
Network  Ltd,  William  House,  35  Forehill,  Ely,  Cambs 
CB7  4NJ  before  August  1 9.  The  first  50  names  out  of  the 
bag  after  this  date  are  the  lucky  winners.  You  must  be 
over  the  age  of  18  to  apply  for  this  offer. 


Why  not  add  a  little  excitement  to  your  coffee  break  with  a  'magic  mug'.  Tiger  balm,  the 
topical  analgesic  brand  is  offering  50  OTC  readers  one  of  their  'magic  mugs'  and  a 
sample  pack.  The  mugs  are  decorated  with  heat  sensitive  ink  showing  the  parts  of  the 
body  which  are  prone  to  muscular  aches.  When  you  add  a  warm  drink  to  the  mug  the 
magic  ink  disappears,  symbolising  the  analgesic  action  of  Tiger  Balm. 
The  origins  of  Tiger  Balm  are  buried  in  the  mists  of  time  but  it  is  said  to  have  been 


OVER  THE  COUNTER  13  JULY  1996 


TRILUDAN 
FORTE 


.  ONE  A  DAY 
ANTIHISTAMINE 

>  RAPID  RELIEF 
FROM  HAYFEVER 
AND  OTHER 
ALLERGY  SYMPTOMS 

i  LASTS  ALL  DAY 

•  AVOIDS 
DROWSINESS 


YOU  WON'T  BE  WITHOUT  BIG 


TRILUDAN/TRILUDAN  FORTE  [OTCj  PRODUCT  INFORMATION 
Presentations:  Mudon  ToWe/s  Each  tablet  contains  60mg  lerfenadine  friludon  forte 
hotels  Each  tablet  contains  I20mg  lerlenadine  Uses:  Antihistamine  indicated  foi 
symptomatic  relief  ol  nay  lever,  allergic  rhinitis  and  allergic  skin  conditions  Dosage  and 
Administration:  Adults  and  Children  over  1 2  years  As  a  single  dose  or  two  divided  doses 
Allergic  sdn  conditions  120mg  daily.  Hay  lever,  allergic  rhinitis  Starting  dose  60mg  daily, 
increase  to  I20mg  doily  if  required  Children  Allergic  skin  conditions,  hay  lever,  allergic 
rhinitis.  612  years  30mg  twee  daily  Do  nol  exceed  the  moximum  recommended  dose 
Contra  indications,  warnings  etc.:  Conlro-indicalions  Concomitant  use  with  oral 
keloconazole  01  itraconazole  or  erythromycin  Use  in  patients  with  significant  hepatic 
dysfunction  Known  hypersensitivity  to  the  diug  Warnings  01  prolongation  andbr  ventricular 
arrhythmias,  including  torsades  de  pennies  hove  been  reported  ol  doses  highei  lhan  those 
recommended  ond  ol  normal  doses  in  patients  whose  lerlenadine  metabolism  is  impaired  by 
drugs  or  by  liver  disease  (see  'Contra  indications')  If  syncope  occurs,  tedenadine  should  be 
discontinued  and  the  patient  evaluated  lor  potential  auhythmias  Precautions.  Teifenadine  is 
nol  recommended  in  patients  in  whom  electrolyte  imbalance  or  prolonged  OT  intervol  aie 
known  oi  suspected  Concomitant  use  of  tedenadine  is  not  lecommended  in  patients  receiving 
potentially  arrhylhmogeriK  drugs  and  those  producing  electrolyte  imbalance,  ostemizole 

Hoechst  Marion  Roussel 

960305GSG 


Although  evidence  is  locking,  the  risk  ol  arrhythmia  might  be  increased  (see  'Warnings') 
Pregnancy  ond  lactation  See  full  dola  sheet  StdeekcH  The  following  side-eHects  have  been 
reported:  abdominal  pain  and  dyspepsia,  alopecia,  anaphylaxis,  anqioedema,  arrhythmias, 
bronchospasm,  confusion,  convulsions,  depression,  dizziness,  headache,  insomnia,  jaundice, 
liver  dysfunction,  menstrual  disorders,  musculoskeletal  pom,  nightmares,  palpitations, 
paiaeslhesia,  photosensitivity  reactions,  rash,  sweoling,  syncope  (see  'Warnings'),  tremor, 
visual  disturbances  In  ob|eclive  tests  Tnludan  has  been  shown  to  be  free  horn  central  nervous 
system  side-effects.  Reports  of  drowsiness  oie  extremely  lore  but  it  is  advisable  to  check  the 
individual  response  beloie  driving  oi  performing  complicated  tasks  Drug  Interactions  Use  with 
oral  keloconazole  oi  itraconazole  is  contra-indicated  Use  with  erythromycin  is  contra- 
indicated  Concurrent  use  with  olhei  imidazole  oral  antifungals  oi  olhei  maaolide  antibiotics 
is  not  recommended  Concunenl  use  of  drugs  with  anhythmogenic  potential  or  those  cousing 
electrolyte  imbalonce  is  nol  recommended  (see  lull  dola  sheet]  Pharmaceutical 
Precautions:  More  Legal  Category: ;  Product  Licence  Numbers:  JiUm  ToMers 
4425/0024.  fnludon  forte  fablers;  4425/0091.  Product  licence  Holder:  Marion 
Menell  ltd ,  Broadwater  Park,  Denham,  Uxbridge  UB9  5HP  RSP  (including  VAT):  friludan 
foblels1  pack  ol  10  C2  99  Mudon  forte  hblek  pack  of  7  f  3  95  Date  of  preparation: 
February  1996  Further  information  including  Product  Data  Sheet  is  available 
from:  Marion  Menell  Ltd ,  Hoechst  Marion  Roussel,  Bioodwater  Park,  Denham,  Uxbridge, 
Middlesex  UB9  5HP  Marion,  Menell  and  Triludon  are  registered  trademarks  Hoechst  Marion 
Roussel  is  a  membei  ol  the  Hoechst  Gioup. 
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Britain's  No.  1 
lay  lever  treatment 


Competition 


A  summer  soother  to  take  the  heat  off 

Don't  let  heartburn  spoil 
summer  fun  this  year! 


Si 


ummertime:  fun  in  the  sun  and  great  holidays  abroad  for  you  and  your  customers.  Visit 
ing  foreign  places  and  experimenting  with  spicy  and  exotic  foods  can  be  exciting,  but  it 
can  also  upset  the  digestive  system.  Despite  our  self-made  promises,  holidays  can  often 
spell  over-indulgence.  Smoking,  drinking,  eating  fatty  foods  and  taking 
physical  activity  too  soon  after  a  meal  can  all  contribute  to  heartburn. 
Every  summer,  pharmacy  assistants  are  called  upon  to  help  customers  stock 
up  for  a  safe  and  happy  holiday.  While  antiseptics,  plasters  and  sun  protection 
creams  are  traditionally  recommended  for  travel  kits,  heartburn  is  often  over- 
looked. You  wouldn't  let  sunburn  spoil  a  summer  holiday,  so  don't  let  heart- 
burn stop  the  fun.  Include  Gaviscon  in  travel  kits  this  summer! 

What  is  heartburn?  The  stomach  naturally  produces  acid,  which  helps  digest 
food.  This  is  kept  in  place  by  a  valve  at  the  top  of  the  stomach.  If  this  valve  is 
weakened,  a  little  bit  of  this  acid  can  escape  from  the  stomach  into  the  gullet  or 
foodpipe,  where  it  can  cause  a  burning  sensation  behind  the  breastbone  or  a 
sour  taste  in  the  back  of  the  throat  .  This  acid  reflux  is  more  commonly  known 
as  heart  burn.  Heartburn  is  due  to  a  little  bit  of  acid  in  the  wrong  place,  which 
is  why  it  is  felt  behind  the  breastbone;  unlike  indigestion,  which  is  com- 
monly associated  with  excess  acid  and  is  usually  felt  in  the  stomach. 
Four  out  of  five  people  suffering  from  heartburn  do  not  produce  excess 
acid  -  so  be  sure  to  recommend  the  right  product. 

Gaviscon  works  by  forming  a  protective,  soothing  layer  on  top  of  the  st  omach 
contents  and  prevents  acid  escaping  from  the  stomach  back  into  the  foodpipe. 
Pharmacy  assistants  can  recommend  Gaviscon  as  a  fast  and  efficient  treat- 
ment for  heartburn  which  is  non-sys- 
temic so  it  won't  even  enter  the  blood- 
stream. Gaviscon  is  also  approved  for  use 
during  pregnancy.  As  Gaviscon  Liquid  is 
available  in  handy  100ml  bottles  or  in  tablet 
form  as  Gaviscon  250,  it  can  be  the  perfect  addi- 
tion to  your  customers'  travel  kit. 

•  Customers  can  call  the  Freefone  heart- 
bum  information  line  on  0800 
556611. 

•  Gaviscon  is  a  trademark. 
0  Gaviscon  Liquid  is  available  in 
peppermint  and  aniseed  flavours. 
<  laviscoii  250  is  available  in  lemon 
and  peppermint  flavours. 

•  Always  read  the  label. 


test  Sffacttva  &  Long  Lasting  fatlaf  from 
HEARTBURN  AND  ACID  INDIGESTION  ~ ^ 


Product  Information 

Active  Ingredients:  Liquid  Gaviscon*  Sodium  alginate  HI'  500mg,  sodium  bicarbonate  Ph  Eur267mg,  calcium 
carbonate  Ph  Eur  lCOmg  per  10ml  dose  Gaviscon  500  tablets:  Alginic  acid  BP  500mg,  sodium  bicarbonate  Ph 
Eur  170mg,  dried  aluminium  hydroxide  gel  HP  lOOmg,  magnesium  trisilicate  I'll  Eur  25mg  per  tablet.  Gaviscon 
^50  tablets  Algmic  acid  ISP  LlfiOmn,  sodium  bicarbonate  Ph  Eur  Kfmig,  aluminium  hydroxide  j^el  BP  'illm^.  mag- 
nesium trisilicate  Ph  Eur  12.5mg  per  tablet.  Indications:  Liquid  Gaviscon  and  Gaviscon  500  tablets:  Heart- 
burn, including  heartburn  ol  pregnancy,  dyspepsia  associated  with  gastric  reflux,  hail  us  hernia  and  reflux 
oesophagitis  Gaviscon  L'fiO  tablets  Heartburn  and  acid  indigestion  Contra  indications;  None  known 
Dosage  Instructions:  Liquid  I  laviscon;  Adults  and  children  over  VI:  10-20ml.  children  fi-  VI:  "i-  10ml  liquid  alter 
meals  and  at  bedtime.  Children  under  6:  Not  recommended  Gaviscon  500  tablets:  Adults  and  children  over  I  LI: 
I  or  2  tablets  alter  meals  ;uid  al  bedtime.  <  children  under  12:  Not  recommended.  Gaviscon  250  tablets  Adults 
and  children  over  12:  2  tablets  as  requited  Children  under  VI.  Not  recommended,  chew  tablets  thoroughly 
before  swallowing  Note:  10ml  liquid  contains  6  2mmol  sodium  ( tne  Gaviscon  500  tablet  contains  2.1mmol 
sodium  due  Gaviscon  250  tablet  contains  1  irJmmol  sodium  Moth  liquid  and  tablet  tonus  of  Gaviscon  are 
sugar  free  Retail  prices:  Liquid  Gaviscon  Klllml  -SI  So.  JOOml  W.\ L'H,  Gaviscon  .",00  lablets  1252.69,  Gaviscon 
250  tablets  24 S2  2!).  Marketing  authorisations:  u<)li:{/()():si  Liquid  Gaviscon,  0063/0032  Liquid  Gaviscon  Pep- 
permint Flavour,  0063/0029  Gaviscon  500  Lemon  Flavour  tablets,  OOfi:  1/01)27  Gaviscon  2f»0  tablets,  0003/0028 
i  laviscon  250  Lemon  Flavour  tablets  Legal  Category:  GSL  Method  of  Sale:  Through  registered  pharma- 
cies Holder  of  Marketing  Authorisations:  Reckitl  &  <  olman  Products  Ltd,  Dansom  Lane,  Hull  HUH  7DS. 
( lavisci  in  and  the  sword  and  circle  symbol  are  trademai  ks.  Date  of  Preparation:  April,  1996. 


Competition 

Win  a  summer  soother  to  take  off  the  heat  this  summer ... 

The  makers  of  Gaviscon  are  offering  25  summer  soother  gift  sets.  Each  set  will 
include  a  beach  towel,  UV  protective  sunglasses,  fun  camera  and  Hz  Bum  sim 
cream  to  keep  the  heat  at  bay  -  all  packed  into  a  handy  tote  bag. 
To  enter  just  answer  the  two  questions  below,  fill  in  the  coupon  and  send  it  to: 
Gaviscon/OrC  Competition,  Miller  Freeman  Professional,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TOD  1RW,  by  the  closing  date  of  August  15, 1996. 


I  Heartburn  is  caused  by: 

I A  Too  much  stomach  acid?  Q 
B  Stomach  acid  in  the  wrong  place?  Q 

I Heartburn  is  felt: 
A  In  the  stomach?  Q 
.  B  Behind  the  breastbone?  Q 


Name  

Address.. 


Pharmacy  

I Please  tick 
I  would  like  to  receive  a  sample  of  Gaviscon  250.  Q 
^^vould  like  to  receive  a  sample  of  Gaviscon  Liquid.  Q 


Competition  rules  1  This  competition  is  open  to  pharmacy  assistants  only.  It  is  not  open  to  employees  of  Reekitt  &  Colman  Products  or  Miller  Freeman,  their  families,  or  their  agents 
2  All  entries  must  be  sent  in  on  the  above  coupon,  no  duplical  ions  or  photocopies  will  be  accepted-  3  The  first  25  correct  entries  pulled  from  the  prize  draw  will  receive  summer  soothei 
gifl  sets  4  All  entries  must  arrive  by  August  15,  Willi.  5  The  winners  will  he  notified  by  post  or  in  person  6  The  winners'  identities  will  be  available  from  Reekitt  &  Colman  Products  Lim 

ited  7  The  judges'  decision  is  final,  and  no  correspondence  will  be  entered  into  S  It  is  a  condil  f  entry  thai  the  copyright  of  all  entries  shall  belong  to  Reekitt  &  Colman  Products  Lim 

ited.  !*  Entries  will  nol  lie  n'lurned  and  may  be  used  in  post-event  publicity. 


Have  a  happy 
healthy  holiday 


Your  two  weeks  of 
blissful  relief  from 
work  should  be 
enjoyed  to  the  full- 
difficult  if  you're 
spending  more  time 
on  the  toilet  than 
the  beach.  Jeremy 
Clitherow  MBE 
FRPharmS 
explains  how  a  little 
preparation  goes  a 
long  way 

"I'm  nil  mi  my  hols'"  We're 
ci  11  familiar  will)  those  words, 
the  eager  tones  and  I  h<  i 
shining  faces  ol  the 
youngsters  announcing  to 
the  world  at  large  that  they 
are  oft  on  holidays.  liven  the 
more  mature  ol  us 
experience  thai  anticipation 
ol  a  well  e<irned  break. 

Whether  it  is  to  he  sun, 
sand,  sangria  and  all  the 
other  things  associated  with 
ci  sun  holiday;  <i  skiing 
holiday  in  the  Alps;  pony 
trekking;  walking;  cycling  oi 
just  a  leisurely  break  in  the 
back  garden,  l hal  well 
deserved  holiday  run  so 
easily  become  an  expei  ience 
heller  lorqollon,  the  holiday 
from  hell! 

There  is  olten  one 
common  lacloi    thai  many 
ol  the  disasteis  could  have 
been  avoided  with  a  hllle 
forward  planning.  Applying 
the  health)  aie  ad\  k  e 
obtained  horn  the  pharmacy 
could  have  resulted  in  a 
happy,  healthy  and 
rejuvenating  holiday. 

Travel  sickness 

Travel  sickness  is  a 
misnomer  as  lew  people 
actually  become  sick  as  a 
result  ol  travelling.  II  is 
the  motion  during  the 
travelling  which  causes  the 
sickness.  Foi  thai  reason,  it 
is  more  coi  reel  to  refei  to 
the  problem  as  motion 
sickness. 

There  is  a  physical 
explanation  foi  the  nausea 


we  experience,  behind  each 
ear  drum  there  are  three 
semicirculai  canals,  each 
positioned  at  90  degs  to  each 
other.  T  hese  tubes  are  filled 
Willi  a  fluid,  the  endolymph, 
which  delects  any  change  in 
position  oi  oi  ientation  ol  the 
skull.  Unlike  gases,  liguids 
cannot  be  compressed  thus 
l hey  transmil  any  (  ham |es  in 
pressure.  Within  the  mnei 
ear  any  change  in  pressure 
in  these  canals  is  conducted 


to  the  receptors,  which 
detect  I  he  change  and 
liansmil  the  information  to 
the  brain. 

So  lai  so  good.  I  fowever, 
when  the  brain  receives  a 
mismatch  ol  messages  horn 
two  separate  sensory  organs, 
such  as  the  eais  and  the 
eyes,  it  registers  distress  and 
the  patienl  begins  to 
experience  a  progressive 
seguence  ol  symptoms,  most 
ol  which  aie  unpleasant. 


Symptoms:  The  tirst 
symptom  is  that 
uncomfortable  feeling  in  the 
stomach,  perhaps  some 
bloating  and  a  general 
sensation  thai  all  is  not  well. 
As  the  surface  blood  vessels 
close  down,  the  skm 
becomes  pale  and  clammy. 

The  patienl  begins  to  feel 
and  look  queasy.  Soon  he 
will  begin  to  sweat  even 

Continued  on  pi  1 
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Competition 


Don't  let  constipation 
spoil  the  holidays 

Changes  in  the  diet  can  play  havoc  with  your  health 


One  common 
complaint  among 
holidaymakers  is 
constipation, 
which  is  primarily 
caused  by  an  unhealthy  diet 
lacking  in  sufficient  fibre.  Not 
only  are  holidaymakers  likely  to 
change  their  diets  and 
experiment  with  new  foods  but 
they  are  also  more  likely  to 

Holiday  habits  which 
may  contribute  to 
constipation: 

•  Flying  can  affect  people  in 
different  ways.  Some  find  the 
sedentary  nature  of 
travelling  and  sudden  shifts 
in  altitude  can  encourage 
constipation. 

•  Daily  exercise  regimens 
may  be  ignored  while  on 
holiday.  Daily  exercise  plays 
an  important  role  in  keeping 
the  body  regular  and  could 
be  one  of  the  reasons 
constipation  is  often  suffered 
during  the  summer. 

•  Travellers  may  not  drink 
enough  water,  especially  if 
they  are  visiting  very  hot 
climates  or  heeding 
warnings  of  local 
contamination.  Fluid  levels 
should  be  maintained  by 
drinking  as  much  bottled 
water  as  possible  while 
travelling  abroad.  Correct 
fluid  levels  are  essential  for 
the  maintenance  of  a  healthy 
body  and  regularity. 


throw  caution  to  the  wind  and 
forget  their  usual  healthy  regime 
for  a  period  of  time. 

Fybogel  can  help  prevent 
constipation.  Each  sachet 
contains  3.5g  of  natural 
ispaghula  husk,  a  plant  product 
providing  a  source  of  both 
soluble  and  insoluble  fibre.  It 
works  in  the  same  way  as 
dietary  fibre,  acting  as  a  sponge, 
absorbing  and  retaining  water  in 
the  bowel  contents.  This  helps  to 
form  soft, 
bulky  stools 
which  are 
easy  to 
pass. 

Available 
in  handy, 
portion- 
controlled 
sachets, 
Fybogel  can 
be  a 

convenient  and  essential  travel 
aid.  What  could  be  simpler  than 
taking  a  pleasant-tasting 
orange-  or  lemon-flavoured 
drink  that  provides  the 
eguivalent  amount  of  fibre  as 
four  potatoes,  three  apples  or 
two  to  three  slices  of  wholemeal 
bread? 

So  the  message  is  simple  for 
travellers  everywhere:  fibre  is  an 
essential  ingredient  for  the 
maintenance  of  a  health  body. 
Taking  Fybogel  is  a  simple, 
natural  and  convenienl  wa\.  ol 
ensuring  that  you  are  getting 
enough  fibre  and  maintaining 
regularity  over  the  summer 
holidays. 


Competition 

Pharmacy  assistants'  opportunity  to  win  a 
summer  break 

Win  a  luxurious  short  break  for  two  at  a  health  spa,  courtesy  of 
the  makers  of  Fybogel,  which  is  just  the  thing  to  get  you  relaxed 
after  a  long,  hot  week  in  the  pharmacy.  You  will  be  able  to  enjoy 
all  the  facilities  at  the  Springs  Hydro  health  spa,  ie  swimming, 
whirlpool,  steam  and  sauna,  gym,  tennis  and  golf.  You  will  also 
be  able  to  indulge  in  a  full  body  massage  and  facial.  To  enter  the 
competition,  just  fill  in  this  coupon  and  return  it  to:  Fybogel/OTC 
Competition,  Miller  Freeman  House,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW.  The  closing  date  is  August  15,  1996. 
Q:  How  many  grammes  of  ispaghula  husk  are  contained  in 
every  single  dose  sachet  of  Fybogel? 


Product  Information 

Indications:  Conditions  requiring  a  high-fibre  regimen,  eg  reliei  oi  constipation  and 
maintenance  oi  regularity.  Dosage  and  Administration:  (To  be  taken  in  water)  Adults  and 
children  over  12  <  >ne  sachet  morning  and  evening  Children  h- 12  years  halt  to  one  level  5ml 
spoonful  depending  on  age  and  size,  morning  and  evening.  Children  under  6  years:  To  be 
taken  only  on  medk  a]  advi<  e  Contra -indications,  warnings,  etc:  Fybogel  is  contra -indicated 
in  cases  oi  intestinal  obstruction,  laecal  impaction  and  colonic  atony,  Active  ingredient:  Each 
sachet  contains  3.5g  Ispaghula  husk  BP  and  also  contains  aspartame.  Legal  category:  GSL. 
Method  of  sale:  Through  registered  pharmacies,  Retail  price:  At  June  '95  10  sachets  i^l.55. 
Marketing  authorisations:  Fyhoqel  0(163/1)023,  Fybogel  Orange  0003/0020,  Fybogel  Lemon 
ooivi/0024  Reckitt  &  Colman  Products  Ltd,  Hull  HUH  7DS,  from  whom  lurther  intormation  is 
available  Fybogel,  Fybogel  <  >range,  Fybogel  Lemon,  and  the  sword  and  circle  symbol  are 
trademarks  Date  oi  preparation:  2M/4/10. 


Name 


Address. 


Pharmacy. 

I  


lavours.  Fybogel  is  a  trademark,  Always  read  the  label. 


Competition  rules 

1  This  competition  is  open  to  pharmacy  assistants  only.  It  is  not  open  to  employees  of  Reckitt  &  Colman  Products  or  Miller  Freeman,  their  families  or  their  agents. 

2  All  entries  must  be  sent  in  on  the  above  coupon,  no  duplications  or  photocopies  will  be  accepted.  3  The  first  correct  entry  pulled  from  the  prize  draw  will  receive 
a  short  break  lor  two  at  a  health  spa.  4  All  entries  must  arrive  before  August  15,  1996.  5  The  winner's  identity  will  be  available  from  Reckitt  &  Colman  Products 
Limited.  6  The  judges'  decision  is  final,  and  no  correspondence  will  be  entered  into.  7  It  is  a  condition  ot  entry  that  the  copyright  of  all  entries  shall  belong  to  Reckitt 
&  Colman  Products  Limited.  9  Entries  will  not  be  returned  and  may  be  used  in  post-event  publicity. 


Continued  from  p9 

though  he  still  feels  cold. 
Beads  ot  perspiration  will 
break  out  on  his  lorehead 
and  the  cascade  of 
symptoms  has  begun.  If  he 
lies  down  and  closes  his 
eyes,  the  chances  are  that 
"the  world  will  go  over 
backwards"  and  he  will 
vomit.  Sounds  familiar? 
Treatment:  This  is 
fourfold.  First  is 
awareness  and  then 
prevention.  Next  come 
some  physical 
measures  and, 
finally,  medical 
intervention.  Note 
the  order  of  these 
treatments.  The  first 
three  are  all  non- 
medical. II  is  only 
at  the  lasl  stage 
thai  we  resort  to 
medication. 

As  we  already 
know,  tin ■ 
trigger 

mechanism  is 
the 

combination  of 
the  disturbance 
of  the  fluid  in  the 
semicircular  canals 
and  the  conflict  ol 
the  message's  from 
the  eyes  and  the 
ears  to  the  brain. 
Awareness  of 
these  allows 
you  to  take 
measures  to 
prevent  of  motion 
sickness. 

If  you  suller,  the  first 
remedy  is  avoid  undue 
motion.  Try  to  book  an  inner 
cabin  on  the  ship  as  this  is 
where  you  experience  the 
least  motion.  Go  for  a 
modern  vessel  which  has 
stabilisers  and,  obviously, 
don't  (jo  on  excursions 
where  you  are  guaranteed  a 
bumpy  ride.  It  may  sound 
daft,  but  some  ol  the  worst 
cases  of  'sea  sickness'  are 
experienced  on  land  by 
holidaymakers  who  try 
camel  rides.  Believe  it! 

Simple  physical  measures 
you  can  adopt  include 
t1  keeping  the  head  as  still 
as  possible 
lying  down 

•  keeping  the  eyes  lot  used 
on  the  horizon 

•  going  outside  into  Hie 
fresh  air 

•  avoiding  the  temptation  to 
read 

Medicines  work  best  if 
taken  a  lew  hours  before  Ihe 
journey.  As  with  most 
medicines  some  side  effects 
are  to  be  expected. 

Hyoscine  (Joy-Rides, 
Kwells)  has  stood  the  tesf  of 
time.  II  is  lasl  acting  and 
effective,  ( )ne  disadvantage 
is  thai  if  inhibits  saliva 


production,  resulting  in  a  dry 
mouth,  and  this  may  lead 
the  unwary  child  and  the  ifl- 
advised  sufferer  to  drink 
more  than  is  sensible. 

In  large  doses,  hyoscine 
can  produce  blurring  ol 
vision,  but  this  is  unlikely  at 
normal  doses.  Elderly 

patients  may  suffer 
complications  such  as 
retention  of  urine 
and  disorientation. 

If  the  patient  has 
glaucoma  or  is  taking 
certain  tranguillisers 
or  anti- 
,  depressants, 

hyoscine  is 
absolutely 
contra- 
indii  ated 
As  a  group, 
antihistamines  do 
have  anti- 
nauseant and 
anti-emetic 
properties. 
Emesis  is 
vomiting,  so 
anli-emetics 
slop  the 
physical 
process  of 
being  sick. 
\ntihistamines  can 
be  broadly  divided 
into  l hose  which 
sedating 
ind  those 
which  are 
not.  Barents 
travelling  in 
confined 
spaces  with  sick  children 
are  grateful  foi  this  side 
effect. 

Promethazine  is  a  useful 
agent.  'The  theoclate  sail 
(Avomine)  is  less  sedative 
than  the  hydrochloride  and 
it  also  lends  to  last  longer. 
Meclozme  (Sea-Legs)  is  well 
tolerated  and  does  not 
produce  anything  like  Ihe 
sedation  of  promethazine. 
Dimenhydrinate 
(Dramaminel  also  tails  into 
l  h is  category.  ( !innarizine 
(Stugeron),  is  said  to  be 
populai  with  sailors. 
Referral:  ( lertain  patients 
are  best  referred  to  the 
pharmacist  i  n  ( iP.  These 
include:  patients  who  are  - 
01  may  become  -  pregnant; 
those  with  glaucoma  and  on 
medication  'foi  theii  nerves'. 

It  might  interest  seasoned 
cruise  holidaymakers  to 
know  the  secrel  injection  the 
ship's  doctors  give  to  relieve 
severe  motion  sickness  is  a 
promethazine  depot 
injection,  and  the  only  way 
lo  obi, nn  one  is  by  referral  to 
the  ship's  physician. 

Diarrhoea 

The  medical  delinition  ol 
diarrhoea  is  Iroguenl  bowel 
evacuation  of  an  abnormally 
liguid  consistency.  I  lowever, 


more  graphic  descriptions 
include  a  'dose  of  the  runs', 
'Montezuma's  revenge'  or 
the  'Torremolinos  two-step'. 
When  advising  customers, 
keep  in  mind  that  what  is 
diarrhoea  to  one  person  is 
just  'freguency'  to  another. 

The  condition  may  also  be 
subdivided  into  chronic,  that 

is  I  oil!  I  lei  111,  and  ,K  lite, 

which  is  immediate. 

Irrespective  of  its 
classification,  diarrhoea  is 
dreaded  by  all  travelleis  It 
may  be  debilitating  and 
unpleasantly  inconvenient 
for  the  healthy,  but  can  be 
life  threatening  tor  the  very 
young,  frail  or  elderly. 
Dehydration  can  kill! 

Remember  the  four  Ds  for 
children  under  12  months: 

1.  Diarrhoea 

2.  Dehydration 
.'5.  Doc  tor 

4.  Death 

It  the  patient  is  a  baby 
under  a  year  old,  the 
dehydration  caused  by  an 
acute  attack  of  diarrhoea  can 
be  fatal  within  24  hours.  The 
doctor  must  be  called.  No  its 
and  buts,  call  the  doctor 
straightaway! 
C  auses:  There  are  one 
minor  and  two  major  causes 
ot  travellers'  diarrhoea.  The 
less  serious  cause  can  be 
briefly  described:  travel  is 
exciting;  and  excitement  is  a 
laxative.  Enough  said! 

The  two  major  causes  can 
be  summed  up  as  over- 
indulgence and 
contamination.  The  common 
denominator  is  that  both 
involve  putting  the  agonist, 
ie  the  source  of  the  problem, 
into  the  mouth. 

Over-indulgence  on 
holiday  is  human  nature.  We 
all  do  it.  We  know  better,  but 
still  we  do  it,  year  alter  year. 
The  loods  we  try  on  holidays 
will  probably  be  different, 
more  exotic,  more  highly 
spiced,  contain  more  oil,  oi 
simply  be  consumed  in 
much  laiqor  quantities  than 
our  systems  expect. 

The  consequence  is  that 
the  alimentary  canal 
complains  of  pain  and 
discomfort.  The  body 
absorbs  a  reduced  amount  ol 
w<iter  from  the  bowel,  the 
contents  oi  the  bowel  remain 
liquid  and  the  patient 
experiences  diarrhoea. 

Over-indulgence  in 
alcohol  is  a  holiday  trait.  I  lot 
weather,  especially  il  il  is 

,i  pained  b)  Bank 

I  lolidays  and  football 
matches,  promotes  the  sales 
of  beers  and  lagers  bettei 
than  any  advertising.  Not 
surprisingly  the  brewers 
nevei  advise  purchasers  thai 
heei  is  an  excellent  laxative. 


Contamination  taken  in 
isolation  causes  few 
problems.  The  trouble  arises 
when  it  forms  part  of  a  cycle: 
contaminated  food,  hands, 
mouth,  gut,  contamination, 
hands,  mouth  and  so  on  II 
we  are  able  to  break  this 
chain,  the  cycle  stops.  The 
obvious  stations  on  the  route 
are  at  the  hands  and  the 
mouth  -  avoiding  the 
contaminated  food  or  drink 
should  be  the  primary 
objective. 

The  hands  and  the  mouth 
are  separate  and  should  be 
kept  so  in  any  risk  situation. 
The  most  basic  advice  is  to 
avoid  touching  the  face  with 
the  hands  if  there  is  any  risk 
of  contamination  at  large. 
This  means  scrupulous  hand 
washing  after  visiting  the 
loo.  Don't  use  that  grey 
looking  hand  towel  which 
has  probably  been  there  for 
days  and  used  by  all  and 
sundry.  Use  a  hot  air  dryer  or 
belter  still  your  own  tissues. 

Similarly,  don't  touch  any 
suspect  food  with  your 
fingers.  Prime1  suspects 
would  be  uncooked  meats 
and  tish  in  warm  countries, 
or  where  it  is  unietngerated 
and  poorly  stor<  id. 

Good  sense  would  also 
dictate  steering  clear  of  the 
obvious  culinary 
resurrections  which  some 
hotels  serve  on  the  day  after 
a  barbecue  or  party.  Plates 
and  cutlery  should  also  be 
scrupulously  clean  and,  it  in 
doubt,  err  on  the  side  of 
caution 

Drinks  are  frequently 
overlooked  as  a  cause  of 
intestinal  problems. 
Proprietary  bottles  ol  spirits 
and  beers  are  sale  -  or  are 
they?  The  vogue  tor 
drinking  straight  out  of  the 
bottle  is  very  risky.  Who  or 
what  has  recently  walked, 
crawled  or  emptied  its 
bladder  over  the  bottle  in 
the  crate,  before  the 
unsuspecting  trendy  tourist 
has  a  tipple?  I  lave  you  ever 
seen  bar  stafl  cleaning  the 
neck  ol  a  bottle  before 
handing  if  to  the  customer? 
They  don't.  The  bottle  is 
opened  and  placed  on  the 
bar  or  the  tray. 

Bottled  water  is  safest,  but 
only  il  the  seal  is  intact 
when  it  is  being  served. 
Many  a  gullible  tourist  has 
been  fooled  into  buying  tap 
water  packed  in  recycled 
proprietary  hollies.  Do  bear 
m  mind  that  the  pigs  ol 
walei  on  the  table  are 
usually  filled  straight  from 
the  tap.  The  ice  cubes  in 
the  drinks  will  normally 
have  been  made  from  this 
same  water.  If  if  is 

Continued  on  pi  2  \ 
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Continued  from  pi  1 

contaminated,  the  cycle 
starts  again. 

Useful  in  emergencies  is 
the  Evian  Brumisateur, 
which  is  pure  spring  water 
contained  in  a  pressurised 
can  by  nitrogen.  The  gas 
keeps  the  water  cool  and 
can  be  sately  carried  on 
aircraft.  It  can  be  used  to 
spray  into  the  mouth,  onto 
cuts  or  stings,  and  even  used 
to  clean  contact  lenses. 
Prevention:  Know  the  cause 
and  break  the  chain.  Keep 
contamination  in  isolation 
and  avoid  putting  any 
suspect  food,  drink  or 
cutlery  in  the  vicinity  of  the 
mouth. 

Treatment:  Half  ot  all  the 
travel  diarrhoea  is  bacterial 
in  origin.  These  bacteria 
multiply  and  produce  toxins. 
The  toxins  trigger  the  lining 
of  the  intestine  and  the 
intestinal  contents  shoot  by 
without  absorption.  Armed 
with  this  knowledge,  the 
first  line  of  treatment  is 
rehydration  and  electrolyte 
replacement.  A  few  sachets 
of  an  oral  rehydration 
preparation  take  up  very 
little  room  in  a  suitcase  and 
will  be  a  welcome  sight 
when  diarrhoea  strikes  - 
and  a  walk  to  the  pharmacy 
is  about  as  inviting  as  a 
marathon. 

The  second  line  of 
treatment  is  reassurance. 
Most  of  these  cases  of 
diarrhoea  are  self  limiting 
and  are  over  in  48  hours. 

Salmonella  is  blamed, 
unjustifiably,  for  many 
causes  of  travellers' 
diarrhoea.  Only  one  in  10 
cases  is  actually  due  to 
salmonella  and  if  it  is,  the 
cause,  the  patient  wiil  be 
severely  ill  for  10  days. 

It,  therefore,  follows  that 
antibiotics  are  not  the 
answer  for  the  vast  majority 
of  patients  with  diarrhoea. 
Rehydration  therapy  using 
proprietary  electrolyte 
replacement  sachets 
(Dioralyte,  Electrolade, 
Diocalm  Replenish,  or 
Rehidrat)  dissolved  in 
bottled  water  should  be 
started  immediately  and  let 
nature  take  its  course.  If  any 
patient  with  diarrhoea  ever 
loses  the  desire  to  drink,  that 
is  a  danger  signal.  Call  the 
doctor! 

Loperamide  (Arret, 
Imodium,  Diasorb,  Diocalm 
Ultra)  is  a  popular  and 
effective  anti-diarrhoeal.  It 
works  by  reducing  the 
motility  and  sensitivity  of 
the  bowel  thus  allowing 
more  water  to  be  absorbed. 
The  results  are  guite 
dramatic,  often  with 
significant  improvement 


Bites  &  Stings 


Creatures  bite  or  sting  each 
other  for  only  two  reasons:  for 
food  and  for  protection.  We  have 
all  suffered  from  midge  bites 
and  recognise  the  raised  weal 
with  the  characteristic  red  dot 
where  the  midge  has  injected  us 
with  its  anticoagulant  saliva.  All 
it  is  doing  is  preventing  our 
blood,  its  lunch,  from 
coagulating  before  it  can  be 
digested.  The  raised  itchy  lump 
is  a  simple  allergic  response. 

Jellyfish  stings  are  the  'keep 
off  warnings,  just  as  are  dog 
bites.  The  difference  is  that  you 
cannot  catch  rabies  from 
jellyfish  stings.  You  might  be 
very  unlucky  and  swim  into  the 
patch  of  a  big  jellyfish  and  suffer 
a  multitude  of  stings,  but  unless 
that  jellyfish  is  one  of  the 
Portuguese  Man  O'War  variety, 
your  life  would  not  be  at  risk. 

Mosquito  bites  can  transmit 
malaria.  If  the  area  is  malarial, 
take  precautions.  Check  with  the 
pharmacy  or  your  GP  and  take 
the  proper  tablets  before,  during 
and  after  the  trip.  Cover  all  the 
exposed  skin,  particularly  in  the 
evenings  and  at  night  time.  This 
will  mean  long  trousers  and  long 
sleeved  shirts  with  proper  anti- 
mosquito  nets  and  shutters  in 
the  house.  Electric  plug-in 
mosquito  killers  are  widely 
available  and  work  very  well. 


after  the  first  dose.  \ 

Codeine  and 
Morphine  (Diocalm 
Dual  Action,  Enterosan,  J 
Collis  Browne's  Mixture) 
work  in  a  similar  fashion  to 
loperamide  but  not  as 
quickly.  They  are  also  quite 
habit  forming.  It  is  of  note 
that  certain  foreign 
countries  regard  codeine  as 
a  controlled  drug  and  will 
arrest  unwary  travellers  who 
cannot  produce  a  doctor's 
note  which  confirms  their 
need  for  the  drug. 

Kaolin  (Kaopectate,  KLN 
Suspension)  is  an  adsorbent. 
It  adsorbs  the  irritant  and 
also  bulks  up  the  bowel 
content.  Despite  its 
prolonged  use  by  the  public, 
the  health  authorities 
recommend  against  its  use 
for  acute  travellers' 
diarrhoea. 

!i  <■:■■.:[  fit  6  lie  I';'!!  ?!:  t  \,  ■ 

You  would  be  surprised  how 
many  people  die  from 
'indigestion'  while  they  are 
away  on  holiday.  The 
patient  self  diagnoses 
indigestion  and  either 
soldiers  on,  or  takes 
antacids.  Both  to  no  avail 
because  the  patient's 
indigestion  was  really  a 
heart  attack  developing. 
The  moral  is,  therefore,  any 


Insect  repellents  based  on 
citronella,  dimethylphthallate 
and  diethyltoluamide  (DEET)  all 
help  and  are  available  in  a  variety 
of  formats  -  solid  sticks,  sprays, 
gels,  creams  or  roll-on  liquids. 
Products  you  are  likely  to  see  on 
the  pharmacy  shelves  include 
Combat  (DEET),  Autan  (DEET), 
Jungle  Formula  (DEET),  Protec 
(DEET-free),  or  Sun  &  Bite, 
which  combines  a  DEET-free 
repellent  with  UVA  and  UVB  sun 
protection. 

Treatment:  Basic  hygiene  is  all 
that  is  necessary  for  stings. 
Wash  the  area  with  soap  and 
clean  water  and  use  a  topical 
disinfectant,  such  as  Dettol, 
Savlon  or  TCP.  Gently  remove 
the  sting  or  splinter  and  apply  a 
dressing. 

Although  topical 
antihistamines,  such  as  Allereze 
Cream,  Anthisan,  Caladryl 
Cream,  or  Wasp-eze  ointment, 
have  fallen  from  favour  because 
of  the  fear  of  sensitisation,  they 
are  still  widely  used. 
In  general  oral  preparations 
are  now 
recommended 
in  preference 
to  creams 
and  lotions. 


indigestion 

pain  which  is  -^rfSi 
of  a  crushing 
type  or  involves 
the  arms,  the  neck  or  the 
jaw  needs  a  professional 
diagnosis.  Don't  take  the 
risk. 

II  it  really  is  indigestion,  it 
will  probably  have  been 
brought  about  by  over- 
indulgence and  unfamiliar 
foods.  Rest  and  traditional 
antacids,  such  as  Gaviscon, 
Bisodol  or  Rennies,  or  the 
newer  H2-antagonists, 
Zantac  75,  Pepcid  AC  or 
Tagamet  100  will  do  the 
trick.  Liquid  preparations 
like  Gaviscon  or  Maalox 
may  be  less  convenient  than 
tablets  but  they  do  work 
much  quicker.  Pre-holiday 
sales  of  indigestion 
remedies  are  a  good 
opportunity  for  pharmacy 
sales  as  many  familiar  brand 
names,  and  some  of  the 
latest  products,  are  not 


The  older  generation  of 
antihistamines  produce 
drowsiness  and  interact  with 
alcohol  because  they  cross  the 
blood/brain  barrier.  Newer 
products  such  as  Triludan, 
Clarityn,  Seldane  and  Allereze 
Clear  do  not  and  are, therefore, 
less  likely  to  cause  these  effects. 
However,  some  are  contra- 
indicated  in  patients  with  certain 
medical  conditions  and  others 
interact  with  drugs  including 
ketoconazole,  itraconazole  and 
the  antibiotic  erythromycin,  and 
may  produce  abnormal  heart 
rhythms.  The  rule  is  to  read  the 
packet  insert. 

To  relieve  the  acute  pain  of  a 
sting  or  burn,  many  people  like 
to  use  a  local  anaesthetic/ 
antihistamine  spray  such  as 
Wasp-eze.  A  cold  compress  can 
also  ease  the  pain  and  swelling. 

If  the  bites  or  stings  become 
inflamed  topical  hydrocortisone 
creams  such  as  Hc45,  Eurax  He, 
or  Jungle  Formula  Bite  and 
Sting  Relief  Cream  can  reduce 
the  swelling  and  redness  of  the 
skin  as  well  as  relieving  the 
itching. 

The  usual  precautions  for 
OTC  sale  should  be  followed, 
taking  particular  care  that 
customers  do  not  apply  the 
creams  to  their  eyes  or  face  or 
to  broken  skin. 


always  available  abroad. 
Another  word  of 
caution  is  appropriate 
here.  Some  of  your  travellers 
will  be  pensioners  who  are 
taking  enteric  coated 
prescription  tablets.  If  you 
take  an  enteric  coated  tablet 
and  an  antacid  at  the  same 
time,  instead  of  the  enteric 
coated  formula  passing 
through  the  stomach 
untouched,  it  will 
disintegrate  there  and  then 
m  the  stomach.  This  could 
cause  the  person  more 
discomfort  than  the 
condition  it  was  trying  to 
cure.  The  2 WHAM 
questions  would  have  told 
you  that  your  patient  was  on 
enteric  coated  aspirin  or 
steroids.  Just  as  well  you 
thought  to  ask.  Well  done! 

A  parting  note 

Being  aware  of  any  health 
hazards  that  could  blight 
your  holiday  enables  you  to 
avoid  them  or,  at  the  very 
least,  be  prepared  when 
they  do  strike.  You  are 
ideally  placed  in  the 
pharmacy  to  identify 
customers  making  'holiday' 
purchases  and  eguip  them 
with  the  knowledge  and 
products  to  ensure  a  healthy 
holiday. 
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5  Corn  Cap 


Life  savers 
for  Profit  \ 

Summer  Season  Sales 

History  shows  both  you  and  your  customer  alike  can 
trust  a  product  hearing  the  Carnation  name. 
With  this  proven  heritage  Carnation  Footcare 


will  help  to  make  your  sales  grow. 

•  33VS%  Profit  on  return 

/  •  Full  consumer  advertising 
support  throughout  peak 
season  beginning  June  '96 

75  years  of  proven  pharmacy  sales 


CARNATION 


FOOTCARE 


Av;nl;iMc  in  pucks  ol  S  or  10  from  your 
English  Grains  representative. 


ABRIDGED  INFORMATION.  LEGAL  CATEGORY:  ( ISL,  INDICATIONS:  Foi  the  removal  oi  hard  corns  ACTIVE  INGREDIENTS:  Salicylic  Acid  BP  40%. 
PR(  )D1 1  CI  I  ICENCE  HOLDER:  (  luxson  ( Serrard  &  (  bmpany  Limited,  125  Broadwell  Road,  (  Hdhury,  Warley,  WeM  Midlands,  B69  4BF  lei:  0121  S44  7117 
FURTHER  INFORMATION  FROM  THE  LICENCE  HOLDER  IS  AVAILABLE  ON  REQUEST. 


THERE'S  NO  MORE 
EFFECTIVE  COMBINATION  THAN 
MYCIL  AND  CLOTRIMAZOLE. 


My  oil  Gold  Clotrimazole  contains  1% 
clotrimazole,  one  of  the  most  effective  athlete's 
foot  treatments  available. 

And  with  your  customers'  confidence  in 
the  Mycil  brand  name,  your  recommendation 
will  be  reassuring  as  well  as  effective. 

So  next  time  you're  looking  for  a 
treatment  that's  effective  in  more  ways  than  one, 
remember  Mycil  Gold. 

It'll  soon  show  athlete's  foot  a  clean 
pair  of  heels. 


MYCIL 


Clotrimazole  1% 


■ 


There's  no  better  recommendation 
for  persistent  athlete's  foot 


Product  Information:  Mycil  Gold  Clotrimazole 

Topical  antifungal  cream  containing  1%  clotrimazole.  Use:  Broad-spectrum  antifungal  cream 
for  the  treatment  of  athlete's  foot  and  other  fungal  infections  such  as  dhobie  itch,  intertrigo, 
fungal  nappy  rash  and  ringworm.  Contra-indications:  hypersensitivity  to  any  of  the 
ingredients.  Precautions:  1  >o  not  use  in  or  near  eyes.  Not  recommended  for  use  m 


pregnancy  and  lactation.  Dosage:  Apply  to  the  affected  area  thinly  and  evenly  2-3  times  daily. 
Side-effects:    Rarely,    mild,   transient   burning  or   irritation   after   applying   the  cream. 
Packaging  quantities:    20g  tube.  P  (in  box)  RSP:  £2.99.  PL:  10622/0004.  Licence 
Holder:  Dominion  Pharma  Ltd..  Haslemere,  Surrey  GU27  IJL.  ^0^^  CROOKES 
Manufactured  by:  Laleham  Healthcare  Ltd.,  Alton,  Hants  GU34  2QR.  ^y|F  HEALTHCARE 


While  the  popular  press  has  told  us  of  the  delights  of  toe-sucking  among  the  rich 
and  famous,  it  is  not  an  option  for  people  with  athlete's  foot,  lumps  and  humps, 
and  just  plain  smelly  feet!  If  you  feel  your  feet  are  standing  between  you  and  a 
financial  adviser,  just  follow  the  advice  of  consultant  pharmacist  Mary  Allen 

Stamping  out 


Our  feet  are  amazing 
examples  of  natural 
engineering  designed  to 
carry  us  the  eguivalenl  oi 
five  times  round  the  world  in 
(in  < i \  < ' i  ( 1 1 1 < 1  1 1 1 <  ■  1 1 1 1 1 ' 1  Tin  '\ 
contain  a  quarter  of  the  total 
number  of  bones  in  our 
body,  and  with  each  stop  wo 
put  a  strain  equal  to  one- 
and-a-half  tunes  our  body 
weight  on  them.  Despite 
these  amazing  teats,  we 
often  take  our  feel  for 
granted,  squashing  them 
into  ill-fitting  shoes, 
allowing  them  to  become 
blistered,  or  simply  not 
washing  them  often  enough. 
It  is  eslimatod  that  three  out 
ol  t on i  adults  in  1 1 1  < •  UK  now 
sultei  tool  problems  ranging 
from  athlete's  foot  to 
ingrown  toenails  and  corns. 

Fungal  feet 

People  don't  have  to  be 
sporty  to  catch  athlete's  loot 
-  around  50  per  rent  ol  the 
population  sutler  at  some 
stage  ol  then  lives.  It  is 
caused  by  a  fungal  infection 
which  thrives  in  moist  areas, 
and  usually  occurs  between 
the  toes  causing  skin  to 
become  white  and  sodden  - 
a  hit  like  blotting  paper.  The 
surrounding  area  is 
reddened,  peeling  and  itchy. 
Affected  nails  will  be 
thickened  and  crumbly.  The 
fungus  may  also  cause  red 
pinprick-like  eruptions  on 
the  arch  of  the  foot,  or  can 

infect  the  heel  filed  whole  ll 

causes  itchy  thickening  and 
splitting  of  the  skin.  It  is 
often  picked  up  trom 
swimming  pool  ,ind 
(  hanging  loom  Hours. 

To  ensure  treatment  is 
elteclive,  you  must  give 
correct  advice  on  product 
use  together  with  advice  on 
hygiene  measures  (see  box 
1).  Infection  may  be  present 
in  the  skin  up  to  two  inches 
away  from  the  itchy  area,  so 
the  customer  must  apply  l In • 
product  to  a  wide 
surrounding  area  ol  healthy 


looking  skin  as  well  as  the 
ilchy  uiea  ilsell.  Tiealmeiil 
must  be  continued  lor  two 
weeks  after  the  rash  has 
disappeared,  to  make  sine 
the  lunqul  spores  are  dead. 

What's  on  offer 

( )lder  treatments  foi 
athlete's  loot  contain  agents 
such  as  salicyclic  acid  which 
sheai  oil  infected  skin  thus 
removing  the  infection.  (<  )ne 
new  producl  containing 
these  oldei  agents  in  a  new 
loi  mulation  is  Toepedo.) 

A  second  group  contains 
antifungal  drugs  which  kill 


the  growing  fungus.  The 
latest  products  containing 
drugs  bom  the  imidazole 
((roup  are  thought  to  provide 
the  best  treatment.  These 
include  Canestan  AF, 
Daktarm,  Ocostabn, 
Masnoderm,  Mycil  Gold, 
Pevaryl  and  Trosyl,  and 
come  as  creams,  sprays  and 
powders.  A  good  approach 
is  to  use  powder  in  socks 
and  shoos,  and  cream,  lotion 
or  spray  on  skin. 

Warts  and  all 

Verrucae  are  very  common, 
pa 1 1 iruldiiy  in  children.  A 


Customers  with 
athlete's  foot 
must: 

•  wash  the  feet  twice  daily, 
drying  thoroughly 

•  not  share  towels 

•  apply  the  treatment  to  a 
wide  area  around  the  itchy 
patch  to  ensure  spores  are 
killed 

•  wear  cotton  socks  and 
leather  shoes  -  avoid 
synthetics 

•  avoid  wearing  the  same 
pair  of  shoes  for  more  than 
one  day  at  a  time,  and 
sprinkle  with  antifungal 
powder  even  when  not  in 
use 

•  wash  socks  and  tights  in 
hot  water  to  kill  spores 
lurking  in  the  fabric  (better 
than  cool  temperature 
washes) 

•  not  walk  barefoot  in 
changing  rooms  -  wear  flip 
flops 

•  apply  the  treatment  for 
at  least  two  weeks  after  the 
rash  goes 


verruca  is  a  type  ot  wart 
which  is  flattened  by  the 
pressure  on  the  sole  ot  the 
loot.  II  may  have  black 
'pepperpot'  dots  on  the 
surface. 

Verrucae  are  caused  by  a 
virus  and  will  usually  go 
away  ot  their  own  accord  it 
left  tor  a  tew  months  -  like 
any  other  infection  the 
body's  detence  system  will 
deal  with  it.  One  chiropodist 
told  me  that  the  best  way  to 
get  rid  ol  a  verruca  is  to 
catch  athlete's  loot!  There  is 
some  logic  m  this  -  the 
tungal  infection  will 
stimulate  the  body's  defence 
system  into  action,  and  while 
they  are  at  it  they  will  attack 
the  verruca  virus.  1  know  ot 
several  cases  where  this  has 
worked! 

A  customer  should  only 

Continued  on  pi  6  r 
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Take  care  with 
diabetes 

Never  sell  OTC  foot  treatments 
to  people  who  you  know  have 
diabetes.  These  customer 
should  be  referred  to  their 
doctor  or  chiropodist  for 
specialist  care. 


Continued  from  pi  5 

treat  a  verruca  if  pressure  is 
causing  discomfort. 

Treatments  contain  agents 
which  remove  the  thickened 
layers  forming  the  verruca, 
rather  than  killing  the  virus 
itself.  The  most  effective 
products  are  though  to  be 
those  containing  salicyclic 
acid,  particularly  when 
combined  with  collodion 
which  acts  as  a  slow-release 
system.  Products  include 
Duofilm,  Salactol  and 
Salatac. 

Other  products  contain 
formaldehyde  and 
glutaraldehyde  but  these 
can  sometimes  cause 
sensitisation  of  the  skin. 
Podophyllin  can  be  useful 
either  alone  or  with 
salicyclic  acid.  However,  it 
can  be  absorbed  into  the 
body  causing  problems  with 
prolonged  use,  and  is  not 
recommended  for  use  during 
pregnancy. 

It  usually  takes  four  to  six 


weeks  treatment  to  clear  the 
verruca,  although  it  can  take 
as  long  as  three  months,  so 
warn  customers  not  to 
expect  instant  results.  The 
skin  should  be  washed  and 
dried,  and  dead  skin 
removed  gently  with  a 
pumice  stone  or  emery 
board.  The  preparation 
should  be  applied  according 
to  the  manufacturer's 
instructions.  Sufferers  should 
not  share  towels  and  should 
wear  verrucae  socks  or 
protective  dressings  if  they 
are  using  communal 
showers  or  changing  rooms. 

Sweaty  &  smelly 

Sweaty  feet  are  almost  as 
much  a  problem  for  others  as 
for  the  sufferer!  This 
condition  is  very  common  in 
teenage  years  particularly 
during  adolescence  when 
hormone  imbalance  may 
play  a  part.  The  smell  is 
caused  by  the  breaking 
down  of  sweat  by  skin 
bacteria,  so  the  main  course 
of  action  is  to  reduce  the 
production  of  sweat. 

Feet  should  be  washed 
and  carefully  dried  regularly. 
Light  non-synthetic  socks 
and  shoes  may  help. 
Absorbent  insoles  absorb 
both  the  sweat  and  the 
smell,  but  should  not 


large  1  5g  tube 


veracur  gel  kit 


comes  complete  with  Plasters  and  Emery  Board 

Painless  Treatment  for 
Verrucas  and  Warts 


•  Convenient,  painless,  non-acid 

•  Suitable  for  Children 

•  Affordable 


•  No  cutting,  no  burning 

•  Suitable  for  Diabetics 


Further  information  available  on  request  from 

Typharm  Limited  Poole,  Dorset  BH15  2PG 
Telephone:  01202  666626  Fax:  01202  666309 


replace  good  hygiene. 
Special  antiperspirants  can 
be  used  in  extreme 
circumstances,  and  foot 
powder  preparations  will 
help  to  mop  up  the  sweat. 
Sweaty  feet  are  more 
susceptible  to  infection  so  it's 
important  to  reduce  the 
problem  for  this  reason  as 
well  as  social  ones! 

Nail  the  problem 

Ingrowing  toenails  can  be 
painful,  and  sufferers  should 
be  referred  to  their  doctor  or 
chiropodist,  particularly  it 
the  toe  has  become  infected. 
It  arises  usually  from 
incorrect  nail  cutting 
(toenails  should  always  be 
cut  straight  across  the  top) 
but  may  be  more  common  in 
young  people  with  sweaty 
feet,  and  sometimes  occurs 
after  someone  stubs  their 
toe.  It  results  from  a  small 
splinter  of  the  nail 
penetrating  the  flesh 
surrounding  the  nail,  and 
usually  causes  infection. 

Customers  may  find  relief 
in  warm  water  soaks 
containing  salt  or  Savlon 
liquid,  but  expert  help  is 
usually  needed. 

It's  a  hard  life 

Corns  and  calluses  are  areas 
of  thickened  skin  usually 
caused  by  pressure  or 
friction  from  ill-fitting  shoes, 
and  are  more  likely  in 
people  who  are  on  their  feet 
all  day  (such  as  pharmacy 
staff!)  and  in  people  with 
problems  such  as  poor  blood 
supply,  diabetes,  rheumatoid 
arthritis,  obesity,  or  skin 
conditions  such  as  excess 
sweating. 

The  best  treatment  for 
corns  and  calluses  is  with 
physical  methods  using 
pumice  stones,  chiropody 
sponges  such  as  Buf-Ped,  or 
Scholl  corn  and  callus  files. 
Skin  should  be  softened  by 
soaking  in  warm  soapy 
water  for  a  few  minutes,  or 
by  using  a  moisturiser  such 
as  aqueous  cream  or  Cream 
E45.  Using  a  small  amount 
of  soap  on  a  chiropody 
sponge  or  pumice  stone,  the 
corn  or  callous  should  be 
gently  rubbed  for  about  five 
minutes  daily  for  about  a 
week.  Some  elderly  people 
may  have  difficulty  doing 
this  and  may  pref  er  chemical 
treatments,  most  of  which 
involves  salicyclic  acid 
(again!)  incorporated  into  a 
plaster  or  ointment. 
However,  these  corrosive 
products  should  be  used 
with  great  care  particularly 
in  customers  who  are 
elderly,  or  have  blood 
circulation  problems.  They 
should  never  be  used  by 
people  who  are  diabetic. 


Three  out  of  four  adults 
suffer  foot  problems 

Diabetic  alert 

For  all  foot  disorders,  people 
with  diabeties  should  always 
get  advice  from  a  chiropodist 
or  doctor.  Many  diabetics 
have  problems  with  their 
circulation  and  with  the 
nerves  supplying  their 
extremities.  Incorrect  care  of 
the  feet  in  diabetic  patients 
can  lead,  in  extreme 
circumstances,  to  the 
dangerous  condition  of 
gangrene,  which  can  be  life- 
threatening  or  lead  to 
amputation.  You  should  also 
ensure  that  other  customers, 
particularly  the  elderly,  are 
not  suffering  from  circulation 
problems  before  selling  foot 
treatments,  particularly  the 
ones  that  are  corrosive  (such 
as  salicyclic  acid). 

Talk  to  your  pharmacist 
about  how  best  to  promote 
foot  care  in  your  pharmacy 
and  which  products  to  keep. 
National  Foot  Health  Week 
is  to  be  held  in  Spring 
1997(caU0171  486  3381  for 
the  exact  date).  Use  it  to 
promote  your  pharmacy  as 
one  which  provides  good 
foot  care  products  and  a 
good  advice  service. 
Encourage  your  colleagues 
to  get  to  know  the  local 
state-registered  chiropodist. 
In  this  way  you  can  form 
close  links  so  that  you  are  all 
working  for  the  same  aims. 
You  wiil  certainly  keep  your 
customers  happy  if  you  do. 


Fit  feet 

These  simple  daily  exercises 
keep  feet  supple  and  strong 

•  Stretch  toes  apart  and  close 
together  (repeat  12  times) 

•  Curl  toes  under  and  extend 
(12  times) 

•  Rotate  foot  to  the  left  (12 
times),  and  then  to  the  right 
(12  times) 

•  Stand  on  the  tip  of  toes  for  a 
few  seconds,  then  relax  (six 
times) 

(Courtesy  of  Mavala) 
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Canesten*  AF  CnT159 

Clotrimazole  BP  1%  W^?m 
Clinically  proven  to  treat 

Athlete's  Foot  ^0 


With  over  twenty  years  experience  in  the  Athlete's  Foot  market  and  a  strong  prescription  background,  who 
better  than  Canesten  to  make  your  sales  grow?  Canesten  AF  has  striking  new  packaging  and  an  active  ingredient 
which  together  with  a  £500,000  advertising  campaign  and  special  introductory  bonuses  adds  up  to  an  excellent 
business  opportunity.  As  you  would  expect  from  Bayer,  it  is  only  available  through  you,  the  pharmacist. 

Advertising  begins  in  June,  so  stock  up  now. 


Always  read  the  label.  Contains  Clotrimazole. 


(IDGED  PRESCRIBING  INFORMATION;  Presentation  Whil  '.in  la 

.candidal  vulvitis  and  candidal  balanitis  Dosage  and  Administration  Appl 
lidal  id fe,  ii. m  .  (  ontra.indications  I  lypersensilivify  In  <  lolrima/olc  Side 
run../..].'  should  I.-  ii  i«l  in  pfpgnani  v  only  when  considered  necessary  by  Hi 


thinly  and  evenly  tu  the  allci till  area  Uv.nn  three          daily  I  rub  genii}  <   

fleets  Hardy  local  mild  burning  ...  mil  i  iiumod  I,  allei  applying  the  mum 

■ .  Inn.  i. in  l  egal  i  ategnry  I'  Pa<  kage  Quantities  and  Bash  Mist  nsl  I  I  K2  pel  I  ig  in 
lerkshire  l«.l"l  I J  A  relephune  IMhVi  so  1 mill  Da  I  prepai  i  April  I'"',,  SDR, 


Ivpersensilivit)  read  -  may   i  Hsu  in  Pregnancy  n  is  recommended  lhal 

I'm .In.  I  I  i.  ,11,  i-  Million  I  'I  nil  Ill  'III  I  Ink  I  urlhet  inlormalion  available  from 
■gistered  ii.nl,'  rt  ,,i  Bayei  At  •  Bayei  and  '•>■■'  .11,'  trademarks  ,,l  Bavei  At . 


When  the  sun  comes  out,  it's  a  signal  to  millions  of  us  to  expose  our  limbs  -  and 
other  areas  normally  sheltered  from  the  elements.  Follow  Sarah  Pur  cell's  guide  to 
depilatories  to  discover  the  secrets  of  smooth,  hair-free  skin 


Women's  quest 
for  a  super- 
smooth,  fuzz- 
free  body  goes 
back  further 
than  Baywatch  -  we've  been 
doing  it  since  the  time  of  the 
ancient  Egyptians,  who  had 
to  make  do  with  rubbing 
themselves  with  dried 
papyrus  leaves  to  remove 
body  hair.  While  the  Greeks 
used  tweezers  and  pumice 
stones,  the  Romans  a 
depilatory  cream  based  on 
arsenic  and  the  Victorians 
rubbed  off  unwanted  hair 
with  a  pair  of  emery  gloves, 
today's  women  can  be 
thankful  that  they  have  a 
choice  of  far  more  pleasant 
and  effective  alternatives. 

Smooth,  hair-free  skin  is 
favoured  by  most  women  - 
in  Britain,  81  per  cent  of  us 
regularly  remove  body  hair, 
according  to  Reckitt  & 
Colman  research.  This 
makes  us  about  the  most 
enthusiastic  hair  removers  in 
Europe  -  German  women 
are  the  most  relaxed  about 
it,  with  just  39  per  cent  of 
them  depilating  regularly. 
British  women  are  shavers 
by  nature,  with  80  per  cent 
of  us  starting  out  with  a 
razor,  while  Spanish  mothers 
teach  their  daughters  to  use 
wax. 

The  search  for  the  perfect 
hair  removal  method  goes 
on,  with  apparently  half  of 
women  who  shave  claiming 
they're  not  satisfied  with  the 
results  (Reckitt  &  Colman). 
In  the  past  few  years 
manufacturers  have  been 
working  hard  to  improve 
hair  removal  products,  with 
razors  and  shaving  gels 
designed  loi  women,  bettei 
home  waxing  kits  and 
improved  depilatory  creams. 
To  give  your  customers  the 
best  advice  on  which 
method  to  choose,  follow  our 
guide  to  the  fastest,  the 
longest-lasting,  the  least 
messy  and  the  lowest 
"ouch!"  factor  choices. 

Wet  shaving 

This  is  the  most  popular 
choice  by  far,  with  91  per 
cent  of  us  shaving  at  least 


some  of  the  time.  And  while 
shaving  your  legs  used  to  be 
a  rather  furtive  experience, 
the  new  razors  and  gels 
specially  designed  for 
women  make  it  much  more 
pleasurable.  It's  most 
suitable  for  legs  and 
underarms,  being  too  harsh 
for  the  bikini  line. 

Tips 

©  Soak  in  a  bath  or  under  a 
shower  first  to  soften  hairs 
®  Use  a  razor  with  a 
lubricating  strip  for  a 
smoother  shave 
•  Use  a  shaving  foam  or  gel 


to  lubricate  skin 
@  Rinse  the  razor  frequently 
during  shaving  to  stop  hairs 
clogging  up  the  blades. 

1  -2  d<i\  s. 
Pros:  Quick,  convenient  and 
cheap. 

Cons:  Unsightly  stubble 
after  a  couple  of  days. 
Ouch  factor:  Nil. 
Products  to  recommend: 
Gillette  Sensor  Excel  for 
women;  Lady  Protector. 

Power  shaving 

This  has  improved  since  the 
advent  of  battery-operated 
"wet  or  dry"  shavers  that 


can  be  used  in  the  bath  or 
shower,  giving  a  closer 
shave  than  before.  It's  best 
for  legs  and  underarms. 

Tips 

O  Hold  skin  taught  as  you 
shave  for  a  smoother  result 
©  Moisturise  skin  well 
afterwards,  as  it  can  be 
drying. 

Regrowth:  1-2  days. 

Pros:  Quick  and  convenient. 
Cons:  Initial  expense;  quick 
regrowth. 
Ouch  factor:  Nil 

Products  to  recommend: 
Philips  Ladyshave  Aqua. 

Creams  and  lotions 

These  work  by  dissolving 
the  hair  to  just  below  the 
skin's  surface,  so  results  last 
longer  than  shaving.  While 
it's  still  quite  a  messy 
process,  manufacturers  have 
improved  the  scent  of 
products  and  developed 
variants  for  sensitive  skin  to 
deal  with  the  problem  of 
irritation.  It  can  be  used  on 
any  area  of  the  body, 
including  the  face. 

Tips 

@  Do  a  patch  test  first  to 
make  sure  you  don't  react  to 
the  product 

O  Follow  the  instructions 
carefully  and  never  be 
tempted  to  leave  the  product 
on  for  longer  than  the 
maximum  stated  time  -  your 
skin  will  end  up  red  and 
irritated 

©  Avoid  soap,  perfume  and 
deodorants  for  24  hours  after 

use 

Q  People  with  eczema  or 
other  skin  problems  should 
seek  medical  advice  first. 
Regrowth:  5-7  days. 
Pros:  Leaves  skin  smooth 
and  moisturised. 
Cons:  Can  be  messy. 
Ouch  factor:  Nil. 
Products  to  recommend: 
Immac  Sensitive,  Nair  Glide- 
On;  Louis  Marcel  cream. 

Waxing 

The  longer  lasting  results  of 
waxing  -  up  to  six  weeks  - 
make  this  a  tempting  option, 
but  many  women  are  put  off 
by  tales  of  torturous  pain 
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and  sticky  mess.  II  you  know 
whdl  you'io  doincj,  homo 
waxing  can  ho  l.ni ly 
|mimIoss  (well,  |iisl  mildly 
uncomfortable)  and  the 
latest  homo  waxing  kits  are 
watei  soluble  so  sticky  skm 
is  no  longei  <i  problem.  They 
can  also  bo  warmed  in  the 
microwave,  making  them 
more  convenient.  Bui 
waxing  doos  take  patience 
find  practise  foi  good  icsults. 
( 'old  wax  ships  , no  siniplei 
to  use,  hui  not  usually  as 
effective  as  warm  wax. 
Waxing  is  suitable  foi  use 
anywhere  on  the  body, 
including  the  face.  This 
method  removes  hail  at  the 
loots. 

Tips 

9  I  l,ui  needs  to  ho  ,il  [eas1 
4inm  long  before  w,ixiik| 
<r'  Skin  should  ho  clean  and 


dry  before  waxing  apply  a 
thin  layei  o)  talc  before  you 

Sl, III 

9  Use  <i  loofah  oi  body  brush 
between  treatments  to 
piovonl  m -( j i c i vv i n< |  linns 

>  Waxing  ships  should 
always  ho  removed  quickly 
and  againsl  the  direction  of 
hair  growth  l<>  minimise 
discomforl 

9  Waxing  is  noi  suitable  foi 
diabetics,  people  with 
eczema  and  olhoi  skin 
problems,  oi  the  elderly. 
Regrowth:  up  to  six  weeks. 
Pros:  Long-lasting  results; 
regrowth  is  finei  and  softer. 
Cons:  Takes  practice  to 
master;  ran  be 
uncomfortable  and  time 
consuming. 
Ouch  factor:  Medium. 
Products  lo  recommend: 
Immac  W,n  in  Wax,-  Smoi »th 
Appeal  Sugai  Wax  System; 


\ I, ii iana  Liq 
wax  ships. 


nd  Wax;  Immac 


Sugaring 

Fairly  new  lo  I  he  UK, 
sugaring  has  boon  used  in 
the  Middle  Last  foi 
centui  les.  The  mixture  ol 
sugar,  water  and  lemon  juice 
is  either  applied  in  a  thin 
layer  and  whisked  oil  with  a 
cotton  strip,  like  wax;  or 
rolled  into  a  ball  and  moved 
across  the  skin,  pullimi  bans 
out  as  you  go.  As  with 
waxing,  han  is  pulled  out  al 
the  roots  so  regrowth  is  slow. 
It's  suitable  for  all-over  use. 

Tips 

•  Skin  should  be  clean  and 
dry 

I  Ian  should  always  be 
removed  against  direction  ol 
growth. 

up  to  six  weeks. 


Pros:  Good  for  sensitive 
skins;  slow  regrowth. 
Cons:  Can  be  sticky  and 
messy;  time  consuming. 
Ouch  factor:  Medium. 
Products  to  recommend: 
Sessu  natural  hair  remover. 

Epilators 

These  appliances  work  by 
trapping  the  hair  in  rotating 
discs  and  pulling  it  out  by 
the  root,  so  regrowth  is  the 
same  as  waxing.  It  can  be 
guite  painful  at  first,  but 
becomes  much  less  so  with 
practise.  It's  best  kept  lor 
legs  only. 

Tips 

•  Allow  a  day  before 
swimming  or  exposure  to 
sun  to  allow  skin  to  calm 
down 

•  Keep  skm  pulled  taught 
and  work  in  small,  circular 
motions 

Regrowth:  up  to  six  weeks 
Pros:  Slow  regrowth. 
Cons:  Time  consuming;  can 
be  painful. 

Ouch  factor:  Medium  to 
high. 

Products  to  recommend: 

Braun  Silk-Epil  ( lomfort; 
Philips  Satinelle. 


Hair  raising 
facts 

There  are  between  90,000 
and  150,000  hair  follicles  on 
the  human  body,  each  with  a 
predestined  length 

Hair  grows  faster  in 
summer,  stimulated  by  the 
increase  in  skin  temperature 

Women  have  as  many  hair 
follicles  as  men,  but  more 
remain  dormant 

Hair  is  made  from  a  protein 
called  keratin  and  comprises 
three  layers 

Red  hair  is  the  toughest  to 
remove,  fair  hair  the  easiest 

We  spend  around  £20 
million  a  year  on  hair  removal 
products 

95  per  cent  of  British 
women  aged  16-45  remove 
body  hair 

Sikhs  view  all  hair  as  a 
sacred  gift  and  its  removal  is  a 
sin 

British  women  favour 
shaving,  Americans  prefer 
depilatory  creams  and 
Spanish  women  opt  for 
waxing. 
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Let  the  long  hot  sl 


Let  the  long  hot  summer  pass  you  by 
Long  sunny  days  and  high  temperatures  can 
leave  you  hot,  sticky  and  not  smelling  at  all 
pleasant.  Victoria  Goldman  explains,  why  we 
need  to  sweat  and  how  antiperspirants  and 
deodorants  work 

A few  centuries  ago,  body  odour  was  considered  sexy.  The  use  of 
perfume  was  avoided  among  the  rich  since  it  was  associated  with 
poor  hygiene,  and  women  used  musk  to  enhance  their  body  odour, 
rather  than  mask  it. 
Public  health  programmes  in  the  19th  century  led  to  a  change  in  attitude  and 
people  became  more  conscious  of  their  own  personal  hygiene.  The  first 
commercial  deodorant  -  a  zinc  oxide-based  cream  -  was  invented  in  1 888. 

In  the  early  1900s,  antiperspirants,  consisting  of  aluminium  chloride 
solutions,  became  available,  Although  these  products  were  effective,  they  were 
wet,  sticky,  irritating  and  could  damage  clothing. 

As  antiperspirants  grew  in  popularity  during  the  1930s  and  1940s,  aluminium 
chloride's  aggressive  properties  were  modified  into  aluminium  sulphate  and 
then  into  aluminium  chlorohydrate,  which  reduces  sweat  by  up  to  40  per  cent. 

Activated  aluminium  chlorohydrate  is  even  more  effective,  reducing  sweat 
by  about  50  per  cent.  The  strongest  readily  available  antiperspirant  - 
aluminium  zirconium  chlorohydrate  -  can  reduce  sweat  by  about  55  per  cent 
and  was  developed  in  the  1950s. 

Sweaty  business 

These  days,  most  people  wouldn't  dream  of  leaving  the  house  without  using  a 
deodorant  or  antiperspirant.  But  while  we  try  to  disguise  the  fact  that  we 
perspire,  sweating  is  actually  a  perfectly  natural  process,  and  one  of  the  ways  in 
which  we  maintain  a  constant  body  temperature. 

Adults  have  between  three  and  five  million  sweat  glands  dotted  all  over  the 
skin  and  lose  around  a  litre  of  sweat  each  day.  There  are  two  different  types  of 
sweat  gland  -  eccrine  glands  and  apocrine  glands. 

Eccrine  glands  release  a  clear  odourless  fluid  that  is  99  per  cent  water  and 
evaporates  guickly  from  the  skin's  surface,  cooling  down  the  body.  Apocrine 
glands  are  concentrated  in  hairy  areas  such  as  the  armpits,  nipples  and 
genitals.  They  become  active  during  puberty  and  produce  a  milky  white  sweat 

that  consists  of  water,  fat  and  protein. 


Sweating  can  be  difficult  to  prevent 

completely,  especially  during  hot 

weather,  but  there  are  ways  to 

minimise  body  odour.  Customers 

should  be  advised  to: 

®  wear  loose  cotton  clothing  and 

change  regularly 

©  wash  with  an  antiseptic  or 

antibacterial  soap,  especially  after 

exercise 

©  apply  talc  to  the  skin  to  keep  it  dry 
®  use  a  deodorant  and  antiperspirant 
every  few  hours 


The  amount  of  sweat  produced 
varies  from  person  to  person  and  is 
influenced  by  many  factors  including 
hot  weather,  exercise,  anxiety  and 
hormonal  changes. 

Sweat  tends  to  build  up  in  areas 
where  it  can't  evaporate  easily.  Body 
odour  isn't  caused  by  fresh  sweat,  but 
is  produced  when  bacteria  feed  on 
sweat  that  has  been  left  on  the  skin  or 
clothes  for  several  hours. 

•  !;si:fHS:;-.Skii:uii;:ii:,  , 

deodorai  s 

Products  that  prevent  sweating 


(antiperspirants)  act  in  several  different  ways.  In  contrast,  deodorants  don't 
tackle  wetness,  but  can  prevent  body  odour.  They  usually  contain  a  perfume  to 
mask  the  smell  and  a  mild  bactericide  that  kills  the  bacteria.  Body  sprays  are 
either  a  mixture  of  a  bactericide  and  heavy  perfume  or  perfume-only,  and  can 
be  sprayed  over  the  whole  body. 
Antiperspirants  reduce  the  amount  of  actual  sweat  produced  and  contain 


20 


OVER  THE  COUNTER  13  July  1996 


rimer  pass  you  by 


Underarm  statistics 

•  The  average  underarm  area  is  9cmJ 

•  Sweat  production  correlates 
directly  to  whether  you  are  right  or  left 
handed  -  right  handed  people  sweat 
more  under  their  right  armpits  and 
vice  versa 

•  In  certain  Asian  cultures,  women 
are  so  averse  to  perspiration  that 
some  have  their  sweat  glands 
surgically  removed  from  under  their 
arms 

•  Almost  nine  out  of  10  women 
shave  their  armpits  on  average  once  a 
week.  01  these  two  thirds  suffer  from 
sensitive  underarm  skin  as  a  result  of 
shaving 

(Inlomialiun  supplied  by  Vaseline  Intensive  Caie  and  Sure) 


leave  white  flaky  marks  on  the  wearer's  clothes,  which  can  be  difficult  to 
wash  out. 

Precise  application 

Originally,  antiperspirants  were  packaged  in  round  tins  or  squeezy  bottles  and 
applied  with  the  fingertips  or  a  cotton  swab.  It  wasn't  until  the  1940s  that  rati- 
ons were  developed,  following  the  invention  of  the  ball  point  pen. 

Roll-ons  tend  to  contain  antiperspirants  rather  than  deodorants.  They  are 
easy  to  apply,  but  can  take  some  time  to  dry  and  may  stain  clothing.  Alcohol- 
based  roll-ons  dry  taster  than  thicker  emulsion  formulations. 

Aerosols  were  introduced  in  the  1960s  and  are  quick,  convenient  and 
refreshing  to  use.  They  lend  to  dry  more  quickly  than  roll-ons,  but  are  less 
precise  In  apply  and  not  always  as  ettective.  Zirconium  compounds  cannot  be 
used  in  sprays  as  they  could  be  harmful  if  inhaled.  Aerosols  don't  tend  to  stain 
clothing  since  they  contain  volatile  silicones  that  reduce  their  stickiness. 

Antiperspirants  and  deodorants  are  also  available  as  sticks,  creams  and  gels. 
Sticks  are  more  difficult  to  apply  than  roll-ons  and  may  cause  staining  if  they 
are  not  spread  on  thinly.  However,  they  are  very  effective  and  are  particularly 
useful  lor  people  who  play  a  lot  ot  sport.  Creams  and  gels  are  the  least  popular 
products  since  they  lend  to  be  messy  to  use. 


Sensitive  solutions 

( )ne  in  three  people  are  sensitive  to  deodorants  and  antiperspirants,  especially  products  containing  alcohol.  Some  women 
find  that  then  skin  is  particularly  sensitive  after  shaving  then  armpits.  Most  manufacturers  recommend  that  women  wait 
at  leasl  halt  an  hour  after  shaving  before  applying  an  antiperspirant,  to  reduce  the  chance  of  it  stinging.  Sensitive  and 
skin-friendly  formulations,  which  are  fragrance-  and  alcohol-free,  are  available. 

Natural  deodoranl  crystals  consist  of  non-toxic  mineral  salts  and  are  claimed  to  be  suitable  lor  sensitive  skins  as  they 
don't  cmii, mi  chemicals  01  perfumes.  They  prevent  bacterial  growth,  but  don't  block  pores,  so  although  there's  no  odour, 
sweal  is  still  produced. 

Extra  effective 

Although  all  antiperspirants  are  technically  body  responsive  -  sweat  has  to  be  produced  before  the  metal  salts  can  go  to 
work  and  plug  up  the  sweal  ((lands  some  claim  to  be  more  body  responsive  than  others, 

These  products  contain  extra  active  ingredients  in  capsules  made  of  starch  or  natural  corn  shell.  The  capsules  release 
the  antiperspirant  01  deodoranl  on  contact  with  sweat  or  as  the  body  temperature  rises. 

Drastic  measures 

Some  people  have  a  fault  m  theii  temperature  regulatory  system  and  perspire  excessively  even  when  they're  relaxed  and 
undei  normal  cool  conditions,  Excessive  perspiration  may  be  caused  by  a  hereditary  condition  known  as  hyperhidrosis.  It 
is  equally  common  in  both  men  and  women  and  usually  becomes  noticeable  during  the  late  teens 
3     It  normal  deodorants  and  antiperspirants  don't  provide  adequate  protection  from  body  odour,  clients  should  be  advised  to 
3  use  strongei  formulations,  Antiperspirants  containing  aluminium  chloride  hexahydrate  (Driclor)  reduce  the  amount  of  sweat 

g  by  forming  a  gel  matrix  at  the  root  ol  the  sweal  gland.  This  slops  the  How  of  water  and  excess  water  is  excreted  in  the  urine. 

u 

3  Aluminium  chloride  hexahydrate-containing  antiperspirants  should  not  be  used  by  people  with  sensitive  skin. 
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Did  you  know? 

•  Some  people  sweat  it  out  at  an  amazing  four  litres  an  hour 

•  Although  'sweating'  is  a  continuous  process,  sweat  is  ejected  from  the  body  in 
small  bursts,  perhaps  six  or  seven  bursts  a  minute 

•  The  amount  of  sweat  we  produce  depends  on  the  time  of  year.  Our  sophisticated 
body  clocks  ensure  we  produce  more  sweat  in  summer  than  in  winter,  irrespective 
of  the  climate  you  live  in 

•  The  odour  of  your  sweat  can  be  affected  by  the  food  you  ingest  -  garlic  and 
curry  are  the  most  notorious  examples 

(Inloimaliun  supplied  by  Sine  jud  Vaseline  Intensive  Caie) 


If  the  problem  persists,  t  ustomers 
should  seek  medical  advice,  They 
may  require  anticholinergic  drugs  to 
block  sweating  or,  in  very  severe 
cases,  surgery  to  remove  sweat 
1 1  lands  I  lom  under  Ihe  arms  or  to 
dissolve  the  nerves  that  control  them. 

Stietel  runs  an  'Excessive 
Perspiration'  Freephone  Helpline 
(Tel:  0800  626875),  which  received 
over  4,501)  calls  during  last  summer. 
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Advertisement 

Vitabiotics  im  e  ws 

Summer  1996 

25  years  of  innovation  in 

healthcare 


Vitabiotics,  Where  Nature 
Meets  Science',  celebrates 
its  silver  anniversary  in 
1996,  having  manufactured  inno- 
vative healthcare  products  for  25 
years.  The  company  w  as  founded 
in  May  1971  by  Dr.  KT  Lalvani 
(London)  and  Dr.  Horst  Meyer 
( 1  lamburg),  as  a  result  of  their  joint 
research  at  the  I  Fniversity  of  Bonn. 
In  1978,  Vitabiotics  developed 
Omega-H3,  the  comprehensive 
multivitamin,  which  is  now 
exported  all  over  the  world 


Vuttaboofiocs  Chairman. 

Prof.  Arnold  H.  Beckett  OBE,  Ph.D,  D.Sc. 

In-house 

Scientific 

Expertise 

In  later  years  the  innovative 
capabilities  of  Vitabiotics  were 
further  strengthened  under  Chair- 
man, Professor  Arnold  II  Beckett, 
O.B.E.,  who  had  been  a  technical 
advisor  to  Vitabiotics  for  over  15 


years  on  the  research  and  dev- 
elopment of  new  products. 
Beckett  is  Professor  Emeritus  of 
Medicinal  Chemistry,  Kings 
College,  University  of  London. 
He  has  published  over  i5() 
research  papers  and  some  95  post 
graduate  students  have  obtained 
their  doctorates  under  his 
supervision. 

A  Strong 
Commitment 
to  @ua!itf 


Dr  Kartar  Lalvani,  the  group's 
Managing  Director,  who  is  a 
doctor  of  pharmacy,  sees  the  area 
of  nutritional  therapy  as  one  of 
increasing  importance  as, 
"  Traditional  medical  views  on  the 
role  of  vitamins  and  minerals  are 
undergoing  a  dramatic  change. 
Research  in  recent  years  has 
established  that  optimum  nutrit- 
ion plays  a  far  more  fundamental 
and  long  term  role  than  ever 
imagined.  A  recent  example  are 
results  from  the  Cambridge  Heart 
Antioxidant  study  (CHAOS) 
published  on  23rd  March  1996  in 
The  Lancet.  This  provides  the 
strongest  evidence  yet  that 
vitamin  E  can  help  maintain 
cardie  avascular  health 

Vitabiotics  has  always  estab- 
lished itself  at  the  forefront  of 
these  developments,  providing 
innovative  solutions  for  important 
areas,  such  as  pregnancy,  bone 
strength,  and  the  immune 
system". 

Looking 
forward  to  the 
next  25  years 


Vitabiotics  has  developed  a  unique 
range,  designed  to  support  the 
human  body  in  its  own  natural 
processes.  Each  product  targets  an 
area  of  increasing  medical  and 
scientific  interest,  with  brands 
including  Immunace,  Pregnacare, 
Osteocare,  Premence,  Perfectil 
and  Menopace.  As  a  commitment 
to  quality,  all  products  art- 
produced  to  fully  licensed  pharma- 
ceutical standards  of  quality 
control  according  to  GME 

Vitabiotics  supplements  are 
developed  on  solid  research. 
Evidence  that  Vitabiotics  gets 
products  and  ingredients  right  can 
be  seen  from  the  fact  that  Preg- 
nacare has  contained  4()()mcg  of 
folic  acid  right  from  its 
introduction  in  1987.  This  is  the 
exact  amount  of  folic  acid  which 
the  1 996  UK  Health  Education 
Authority's  campaign  advises 
for  all  women  contemplating 
pregnancy 

Examples  such  as  this  can 
be  found  in  every  product  in 
the  Vitabiotics  range,  with 
each  formulation  reiving  on 
the  carefully  balanced 
interaction  of  ingredients  to 
maximise  their  effect  This 


The  Pregnacare  brand  has  received  over 
£500,000  worth  of  promotional  support 

sv  ncrgistic  icticn  ofvitamins  and 
minerals  has  led  to  supplements 
with  outstanding  efficacy,  without 
the  need  for  mega-doses. 

In  the  last  few  years  Vitabiotics 
has  made  a  huge  investment  in 
new  products,  marketing,  and  on- 
going research.  Clinical  trials  in- 
clude the  role  of  nutrients  in  the 
management  of  the  menopause 
and  antioxidants  in  short  term 
immune  system  response. 


/ 


learning  up  with  Robinson 
Healthcare  of  Chesterfield,  w  ho 
handle  the  distribution  into 
pharmacy,  the  brands  are  current- 
ly enjoying  considerable  growth. 
With  many  exciting  new  products 
in  development,  Vitabiotics  looks 
forward  to  the  next  25  years,  and 
thanks  its  pharmacy  custom- 
ers for  their  strong  and 
continu  e  d 
support. 


\  YEARS,/'' 
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//  you've  ever  wondered  why  people  buy  ginseng,  Coenzyme  QlOor  zinc,  read  on,  and 
discover  the  claims  made  for  these  supplements.  Dietary  supplements,  unlike  licensed 

medicines,  cannot  be  promoted  for  medicinal  use  and  therefore  do  not  carry  a  list  of 
indications.  The  'reconvnended'  dosage  regimens,  if  any  are  featured  on-pack,  are  often 
vague,  leaving  many  members  of  the  public  thoroughly  confused.  Maria  Murray  reports 

What's  that  for? 

T 


he  dietciry 
supplement 
market  has  shown 
tremendous 
growth  during  the 
pdsl  lew  years  as  consumers 
take  more  responsibility  for 
then  health.  Supplements 
such  as  vitamins,  minerals 
and  various  natural 
preparations  and  oils  are 
now  taken  by  44  per  cent  ol 
women  and  32  per  cent  ol 
men.  The  VMS  mai  k<  il  in 
the  UK  is  estimated  to  be 
worth  over  £280  million. 

The  range  of  VMS 
products  on  the  shelves,  as 
well  as  the  uses  loi  Ihem, 
continues  to  grow.  All h< >i i< ) h 
some  customers  will  know 
exactly  what  they  want,  it  is 
an  area  where  many  require 
information  and  assistance. 
Therefore,  it  is  important  foi 
you  to  be  familiar  with  the 
various  supplements  and 
why  people  buy  them. 

Antioxidants 

Antioxidants  is  a  general 
term  used  to  describe  a  wide 
range  ol  molecules  including 
vitamins  A,  ( ',  and  E.  Some 
trace  elements  such  as  zinc, 
coppei  and  selenium  are 
considered  to  have 
antioxidant  properties  .is 
they  are  essential  for  the 
synthesis  of  some 
anlioxidant  enzymes. 

Antioxidants  are  said  to 
protect  againsl  certain 
diseases  by  scavenging  free 
radicals  thus  preventing 
them  from  causing  cell 
damage,  ('ice  radicals  occur 
naturally  in  the  body  as  by- 
products ol  metabolism,  and 

III  small  niuubeis  have  a 
beneficial  oiled  helping  to 
defend  the  body  I  mm 
bacteria]  attack.  I  lowever, 
too  many  free  radicals  can 
cause  extensive  damage 
through  a  process  of 
oxidation.  Low  levels  ol 
antioxidants  have  been 
linked  to  an  increased  risk  ol 
cancer  or  heart  disease. 

Levels  ol  tree  radicals  can 
be  increased  by  lifestyle  oi 
environmental  factors  such 
as  cigarette  smoke,  alcohol 
and  an  pollution.  Therefore 
the  'dose'  ol  antioxidanl  is 
highly  individual,  wilh 


smokers  requiring  a  higher 
intake  ol  these  vitamins  and 
minerals. 

The  World  Health 
Organisation  recommends 
that  adults  eat  at  least  4(><>q 
ol  fruit  and  vegetables  daily 
(excluding  potatoes).  As  a 
rough  guide  this  equates  to 
live  portions  a  day,  which 
should  provide  plenty  of 
antioxidanl  vitamins  and 
minerals. 

Coenzyme  Q10 

'The  powei  luel',  'Vitamin 
Q',  '{ Ibiquinone':  Coenzyme 
Qio,  a  naturally  occurring 
enzyme,  has  many  names.  II 
is  involved  in  the  energy 
production  process  within 
the  cell,  as  well  as  having 
some  antioxidant  properties. 

Dietary  sources  of 
Coenzyme  Q10  include 
spinach,  broccoli,  nuts, 
wholegrain  cereals, 
sardines,  mackerel  and 
meat.  Coenzyme  Q10  is 
found  in  various  foi  ins  in  a 
wide  range  ol  foods,  so 
eating  a  balanced  diet 
usually  provides  a  sufficient 
guantity.  The  ability  to 
synthesise  the  enzyme 
seems  to  decrease  with  age, 

Because  ol  its  antioxidant 
action,  ( 'oen/.yme  Q10  has 
been  suggested  as  having  a 
protective  role  m  cancer  and 
hear!  disease. 

Inflammation  oi  the  gums 
(gingivitis)  does  seem  to  be  a 
condition  that  responds  to 
( !oenzyme  ( jlo  with 
researchers  reporting 
anchoi  inq  ol  loose  teeth  and 
cessation  of  bleeding. 

Manufacturers  have  made 
claims  foi  ( loenzyme  Q1 0 
including  'improved'  energy 
levels  and  'improved' 
immunity.  Although  lurthei 
research  into  (  'oen/ynie  Q10 
Is  justified  and  may  confirm 
some  of  these  effects,  at 
presenl  Iheie  is  insufficient 
evidence  to  lecommeild  il 
loi  any  specific  problem. 

Fish  oils 

Foi  many  ol  us,  the  mere 
mention  of  the  words  cod 
livei  oil  prompts  instanl 
recall  oi  unpleasant 
childhood  memories 
featuring  large  spoonfuls  ol 


punqenl  oil.  Nowadays  fish 
oils  and  bsh  liver  oils  come 
in  more  palatable  forms  - 
and  a  compact  capsule  can 
provide  a  day's  supply. 

Fish  liver  oils  from  cod  oi 
halibut,  or  even  sliai  k,  are  a 
rich  source  of  vitamins  A 
.md  I),  and  also  contain 
some  vitamin  0. 

Traditionally  the  oils  were 

used  eilhel  to  supplement 
diets  dehcienl  in  tat  soluble 
vitamins  oi  in  arthritis.  More 
recently,  the  discovery  ol  the 
role  ol  omega-3  series  tatly 
acids  in  reducing  the  risk  oi 
head  disease  has  led  to  huge1 
growth  in  llns  sector. 


Eicosapentaenoic  acid  (FLA) 
and  docosahexaenoic  acid 
(DHA|  are  found  in  fish  oils 
as  well  as  fish  liver  oils. 
These  omega-3  tatty  acids 
appear  to  reduce  the  risk  ol 
heart  disease1  through  a 
number  ol  mechanisms; 
preventing  atherosclerosis 
(blocked  arteries);  reducing 
the  tendency  oi  blood  to  clot; 
and  reducing  blood 
I  >h  tssure. 

Other  conditions  where 
fish  oils  have  been  used  wilh 
varying  degrees  of  success 
include:  rheumatoid 

Continued  on  p24 
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arthritis;  psoriasis;  diabetes 
mellitus;  and  inflammatory 
bowel  disease. 

Pregnant  women  should 
take  particular  care  as 
excessively  high  doses  of 
fish  liver  oils  carry  a  risk  of 
vitamin  A  toxicity.  People 
with  diabetes  mellitus  also 
need  to  take  care  when 
supplementing  their  diet 
with  fish  oils  as  changes  in 
blood  glucose  can  occur.  As 
fish  oils  can  prolong 
bleeding  times,  anyone  on 
anti-coagulants  or  aspirin 
may  need  to  adjust  their 
dose. 

Garlic 

Garlic,  used  an  ingredient  in 
cooking  for  thousands  of 
years,  is  now  established  as 
heart  maintenance  nutrition. 
It  has  been  shown  to 
favourably  alter  the  serum 
lipid  profile,  reducing  serum 
triglycerides  and  low- 
density  lipoprotein 
cholesterol  (LDL)  as  well  as 
improving  the  LDL/high 
density  lipoprotein  (HDL) 
ratio.  Garlic  has  a  beneficial 
effect  on  a  number  of  other 
cardiovascular  risk  factors 
including  coagulation, 
thrombolysis  and  platelet 
aggregation. 

Garlic  also  appears  to  have 
some  hypoglycaemic 
(lowering  blood  sugar) 
action,  and  this  could  mean 
that  therapeutic  doses  of 
garlic  may  interfere  with 
existing  hypoglycaemic  and 
anticoagulant  therapy 

The  antimicrobial  action  of 
garlic  is  widely  recognised 
and  bacterial  species 
sensitive  to  garlic  include 
Staphylococcus  and 
Salmonella.  It  is  also  active 
against  many  fungi 
including  Candida  Albans, 
the  cause  of  thrush. 

Traditionally  garlic  has 
been  used  to  treat  colds, 
coughs,  influenza  and 
chronic  bronchitis. 

I  sltikg  o 

The  Ginkgo  tree  is  often 
referred  to  as  a  living  fossil 
as  it  has  probably  existed  on 
Earth  for  longer  than  any 
other  tree.  Ginkgo  biloba  is 
an  extract  of  the  dried  leaves 
of  the  tree  and  contains 
amino  acids  as  well  as 
flavanoids  and  terpenoids. 
Traditional  Chinese  herbals, 
dating  back  almost  5000 
years,  record  the  use  of 
ginkgo  in  remedies  for 
asthma,  cough  and  'to 
benefit  the  brain'. 

It  has  been  established 
that  ginkgo  can  reduce 
platelet  aggregation,  a 
necessary  step  in  blood  clot 
formation,  and  it  can 


increase  blood  flow  as  well 
as  scavenging  free  radicals 
which  can  cause  cell 
damage.  These  properties 
have  led  to  suggestions  that 
ginkgo  biloba  has  a  role  to 
play  in  ischaemic  conditions 
such  as  stroke  where  a  blood 
clot  can  cut  off  the  blood 
supply  to  the  brain  causing 
severe  damage.  Clinical 
trials  involving  elderly 
people  found  that,  compared 
with  placebo,  gingko 
produced  improvements  in 
memory,  concentration, 
anxiety  and  dizziness. 

A  delay  of  four  to  six 
weeks  between  the  start  of 
treatment  and  any  effects  is 
to  be  expected. 

I  iinseng 

Korean  ginseng  (Panax 
ginseng)  has  been  used  for 
thousands  of  years  in 
Chinese  herbal  medicine  as 
a  stimulant  and  a  tonic.  It  is 
reputed  to  be  an 
adaptogenic  -  helping  the 
body  to  cope  with  physical, 
emotional  and  mental 
demands  -  and  the  claims 
for  it  range  from  improving 
stamina  in  athletes  to 
aphrodisiac  properties. 

A  number  of  studies  have 
confirmed  that  taking 
ginseng  over  a  long  period 
of  time  can  improve  the 
overall  'well-being'  of  a 
person,  improving  their 
appetite,  sleeping  patterns 
and  general  alertness. 

Ginseng  can  also  reduce 
blood  sugar  levels  in 
diabetics  and  non-diabetics, 
in  some  cases  removing  the 
need  for  insulin  therapy. 

The  activity  of  Korean 
ginseng  is  largely  due  to 
plant  saponins  known  as 
ginsenosides  or 
panaxosides. 

Siberian  ginseng 
(Eleutherococcus  senticocus) 
is  also  known  as  ginseng  but 
is  actually  a  member  of  a 
completely  different  species 
to  Korean  ginseng.  Its  plant 
saponins  are  known  as 
eleutherosides  and  it 
contains  no  ginsenosides. 

Like  Korean  ginseng, 
Siberian  ginseng  is  said  to 
be  an  adaptogen. 

It  is  suggested  that  both 
types  of  ginseng  shouid  not 
be  taken  by  people  who  are 
nervous,  tense,  manic  or 
schizophrenic,  and  it  should 
not  be  taken  with  stimulants 
such  as  coffee  or  with  anti- 
psychotic drugs. 

Green-lipped  mussel 

The  green-lipped  mussel  is  a 
shellfish  found  in  the  waters 
around  New  Zealand.  An 
extract  of  this  shellfish 
contains  a  weak  anti- 
inflammatory agent  which 
has  led  researchers  to 


investigate  its  role  in 
conditions  such  as 
rheumatoid  arthritis  with 
varying  results. 

Although  the  green-lipped 
mussel  is  relatively  non- 
toxic, people  sometimes 
suffer  an  allergic  reaction. 

Guarana 

Guarana  produced  from  the 
dried  and  powdered  seed  of 
a  South  American  plant 
contains  guaranine  (a 
natural  form  of  caffeine). 
Guarana  can  stimulate 
central  nervous  system  and 
as  a  result  it  is  claimed  to 
improve  alertness  and 
endurance,  increase  stamina 
in  athletes,  relieve  diarrhoea 
and  constipation,  as  well  as 
helping  with  weight  loss. 
However,  as  it  has  not  been 
investigated  under 
controlled  conditions  these 
claims  cannot  be 
substantiated. 

The  stimuiant  action  can 
also  cause  palpitations  and 
irritability  in  some  people. 

Magnesium 

Magnesium  is  another  trace 
element  with  many 
important  functions  in  the 
body.  It  is  involved  in  the 
synthesis  of  genetic  material, 
as  well  as  calcium 
metabolism,  neuromuscular 
transmission  and  some 
enzyme  action. 

The  reference  nutrient 
intake  (RNI)  for  magnesium 
is  270mg  for  women  and 
300mg  for  men.  As 
magnesium  is  found  in  a 
wide  variety  of  foods  - 
cocoa,  chocolate,  nuts, 
seafood,  beans  peas,  most 
people  can  obtain  their  daily 
reguirements  from  dietary 
sources. 

Cardiovascular  disease 
has  been  associated  with 
magnesium  deficiency  and  it 
is  possible  that 
administering  magnesium 
after  a  suspected  heart 
attack  could  reduce  the 
freguency  of  serious 
arrhythmias  and  deaths. 
Patients  with  diabetes 
mellitus  lose  magnesium 
and  one  study  discovered 
that  the  insuiin  reguirement 
could  be  decreased  by 
magnesium  supplements. 

It  has  been  claimed  that 
magnesium  can  help  relieve 
migraine,  PMS  and 
dysmenorrhoea,  and  has  a 
role  to  play  in  osteoporosis 
but  there  is  littte  evidence  to 
support  these  claims. 

Selenium 

Selenium,  another  trace 
element,  is  essential  tor  the 
formation  of  an  antioxidant 
enzyme,  which  prevents  the 
generation  of  free  radicals 


that  can  destroy  the  cell 
membrane.  Cereals  are  a 
good  source  of  this  element 
but  their  selenium  content  is 
affected  by  the  soil  they  are 
grown  in.  Other  natural 
sources  are  fish,  brazil  nuts, 
liver  and  pork. 

The  reference  nutritional 
intake  for  adults  is  between 
60  and  75mcg  daily. 
However,  there  is  a  narrow 
margin  of  safety  for 
selenium.  The  total  daily 
intake  from  food  and 
supplements  should  not  be 
more  than  450mcg  daily. 

Zinc 

Zinc  is  another  trace 
element,  occurring  at  very 
low  concentrations  in  the 
body  but  still  very  necessary 
tor  the  normal  functioning  of 
the  body.  It  is  part  of  over 
200  enzymes,  helps  maintain 
the  cell  membrane  and  is 
also  involved  in  gene 
expression. 

A  deficiency  of  zinc  can 
lead  to  hair  loss,  diarrhoea, 
dermatitis,  weight  loss  and 
in  some  cases  psychiatric 
illness. 

Low  zinc  levels  have  also 
been  associated  with  poor 
wound  healing.  Although 
zinc  is  reputed  to  help 
combat  the  common  cold 
there  is  no  proof  of  this. 

Good  dietary  sources  of 
zinc  include  beef,  crab,  and 
oysters.  Zinc  from 
wholegrain  cereals 
including  bran  is  less  well 
absorbed. 

Zinc  interacts  with  a 
number  of  other  nutrients 
and  drugs.  Plasma  zinc 
levels  can  be  reduced  by  the 
oral  contraceptive  or  copper. 
Zinc  itself  can  reduce 
absorption  of  penicillamine, 
tetracyclines,  copper  and 
iron 

Be  careful 

As  stated  at  the  beginning  of 
the  article,  dietary 
supplements  are  not 
medicines  and  it  is  illegal  to 
claim  that  they  can  cure, 
treat  or  prevent  any  human 
disease.  However,  some 
advertising  and  labelling 
can  subtly  give  a  consumer 
the  wrong  impression, 
implying  that  a  product  can 
offer  clinical  benefits. 

Many  consumers  make  the 
assumption  that  dietary 
supplements  are  'natural 
and  safe',  and  although  most 
of  them  are,  if  taken  at 
excessively  high  doses  or 
concurrently  with  other 
medication  some  can  cause 
problems.  Therefore  you 
must  be  careful  when 
customers  ask  your  advice 
about  these  products. 
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Healthcare  the  herbal  way 


Herbal  medicines 
continue  to  grow 
in  popularity  as 
consumers  adopt 

approaches  to 
sto^</fii:n]c|j  Ug®aBgfaye 

guides  us  through 
a  brief  history  of 
herbal  medicines, 
their  uses  and 
when  precautions 
should  be  taken 

Herbs  have  been 
used  to  promote 
good  health 
since  ancient 
times.  The 
Egyptians  had  schools  to 
train  herbalists  as  long  ago 
as  3000  BC.  In  Britain, 
during  the  Dark  Ages, 
medicinal  plants  were 
grown  in  monastery  physic 
gardens  and  used  in  their 
infirmaries.  Later,  these 
remedies  were  recorded  in  a 
number  of  mediaeval 
'herbals',  such  as  the  one 
written  by  Culpeper  in  1652. 

In  the  1970s,  the  World 
Health  Organisation 
encouraged  use  of 
indigenous  medicinal  plants 
in  developing  countries.  In 
fact,  every  major  culture  has 
used  herbalism  as  their 
principal  method  of  healing 
at  some  time  or  other. 

Herbal  remedies  use  the 
whole  plant:  powdered  so 
they  can  be  swallowed, 
drunk  as  a  tincture, 
decoction  or  infusion,  or 
mixed  with  an  oil  based 
carrier  to  form  an  ointment.  I 
Strictly  speaking,  herbalists  1 
do  not  use  their  herbs  to  M 
cure  diseases,  they  take  a 
holistic  approach  to  treating 
the  symptoms  of  various 
complaints.  In  general, 
herbal  medicines  have  a 
gentle  action  and  may  take  a 
number  of  weeks  to  achieve 
their  effect. 

With  herbal  medicines  the 
overall  ellect  is  usually  due 
to  a  combination  of  natural 
constituents  which  modify 
each  other's  action.  The 
following  list  gives  some 
indication  of  the  ingredients 
likely  to  be  found  in 
remedies  for  particular 
complaints. 

®  Cold  and  cough  remedies 


contain  garlic,  echinacea 
and  expectorants  such  as 
squill,  lobelia  or  senega 

•  Products  used  for  relieving 
stress  or  temporary  sleep 
disorders  usually  contains 
valerian,  hops  and  passiflora 

•  Constipation  relief  can  be 
obtained  from  senna, 
cascara,  and  aloes 

©  Slippery  elm  has 
traditionally  been  used  in 
indigestion  remedies 

•  Arnica,  calendula, 
burdock  root  and  blue  flag 


are  found  in  skin 
preparations. 

Herbal  preparations  are 
accessible  to  anyone  as  they 
are  offered  for  sale  by  post, 
in  health  food  shops  and  on 
the  shelves  of  the  pharmacy. 
When  selected  by  mail  order 
they  are  available  without 
any  advice  from  qualified 
personnel.  However,  the 
common  idea  that  il  il  is 
natural  it  must  be  safe,  is 
misguided. 

In  March,  the  Royal 


Pharmaceutical  Society 
warned  that  herbal  remedies 
may  interact  with 
conventional  medicines. 

This  follows  years  of 
warnings  from  organisations 
such  as  the  National 
Pharmaceutical  Association 
and  the  Consumers 
Association.  Adverse  effects 
from  herbal  remedies  have 
been  widely  reported  in  the 
medical  journals. 

In  May,  the  results  of  a 
survey  into  complementary 
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Safety  first 

Given  the  hazards  of 
unsupervised  treatment  with 
herbal  medicines,  it  makes 
sense  that  they  should  be  sold 
alongside  conventional  OTC 
medicines  in  the  pharmacy 
where  qualified  advice  is 
available. 

Patients  should  be  encouraged 
to  treat  them  with  respect  and 
be  provided  with  information 
about  other  medicines  and 
disorders  that  herbal  remedies 
may  react  with.  Care  should  be 
taken  when  the  treatment  is 
intended  for  a  child,  given  the 
dangers  of  taking  an  overdose. 
The  instructions  should  be 
followed  to  the  letter  and  no 
one  should  be  tempted  to  take 
more  that  is  stated  even  if  the 
product  is  called  a  'tea'  rather 
than  a  medicine. 
If  side  effects  of  any  kind  are 
experienced  the  patient  should 
stop  using  the  preparation. 
Patients  should  be  encouraged 
to  buy  herbal  remedies  only 
from  a  qualified  herbalist  at  a 
specialist  centre  or  at  a 
pharmacy. 

•  'Herbal  medicines  -  a  guide 
for  health  care  professional'  by 
Carol  A  Newell,  Linda  A 
Anderson  and  J  David 
Phillipson  is  published  by  The 
Pharmaceutical  Press  priced 
£30. 


treatments,  carried  mil  by 
Proi  Edzard  Ernsl  ot  Exeter 
University,  were  published 
in  Nature.  The  survey  senl  to 
386  readers  of  The  Guardian 
showed  that  a  quarter 
favoured  complementary 
medicine  but  ('(implications 
and  adverse  effects  were 
more  frequent  than  wcis 
realised.  Eight  per  cent 
suffered  digestive  problems 
trom  taking  herbal  remedies. 
The  survey  concluded  that 
natural  therapies  are  not 
necessarily  safe. 

( Ihinese  herbs  have 
experienced  a  rise  in 
popularity  following  their 
impressive  performance  in 
cases  of  eczema  when 
conventional  treatments  had 
failed. 

Ginseng  and  royal  jelly  are 
commonly  used.  But  it  would 
be  wrong  to  think  that  all 
Chinese  herbs  are  sate. 
When  a  slimming  clinic 
changed  its  therapy  to 
include  ( 'hinese  herbs,  nine 
women  suffered  renal 
delei  uuation. 

To  gain  the  beneficial 
effects  ot  herbal  treatments 
without  unwittingly 
endangering  health,  ll  is 
important  that  these 
medicines  are  treated  with 
the  same  respect  that  is 
given  to  more  convention.il 
medicines  and  that  you,  as 
pharmacy  assistants,  are 
aware  of  the  possible 
hazards  and  can  give  advice 
accordingly. 

Quality  Control 

Few  would  be  happy  to  lake 
'conventional'  drugs  without 
the  knowledge  that  they  had 
been  stringently  tested  foi 
quality,  safety  and  efficacy. 
Yet  many  people  are  happy 
to  help  themselves  to  hei  bat 
remedies  that  don't 
necessarily  have  these 
safeguards,  holding  wilh  the 
'natural  is  good'  Iheory. 

In  Tudor  Britain,  King 
Henry  VIII  became 
concerned  about  the  number 
of  common  folk  who  were 
setting  Ihi  'insi  d v«  'S  up  as 
herbalists.  I  le  tried  to 
introduce  standards  but  was 
forced  to  change  his  mind 
alter  a  general  outcry  and 
instead  introduced  a 
1  lerbalists  <  !hartei  which 
decreed  that  anyone  was 
allowed  to  practise  healing 
wilh  herbs.  This  still  stands 
today. 

Fortunately,  there  are  a 
number  oi  reputable  firms 
who  have  put  in  the 
scientific  work  required  to 
achieve  product  licences 
carrying  out  clinical  trials 
and  embarking  on 
programmes  oi 
standardisation.  Quality 
control  is  not  only  impoi tant 


at  the  inanulacturmg  end  ot 
the  herbal  business.  The 
guality  of  the  end  product 
can  only  be  as  good  as  the 
herb  that  is  gathered  at 
source. 

There  are  many  anecdotes 
about  herbal  teas  and 
preparations  being 
adulterated  with  poisonous 
plants.  One  example  is 
Comfrey  tea,  which  has 
included  the  leaves  ol 
Deadly  Nightshade.  Herbs 
can  also  be  contaminated  by 
pesticides  and  microbes  in 
the  soil. 

Reputable  firms  will  be 
only  too  happy  to  provide 
the  scientific  information  to 
back  up  their  claims  and 
data  on  the  uses  of  their 
products.  Many 
manufacturers  of  licensed 
herbals  belong  to  the  British 
I  lerbal  Medicine 
Association,  which  supports 
research  to  establish 
standards  of  safety  and 
efficacy  of  herbal  medicine, 
as  well  as  advancing  its 
practice  and  furthering  its 
recognition. 

<  inly  licensed  products 
should  be  sold  in  the 
pharmacy,  bearing  in  mind 
that  in  1  ()(H),  when  herbal 
medicines  were  being 
reviewed  by  the 
government,  many  failed  to 
achieve  a  full  product 
licence. 

Other  products,  such  as 
( iei  nianium,  were  with- 
drawn when  toxic  effects 
were  found  to  be  associated 
with  long  term  use. 

Adverse  interactions 

When  dispensing  herbal 
medicines  it  is  important  lo 
ask  the  same  questions  as 
foi  conventional  over  the 
(  ounlei  preparations. 

Existing  medical 
conditions  and  other  di  ugs 
being  taken  can  read  with 
the  herbal  preparation.  Foi 
instance,  liquorice  can 
duplicate  the  effect  oi 
steroids  so  should  be 
avoided  by  people  hiking 
other  steroids. 

1'iegnant  women  are 
particularly  vulnerable  as 
often  they  have  chosen  to 
use  herbal  treatments 
because  they  assume  they 
are  safer.  1  lowever, 
raspberry  tea  can  induce 
premature  labour  and  devil's 
claw  and  broom  can  cause 
miscarriage. 

People  commonly  justify 
their  choice  oi  herbal 
medicine  by  arguing  that  "it 
can't  do  any  harm",  but 
hei  bal  treatments  are  not 
necessarily  bee  ot  side 
effects.  Few  know  that 
feverfew,  sometimes  taken 
foi  migraine,  can  cause 
month  ulcers,  oi  thai  to  be 


properly  effective  it  should 
be  I  a  ken  I  let  ore  the  onset  of 
the  migraine,  as  a 
prophylaxis. 

II  would  be  impossible  to 
list  all  the  effects  of  herbal 
remedies  here,  but  Prof 
David  Phillipson,  a  world 
authority  on  pharmacognosy, 
has  compiled  an  invaluable 
reference  book  which 
reviews  the  actions,  uses 
and  toxicity  ol  herbal 
medicines  (see  panel). 

Self-selection 

All  the  possible  dangers  of 
self -diagnosis  apply  as  much 
to  herbal  medicines  as  to 
conventional  medicines,  so  it 
is  far  better  to  buy  trom  a 
pharmacy  where  informed 
advice  is  available. 

Another  danger  of  self- 
selection  is  overdosing.  The 
view  often  is  that  no  harm 
can  come  from  a  'natural' 
remedy.  Yet  they  are 
extremely  potent  and  taking 
too  much  can  lead  to  severe 

even  fata]  problems. 

Many  people  flunk  'tea'  is 
unlikely  to  cause  problems, 
Yet  the  AcuMedic  centre  in 
North  London  refuses  to 
dispense  its  Chinese  herbal 
leas  without  a  consultation. 
( !lients  should  never  forget 
that  herbal  leas  are  not 
merely  soothing  hot  drinks 
but  potent  medicines. 


AUTUMN 
TRAINING  SEMINAR 

An  Introduction  to  Natural  Medicines 


Weleda  are  delighted  to 
announce  a  new  series  of  free 
regional  evening  seminars  for 
pharmacists  and  pharmacy 
assistants. 

Training  will  focus  on  herbal 
and  homoeopathic  remedies 
tor  everyday  ailments  and 
lamilv  I  irsl  aid.  \\  ilh  a 
practical  introduction  to 
Weleda's  large  range  of 
anthroposophic  and  homoeo- 
pathic medicines. 

For  dales  and  details  of 
seminars  in  your  area,  please 
contact  Weleda  Retailer 
L-on  01  15  9448233. 


lQ2S-fWd 


WELEDA 


OVER 


YEARS 


oi 

CARING 
FOR  YOU  NATURALLY 


Anthroposophic  &  Homoeopathic  Medicines 
&  Natural  Bodycare  Products 

Weleda  (UK)  I  id.  Heanoi  Road,  Ilkeston,  Derbyshire  DI  7  SDR 


OVER  THE  COUNTER  1 


July  1996 


27 


Simplicity  is  the  key 


Almost  every  fob  requires  a  certain  amount  of  writing.  Some  of  us  enjoy  writing, 
some  of  us  hate  it,  but  ifs  very  difficult  to  avoid  completely.  Diane  Bailey  shares  a 
few  techniques  which  will  help  you  write  clearly  and  concisely 


Something  happens 
to  most  people  when 
they  begin  to  write. 
For  some  reason 
they  teel  that 
ordinary  words  and  short 
sentences  are  not  good 
enough  and  that  everything 
must  be  formal  and 
complicated.  This  is  a 
mistake.  When  you  are 
writing  a  report  or  a  letter 
and  find  yourself  stuck,  stop 
and  say  to  yourself:  "II  I  were 
talking  to  someone,  how 
would  I  say  it?",  say  it  out 
loud  and  more  than  likely 
this  is  what  you  can  write. 
Keep  things  simple.  It  you 
think  about  it  from  the 
reader's  point  ot  view, 
simplicity  makes  sense.  The 
reader  wants  to  get  the 
message  without  having  to 
work  harder  than  necessary. 
They  do  not  want  to  be 
impressed  by  the  number  of 
long  words  you  know. 
Try  the  following  to  see  what 
I  mean.  The  same  stoiy 
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appears  twice.  Which  one  do 
you  tincl  easier  to  read? 
"While  riding  his  bicycle 
between  two  and  three 
o'clock  yesterday  morning 
along  the  unfrequented 
locality  of  the  Pinilico  Road, 
a  young  man  of  foreign 
extraction  named  Josefs 
Movinsky  perceived  Hie 
body  of  an  individual 
stretched  apparently 
motionless  in  the  gutter.  He 
alighted  from  his  machine 
and  discovered  that  the 
victim  of  the  occurrence  had 
been  assaulted  by  some 
criminals,  who,  after 
reliving  him  of  his  watch 
and  all  his  available  case, 
had  made  off  undetected. 
The  unfortunate  victim,  who 
appears  to  be  well 
connec  ted,  has  not  yet  been 
identified.  He  lies  at  present 
at  the  Three  Stars  Hotel  in  a 
critical  condition  wither  his 
compassionate  rescuer 
escorted  him  in  a  c  ab. 
Hopes  are  entertained  of 


his  ultimate  recovery.  The 
police  are  on  the  alert.  " 
The  important  facts  are 
given  in  this  alternative 
version  of  the  story. 
"A  man  was  attacked  in  the 
Pinilico  Road  yesterday.  His 
attackers  stole  his  watch  and 
money  and  got  away.  The 
man  was  found  by  Josefs 
Movinsky  who  took  him,  by 
taxi,  to  the  Three  Stars 
Hotel.  The  victim  has  not  yet 
been  identified  but  is  hoped 
he  will  recover.  The  police 
are  looking  for  the 
attackers." 

The  first  example  made  you 
work  hard  for  the  message 
and  probably  turned  you  off 
anyway.  It  used  long, 
complicated  sentences  and 
over  120  words,  with  one 
4 1  -word  sentence.  The 
second  example  used  only 
57  words  -  the  longest 
sentence  here  was  17  words. 
The  advice  is  to  keep 
sentences  between  15  and 
20  words  where  possible. 
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Back  to  basics 

The  best  written  commun- 
ications are  those  which  are 
written  for  the  reader  rather 
than  for  the  writer.  Here  are 
some  basic  rules: 

1.  Write  for  the  reader.  Ask 
yourself: 

•  What  do  they  want  to 
know? 

•  What  sort  of  language  are 
they  comfortable  with? 

•  Does  the  reader  know 
anything  about  the  subject 
already? 

2.  Be  as  accurate  as  you  can. 
Ask  yourself: 

•  Are  all  the  facts  correct? 

•  Have  I  made  the 
difference  between  tacts  and 
opinions  clear  enough? 

3.  Be  as  brief  as  you  can. 
Ask  yourself: 

•  Have  I  included  everything 
the  reader  has  to  know? 

•  Can  I  cut  out  any 

unnecessary  information? 

HE  COUNTER  13  July  1996 


4.  Be  clear.  Ask  yourself: 

•  Is  what  1  have  written 
clear?  (( 'heck  with  someone 
else  if  you  are  not  sure) 

•  1  lave  I  included  all  the 
ne<  essar\  bci<  kground 
information? 

5.  Be  logical.  Ask  yourself 

•  Is  the  order  ot  intormation 
clear  <ind  sensible? 

•  Have  I  left  gaps  which  the 
redder  will  not  he  able  to  fill? 

•  Have  1  made  sudden 
jumps  or  changes  in 
direction  which  the  reader 
may  not  be  able  to  follow? 

6.  Use  appropriate 
language.  Ask  yourself: 

•  Are  the  words  and  phrases 
likely  to  be  comfortable  for 
and  understood  by  the 
reader? 

•  Do  I  need  to  explain  any 
abbreviations,  jargon  or 
specialist  terms? 

•  Have  1  used  simple  words 
where  possible? 

•  Should  I  shorten  any  of  my 
sentences? 

Remember  that  lor  your 
written  communication  to 
succeed  the  reader  must 
understand  il  -  not  just  you. 

7.  Make  sure  what  you  say 
is  relevant.  Ask  yourself: 

•  Is  everything  relevant  to 
the  topic  and  the  reader? 

•  If  I'm  1  rying  to  persuade 
someone  have  I  included  all 
the  relevant  arguments? 
The  basic  rule  aboul  written 
communication  is  to  be 
direct,  simple,  brief,  lively 
and  clear. 

In  Business 

For  some  reason  most  ol  us 
feel  that  it  is  'better'  or 
necessary  to  be  formal  in 
business  communication. 
This  often  leads  to  rambling, 
difficult  to  understand 
letters,  reports  and  notes, 
particularly  il  you  do  nol  do 
enough  preparation.  We  also 
seem  to  use  special,  often 

pompous,  phrases.  Look  a1 
the  two  sels  ol  words  and 
phrases  in  Table  1  .  Avoid  the 
'Don'ls'  il  you  want  to  be 
direct,  lively  and  clear.  The 
'Do's'  are  alternatives  that 
are  much  easier  to  read, 
ensuring  more  effective 
communication.  You  will 
probably  notice  that  the 
'Do's'  are  shortei  and  crispej 
than  the  'Don'ts'  but  more 
importantly  they  are  easier 
to  read. 

Readability 

The  simpler  you  in, ike 
things  the  more  likely  they 
are  to  be  read.  We  all  have 
two  reading  levels:  the  lust 
is  the  level  al  which  we  are 
able  to  read  and  this 
generally  depends  on  factors 
such  as  education,  level  oi 


Table  1 


Don'ts 


Thank  you  for ... 
We  have  received ... 
Has  arrived ... 
You  mention  that . . 
We  have  received  our  report/letter 
With ithTsTetter  is". .".""" 
You  will  see  enclosed ... 
Before  long... 


Within  a  few  days ... 
We  hope  to  hear  from  you  soon. 


We  acknowledge  your  letter  of ... 
We  are  in  receipt  of ..." 
To  hand ... 

We  note  your  comments  regarding 
Contents  duly  noted ... 
Enclosed  herewith ... 


7    In  the  not  too  distant  future... 


Awaiting  the  favour  of  your  reply . 
Assuring  you  of  our  best  attention 


Trusting  we  may  be  favoured  by  the  receipt . 
It  will  be  appreciated  that. 


These  statements  add  nothing  and  sound  subservient 

The  undersigned  writer . 


10 

1  will  take  this  opportunity... 

10 

May  we  take  this  opportunity ... 

11 

Let  me  say ... 

11 

Permit  me  to  say ... 

12 

This  will  help  both  you  and  us ... 

12 

Jo  our  mutual  advantage ... 

13 

Before  long ... 

13 

As  your  earliest  convenience ... 

14 

Within  a  few  days ... 

14 

Yours  of  recent  date... 

15 

Because ... 

15 

Due  to  the  fact  that... 

16 

When  it  is  convenient . 

16 

Indue  course... 

17 

A1,  soon  as  possible 

17 

In  the  event  that ... 

vocabulary,  comfort  with 
books  and  papers  etc.  The 
second,  and  tar  more 
important  in  terms  ol 
communication,  is  the  one  at 
which  we  are  prepared  or 
willing  to  read.  This  is 
governed  by  what  else  we 
have  to  do,  conflicting 
priorities  and  the  amount  of 
effort  we  are  willing  to  put 
into  reading.  The  second  or 
'will  do'  level  ol  reading  is 
always  lower  than  the  first  or 
'can  do'  level.  II  you 
remembei  thai  you  will 
write  in  ,i  way  winch  makes 
it  easiel  lor  the  leader 

Fog  levels 

There  are  a  numbei  of 
methods  which  can  be  used 
to  measure  how  loadable 
written  material  is.  One  of 

the  easiest  to  use  is  I  he  Fog 
Index,  invented  by  an 
American  who  used  it  to 
retrain  journalists  on  the 
Wall  Slicrl  Journal.  Using 
the  Fog  Index  to  make  the 
newspaper  more  readable 
trebled  the  circulation.  You 
may  find  Ihe  index  useful. 
To  calculate  the  Fog  you  lust 
hike  a  sample  ol  al  least  100 
words  bom  Ihe  written 
material.  The  sample  must 
begin  and  end  at  a  full  stop. 
Count  the  lull  stops.  I )ivide 
into  1  00  to  find  Ihe  number 
oi  woids  per  sentence 
(average  sentence  length) 
and  make  a  note  oi  tins 
figure,  For  example  100 
words  Willi  live  fullstops 
gives  an  average  sentence 
length  ol  20  words. 
( 'ounl  Ihe  long  words  (three 
oi  more  syllables)  excluding: 
a)  simple  compound  words 
like  hullcifly  or  hook- 
keeper 


h|  words  that  are  capitalised 
c)  words  that  are  verb  forms 
made  by  adding  -ed  or  -es 
(like  created  or  trespasses) 

Calculate  the  percentage  of 
long  words  i.e.  the  number 
ol  long  words  divided  by  the 
total  number  in  the  sample. 
Add  the  two  figures  together 
and  multiply  by  0.4  and  the 
number  which  results  is  the 
Fog  Index  of  the  sample. 
For  example,  il  the  average 
number  ol  words  per 

srilleiM  r  Was  .'  /  .111(1  \  oil 

lound  1 H  long  words,  1 8 
words  as  a  percentage  ol  100 
is  18  per  cent.  Add  27  to  28 
and  the  total  is  45.  Multiply 
45  by  0.4.  The  result  is  a  Fog 
Index  of  18. 

This  means  is  that  a  reader 
would  need  to  have  had  1 8 
years'  lull-time  education  to 
have  a  'can  do'  reading  level 
which  could  cope  with  that 
piece  ol  writing.  Anyone 
who  did  not  have  18  years' 
full-time  education  would 
find  il  difficult  and  even 
someone  who  did  might  not 
have  the  necessary  'will  do' 
level  to  bother  with  it. 
Foi  readable  writing  the  Fog 
Index  should  be  between  10 
and  12.  Anything  between  8 
and  14  is  acceptable.  Over 
14  is  unnecessarily  difficult. 
Over  17  il  makes  sustained 
leading  impossible  for  most 
people.  Anything  under  8 
would  be  perfectly  accurate 
and  i  leal  but  some  readers 
might  regard  it  as  childish. 
It  is  not  possible  to  write  to 
the  Fog  Index  but  what  you 
can  do  is  check  what  you 
have  written  after  it  is 
finished.  II  your  Fog  is  1 3  or 
higher,  ask  yourseli: 
1.  "Can  I  shorten  any  of  my 
sentences?" 


2.  "Can  I  use  simpler 
shorter  words?" 

With  practice  you  will  get 
into  the  habit  of  keeping 
sentences  short  and  simple. 
This  doesn't  mean  all 
sentences  must  be  'noddy- 
like' and  that  you  can't  use 
words  of  more  than  two 
syllables.  Shorter  sentences 
and  short  words  make 
reading  easier.  If  you  have  to 
use  a  lot  of  three  syllable 
words,  then  make  sure  your 
sentences  are  short.  No-one 
ever  1  IAS  to  write  long 
rambling  sentences. 

Conclusion 

Let's  summarise  the 
principles  of  good  written 
communications.  First,  keep 
sentences  short  and  avoid 
too  many  long  words. 
Second,  keep  it  simple.  A 
good  tip  is  one  main  idea  per 
sentence. 

There  are  four  other 
principles  of  good  writing 

•  Use  active  verbs  rather 
than  passive  e.g.  "Fred 
reported  on  the  Christmas 
Fund"  rather  than  "The 
Christmas  Fund  was 
reported " . 

•  Put  people  into  your 
writing.  Don't  make  your 
writing  impersonal.  You're 
writing  to  people  so  use 
words  like  you,  us  and  we. 

•  Use  a  conversational  style. 
Ask  yourself  how  you  would 
SAY  it.  This  does  not  mean 
being  careless  but  it 
certainly  does  mean  not 
being  overly  formal  or  stuffy. 

•  Gather  your  information 
before  you  start  writing.  A 
good  rule  is  not  to  start 
writing  a  sentence  until  you 
have  worked  out  how  it  is 
going  to  end. 
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Traxam  Gel  goes  from  POM  to  P 


Whitehall 
Laboratories  is 
introducing  Traxam 
Pain  Relief  Gel,  an 
OTC  presentation  tor 
pharmacy  sale  only, 
following  the 
deregulation  of 
felbinac. 

The  gel  is  indicated 
for  use  in  soft  tissue 
injury,  such  as 
muscular  aches  and 
pains,  strains  and 
backache.  It  is  a  clear, 
odour-free  gel  that  is 
both  non-greasy  and 
non-staining. 

The  recommended 
application  of 
lin/2.5cm  (roughly 
lg)  should  be 
massaged  into  the  site 
of  pain  two  to  four 
times  daily  tor 
maximum  relief  .  The 
total  daily  dose  should 
not  exceed  25g, 


regardless  of  the 
number  of  affected 
areas.  It  should  not  be 
used  on  broken  skin, 
in  conjunction  with 
occlusive  dressings  or 
simultaneously  to  the 
same  site  as  other 
topical  preparations. 
A  30g  tube  retails  at 
£3.99. 

Whitehall  believes 
the  launch  will  bring 
lapsed  users  of  topical 
NSAIDs  back  into  the 
market. 

The  packaging  is  a 
vibrant  yellow,  giving 
it  pack  distinction  and 
maximising  on-shelf 
impact. 

Comprehensive  on- 
pack  information 
explains  the 
ditterences  between 
Traxam  and  heat  rubs, 
while  an  in-pack 
leaflet  provides  self- 


help  tips. 

Whitehall  has 
developed  training 
materials  tor 
pharmacy  assistants, 
including  a  modular 
distance  learning 
package  on  the 
understanding  and 
management  of 
musculo-skeletal 
injuries. 


Traxam 


f>im  and  bacltache 


The  company  is 
offering  Marks  & 
Spencer  vouchers  to 
encourage  assistants 
to  complete  and 
return  the  modules. 

A  range  of  support 
material  includes  shelf 
edgers  and  consumer 
educational  literature. 
Whitehall  Laboratories 
Ltd.  Tel:  01628  669011. 


Duco- 


nches  sugarfree  liquid  laxative 


Windsor  Healthcare  is 
expanding  the  Duco- 
lax  range  with  a  new 
variant.  The  sugar- 


tree  liquid  has  a 
pleasent  truity  flavour 
and  can  be  diluted 
with  water. 


The  recommended 
dosage  for  adults  is 
one  to  three  5ml 
spoonfuls  at  night, 
and  for  children  aged 
five  to  10,  a  halt  to 
one  5ml  spoonful,  or 
as  directed  by  the 
doctor.  Children 
under  five  should  be 
referred  to  their 
doctor.  Dulco-lax  is  a 
P  product,  (90ml, 
£2.87)  and  is  not 
available  on 
prescription. 

Windsor  Healthcare 
is  supporting  the 
launch  with  a  20-page 
booklet,  explaining 
the  need  for  fibre. 
Windsor  Healthcare 
Ltd.  Tel:  01344  484448. 


Malathion-based  Quellada  M 


Stafford-Miller  is 
launching  a  new 
range  of  Quellada 
products  tor  scabies, 
headlice  and  crab  lice. 
The  active  ingredient 
of  the  new  Quellada 
M  range  is  malathion. 
The  Pharmacy  only 
products  do  not 


contain  alcohol  which 
makes  them  suitable 
for  use  in  people  with 
asthma,  eczema  or 
sensitive  skin. 

Quellada  lindane- 
based  products  are  no 
longer  available. 
Stafford-Miller  Ltd. 
Tel:  01707  331001. 


Total  package 
from  Mycota 

Seton  Healthcare  has 
introduced  Mycota 
Complete  Treatment 
Pack  (£4.09) 
containing  all  that  is 
needed  to  prevent  and 
treat  athlete's  foot. 
Seton  Healthcare 
Group  pic.  Tel:  0161  654 
3000. 


Relief  is  at  hand 
with  OTC 
Lactitol 

Zyma  Healthcare  is 
switching  Lactitol  from 
Prescription  to 
pharmacy  status. 

Lactitol  is  an  osmotic 
laxative  similar  to 
lactose,  containing 
lactitol  monohydrate  in 
a  slightly  sweet 
powder  form.  One  or 
two  sachets  can  be 
given  as  a  daily  dose 
in  the  morning  or 
sprinkled  on  food  or  in 
hot  or  cold  drinks  in 
the  evening. 
Consitipation  is 
relieved  within  just  a 
few  hours  of  taking  the 
powder. 

Lactitol  is  available 
in  cartons  containing 
ten  sachets  (lOg 
sachet,  £1.76).  The 
existing  20  and  50 
sachets  have  been 
discontinued. 
Zyma  Healthcare  Ltd. 
Tel:  01306  742800. 


Power  packs  for  Hill's  Balsam 


The  Hill's  Balsam 
range  is  being 
repositioned  within 
the  coughs  and  colds 
sector  with  the 
emphasis  on  its 
powerful  formulations 
and  heritage. 

I  [ill's  Adult 
Suppressant  for  Dry 
Coughs  becomes  Hill's 
Balsam  Dry  Cough 


Relief.  Hill's  Balsam 
Expectorant  is  now 
Chesty  Cough  Liquid. 

Chesty  Cough 
Liquid  for  Children 
now  has  real  orange 
oil  and  is  the  only 
GSL,  sugar-free 
product  for  chesty 
cough  in  children. 
Windsor  Healthcare 
Ltd.  Tel:  01344  484448. 
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Samplings  to 
support  Korean 
Ginseng  launch 

Seven  Seas  has  laun- 
ched ci  new  one-a-day 
600mg  Korean  Ginseng 
capsule  (30,  £5.59). 

The  ginseng  sector 
within  the  VNS  market 
is  now  worth  £4 
million,  showing 
growth  oi  up  to  16  per 
cent.  Ginseng  is  said  to 
'help  boost  natural 
energy,  stamina  and 
vitality'  and  is  pio\  mi 
particularly  popular 
with  convalescents 
and  the  elderly,  says 
Seven  Seas. 

The  launch  el  the 
Korean  Ginseng  is 
being  supported  by  a 
PR  campaign  which 
includes  consumer 
samplings  in  womens 
press  and  in-store 
point  el  sale  material. 
Seven  Seas  I  .Id.  Tel: 
01482 375234. 


ition 


The  Milupa  range  ot 
infant  milks  is  being 
relaunched  with  new 
products,  new 
packaging  and 
positioning,  and  a  £2.5 
million  support 
package, 

The  brand  has  been 
changed  to  give  it 
more  warmth  and  now 
incorporates  teddy 
bears  and  bright 
colours  to  increase 
mother  and  baby 
appeal. 

Consumer  research 
found  that  mothers  are 
confused  by  the 
traditional  positioning 
el  baby  milks  so  the 
usage  oi  each  Milupa 
babymilk  is  now 
clearly  highlighted  on 
pa<  Is.  Aptami]  with 
Milupan  now  features 
the  words  'First  Milk', 
Milumi]  features  'For 
I  lungrier  Bottlefed 
babies'  and  Forward 
is  labelled  'Follow-On 
Milk'. 

The  launch  has 
restructured  Milupa 
babyfoods  into  lour 
ranges:  baby  Fnsls, 
Baby  Meals,  baby 
( !uisine  and  Baby 

(  Tel. 

baby  Fnsls  are 
simple,  gluten-free 
recipes  that  cater  for  a 
wide  vareity  ol  tastes. 
Suitable  as  lust 
weaning  foods,  they 


are  available  in  20g 
sachets  (£0.39)  m  a 
mixed  merchandiser. 
Pure  Baby  Rice  is  also 
available  in  a  lOOg 
box,  retailing  at  £1.39, 
Milupa  Baby  Meals 
(£1.69)  are  available  in 
26  varieties  oi 
breakfasts,  savoin  les 
and  desserts, 

including  six  new 

recipes. 

Milupa  Baby 
<  !uisine  (£1.69)  is  a 
range  ol  tasty  dishes 
from  around  the 
world.  The  recipes, 
which  include  ( !heese 
&  Tomato  Pizza  and 
(  Ihicken  Provencal, 
are  suitable  for  babies 
Irom  lour  months. 


The  Baby  ( !hei 
range  ol  ( iravy  and 
Cheese  sauce  is 
intended  to 
complement  home- 
made meals  without 
high  salt  or  artificial 
additives.  Aimed  at 
babies  Irom  tour 
mi mths  to  two  years, 
they  are  available  in 
1 20g  tubs  or  granules, 
retaiing  at  £1.69. 

The  2.5  million 
support  package 
includes  advertising  in 
the  mother  and  baby 
press,  a  direct  mail 
sampling  campaign 
and  new  point  ol  sale 
material. 

Milupa  Lid.  Tel:  0181 
573  9966. 


Allergan  lights 
up  saline 
market 

New  Lens  Plus  Purite 
Saline  is  a  non-aerosol 
rinsing  solution  for  soft 
lenses  from  Allergan. 

It  has  been  specially 
formulated  to  change 
to  the  components  of 
natural  tears  as  soon  as 
it  is  exposed  to  light. 
When  dispensed  from 
the  bottle  into  the 
light,  the  inorganic 
preservative,  Purite, 
transforms  into 
Chloride  ions  and 
water,  which  are  both 
present  in  tears. 

The  product  has  a 
pH  balance  that 
matches  the  eye's  and 
a  low  salt  content 
which  is  isotonic  with 
the  eye. 

Lens  Plus  Purite 
comes  in  a  multi-dose 
360ml  green  bottle 
(£2.59): 

Allergan  Lid.  Tel: 
01494-444722. 


Setlers  now  available  in  four  fruity  flavours 


Stafford-Miller  is 
launching  new  Fruil 
Sellers  into  Hie  Iruil 


ITS  TIME 
FOR  EXPRESS  RELIEF 


antacid  market. 

The  new  brand  is 
available  in  a  mixed 


pack  containing  four 
fruity  flavours 
orange,  lemon, 
blackcurrant  and 
cherry  (£1.35  for  36 
tablets). 

The  launch  will  be 
supported  by  a 
£750,000  TV 
campaign  to  begin  in 
August. 

To  coincide  with  the 
launch  ol  the  new 
variant,  Stafford 
Miller  has  repackaged 
the  Sellers  Antacid 
range. 

The  new  look  is 
designed  to  bring  all 
three  variants:  Setlers 
fruit,  peppermint  and 
spearmint  flavours, 
into  line. 

The  packs 
communicate  Sellers' 
antacid  action  and 
retain  the  sliaplme 
'Express  rehel  Irom 
indigestion  and 
heartburn'. 
Stafford-Millei  Ltd. 
Tel:  01707-331001. 


Revive  is  a  new  eye 
drop  from  Allergan, 
designed  to  provide 
more  comfortable  lens 
wear  for  soil  lens 

US<  'i  s. 

The  active 
ingredient,  carboxy- 
inelhylcellulo.se,  is  an 
ocular  lubneant  which 
mimics  Ihe  leal  lihn's 

mucin  layer, 
cushioning  the  lens. 
Revive  is  suitable  for 
soft  lens  wearers  with 
sensitive  eyes. 


A  20-vial  pack 
retails  at  £3.49. 
Allergan  Lid.  Tel: 
01404  444722. 


Cow  &  Gate  launch  folic  acid 


( !ow  &  ( late  is 
extending  lis  non-tood 
range  with  Folicacid,  a 
supplemenl  foi 
women  in  the  early 
stages  oi  pregnancy  oi 
those  planning  to 
conceive. 

Each  small,  orange- 
flavoured  Folicacid 
tablet  contains 
400mcg  folic  acid  and 


is  presented  in  an 
eight-week  calendar 
pa<  k  (£3.95),  to  ensure 
the  one  a  day  dosage 
is  i lasily  followed. 

The  company  is 
supporting  the  launch 
with  a  £250,000  spend 
on  advertising  and 
direel  mailings. 
Cow  &  ( late  Ltd.  Tel: 
01225  768381. 


OVER  THE  COUNTER  13  July  1996 


31 


is  a  new  Experience 


Wella  has 

incorporated  its  Liquid 
Hair  ingredient  into  a 
new  range  of 
shampoos  and 
conditioners  called 
Experience. 

Wella  products 
contain  differing 
amounts  of  Liquid 
Hair  ingredients  to 
tackle  different 
problems,  offering 
shine,  volume  and 
manageability,  and 
extending  it  from  a 
intensive  treatment 
into  the  everyday  hair 
care  range.  The 
original  pack  will 
eventually  be  phased 
out. 

The  range 
comprises:  normal 
hair  shampoo  (250ml, 
£2.25;  400ml,  £3.29),  a 
two-in-one  shampoo 
(same  prices)  and 
conditioner  (200ml, 
£2.25).  For 

dry/damaged/permed 
/coloured  hair  there  is 
shampoo,  two-in-one 
shampoo  (250ml  only), 
conditioner,  intensive 
creme  conditioner 
(150ml,  £3.95)  and 
Liquid  Hair  treatment 
for  repair  and  volume 


(20ml,  £2.25;  100ml, 
£7.95). 

For  fine/flyaway 
hair  there  is  a  250ml 
shampoo,  a  light 
mousse  conditioner, 
which  is  less  likely  to 
produce  'overload' 
(150ml,  £2.25), 
intensive  creme 
conditoner  and  a 
lighter  Liquid  Hair 
treatment  tor 
protection  and 
volume. 

From  July  to 
November  Wella  is 
running  a  £5.1  million 
national  television 
campaign,  the 
company's  largest 
ever  spend. 


The  support 
package  includes 
permanent  and 
temporary  floor 
stands,  shelf  edgers, 
consumer  leaflets  and 
fact  sheets  for 
assistants. 

There  is  a  tailor- 
made  promotional 
programme,  specific 
to  pharmacy,  for  direct 
accounts  and  through 
wholesalers.  Public 
relations  activity  aims 
to  educate  women  on 
the  advanced 
technology  behind  the 
new  Experience 
products. 

Wella  Great  Britain. 
Tel:  01256  20202. 


Massage  sales  with  Naturewise 


Vantage  is  extending 
its  Naturewise  brand 
with  the  introduction 
of  six  herbal  remedies 
and  three  pre-mixed 
massage  oils. 

The  new  herbal 
remedies  range  which 
is  branded  a  "genuine 
herbal  medicine" 
includes  Pain  Tablets, 


NuWoman  Tablets, 
WaterLoss  Tablets, 
NuStrength  Tablets, 
Sleep  Aid  Tablets  and 
Stress  Tablets. 

Launched  alongside 
the  herbal  remedies 
are  Naturewise 
Essentiai  Pre-Mix  Oils 
in  Relaxing,  Reviving 

and  Sensuous 
\  variants  (75ml, 

£3.99). 
H     The  general 
support  package 
for  the  herbal 
remedies  includes 
a  counter 
merchandising 
unit,  counter 
leaflet  holder, 
window  show 
cards  and  giant 
a  display  cartons. 
To 

accompany  this 
package,  there 
will  be 
i  window 

display  and 
1  product 
1  knowledge 
|  competitions 
for 

\  pharmacy 
I  assistants. 
Vantage.  Tel: 
01928  717070. 


Radia  n-B 


Roche  Consumer 
Health  has  launched 
Radian-B 

Aromatherapy  Bath 
(£2.99),  which  claims 
to  soothe  aches  and 
pains. 

It  contains  essential 
oils  of  chamomile  and 
marjoram,  which  have 
calming  properties  and 
are  accepted  as  sate 
and  easy  to  use. 

The  launch  is 
supported  with  a  £1.9 
million  promotional 
spend,  including  a 
television  and  press 
advertising  campaign. 
Roche  Consumer 
Health.  Tel:  01707 

:mm  l. 


Bronnley  opts  for  allure  of  lavender 


Lavender  is  the  latest 
fragrance  to  join  the 
Bronnley  Almond  Oil 
range. 

A  selection  of 
Lavender  bath 
preparations  includes 
moisturising  bath 
foam,  bath  oil,  feather 
bath  crystals,  bath 
cubes  and  new  bath 
seeds.  A  moisturising 
shower  gel  and 
dusting  powder  puff 
are  also  available. 

Soaps  come  in  a 
variety  of  sizes  and 
include  a  shower  soap 


on  a  rope  and  a 
sponge  soap. 

A  hand  and  body 
moisturiser,  hand 
cream,  moisturising 
body  spray,  body 
splash  cologne  and 
eau  de  toilette  spray 
complete  the  range. 

Packaging  for  the 
range  is  feminine, 
with  a  bold  illustration 
of  blue  and  violet 
lavender  flowers. 
Retail  prices  range 
from  £0.80-£8.95. 
H  Bronnley  &  Co  Ltd. 
Tel:  01280  702291. 


Cyclax  opts  for  a  younger  image 


The  Cyclax  Moistura 
skin  care  range  has 
been  relaunced  with 
the  addition  ot  a  new 
soap-free  facial  wash. 

The  purple  and 
silver  packaging 
remains  the  same  but 
the  brand  is  now 
available  in 
translucent  white 
containers.  Retail 
prices  range  from 
£2.99  for  the  Delicate 
Facial  Wash  (200ml)  to 
£5.50  for  Super  Rich 
Moisturising  Lotion 
(200ml). 

A  companion  range 
has  been  launched 


under  the  Moistura 
Plus  name,  enriched 
with  vitamin  A  and  E. 
It  contains  UV  filters 
to  protect  the  skin 
against  the  sun's 
ultraviolet  rays  and  is 
directed  at  younger 
users  looking  to 
benefit  from  the 
additional  products. 
Retail  prices  range 
irom  £2.99  tor  a 
Cleanser/Toner  2-in-l 
(200ml)  to  £4.99  for 
Active  Moisturiser 
(100ml). 

International  Classic 
Brands.  Tel:  0181  579 
6060. 


A  little  Addiction  goes  far 


Initially  launched  as  a 
limited  edition  pack, 
Elida  Faberge's  20ml 
bottle  ot  Addiction  has 
now  become  a 
permanent  addition  to 
the  women's  variants 
in  the  fragrance 
range. 

According 
to  Jackie 
Rado, 
Addiction 
category 
trade 

manager  at 
Elida 
Faberge, 
"Women 
like  smaller- 
sized  bottles 
because 


they  fit  easily  into  any 
handbag". 

Retailing  at  £4.95, 
the  convenient  20ml 
size  is  also  likely  to 
encourage  trial  among 
customers. 
Elida  Faberge.  Tel: 
0181  481  6000. 


OVER  THE  COUNTER  13  July  1996 


Fresh  taste  and  new  formulation 


Fresh  find  Minty 
flavour.  Tlir  new 
flavour  will  be 
flashed  on  packs 
lu  give  maximum 
shell  standout. 
The  reformulation 
is  expected  to 
attract  new  users 
in  the  brand 
while  maintaining 
loyalty  among 
customers. 

New  packs  ol 
Aguafresh 
Bicarbonate  oi 
Soda  Toothpaste 
\  are  now  available 
at  £0.95  for  a 
50ml  tube  and 
£2.09  for  a 


Smithkline  Beecham 
has  reformulated  its 
Aguafresh 
Bicarbonate  of  Soda 
toothpaste  to  give  it  ci 


pump. 

Smithkline  Beecham 
Consumer  Healthcare 
UK.  Tel:  0181  560 
5 151. 


Ultra-thin  Bodyform  provide  long-lasting  comfort 


The  Bodytonn 
Invisible  range  has 
been  repackaged  and 
improved  to  provide 
greater  comfort . 

The  towels  are  now 
2mm  thick,  due  to  a 
pulp  core  wiih  micro- 
grooves  that  improves 
dbsoi  ption  and 
reduces  the  risk  of 
leakage. 

Larger  wings  hold 
the  lowel  in  place, 
while  a  new 
streamlined  shape 
(|ivi 's  all-round 
comfort. 

New  Invisible  Super 
non-winged  lowels 
complete  the 

Bodyform  Invisible 
range. 

Bodyform  Regular 
dud  Super  variants 
now  have  pack  counts 


ol  18  and  Id 
respectively,  bringing 
pricing  into  line  with 
the  rest  of  the  range 
(£1.89  tor  all  lowel 
packs). 

New-look 
packaging  is  bright 
and  feminine  and  the 
graphics  clearly 
differentiate  the  „ 
products. 

The 
Bodyform 
range  is  being 
backed  by  a 
£4.5  million 
TV  and  press 
advertising 
campaign.  A 
major  -  r 

sumplmq 
programme 
lor  invisible 
and  I  lltra 
Liners  is  planned 


•  Now  worth  £94.8 
million,  the  towels 
market  grew  by  2  per 
cent  in  1995  (IRI 
Infoscan)  -  with  major 
growth  in  new 
technology  products 
like  ultra-thin  and 
thick  winged  towels. 
Scott  Ltd.'  Tel:  01474- 
336000. 


Sudocrem  sales  set  to  soar 


Pharmax  has 
introduced  a  new 
counter  dispensei  unit 
for  Sudocrem  lube 
and  baby  lotion  to 
help  maximise 

impulse  Sdles  111 

pharmacies  this 
summer. 

The  colourful 
(lispkiy  unit  holds  nine 
3()g  lubes  ol 
Sudocrem  and  loin 
bottles  ol  Sudocrem 
Baby  Lotion  (200ml 
bottles  Willi  .1 
promotional  50  pei 
cent  extra,  ie  300ml 
bottles). 


Phai  max  snys  th< 
purchase  ol  the 
antisi  ipl  ic 
cream  is  often 
an  impulse 
buy  and 
prominent 
positioning 
ol  the  unil 
is  likely  to 
increase 
sa  l(  is  as 
customers 

stock  up  foi  i)aby 
the  holiday 
season. 

Pharmax 
Ltd.  Tel  01322 
550550. 


■45SSJC. 


Breath  Asure  builds  on  inner  confidence 


Jerome  Russell  is 
introducing  a  new 
concept  in  breath 
freshness  by 
mhodiK ■] i it j  Brealh 
Asure  into  the  I  IK. 

Breath  Asure  has 
been  in  the  I  IS  since 
1992,  and  will  be 
hitting  the  shelves  in 
the  l IK  iii  September. 
The  product  is 
being  promoted 
<is  ,i  'intei  nal 
breath 
freshener, 
working  in  the 
digestive 
.system  rather 
than  in  the 
mouth, 

Fresh  breath 
can  be 

achieved  within 
30  minutes  ol 
taking  the 
capsules  and 
lasts,  on 


average,  six  hours.  II 
is  being  targetted  at 
fighting  bad  breath 
associated  with 
pungenl  odours  such 

as  garlic  and  o  ns. 

The  soil  gelatin 
capsules  contain 
parsley  seed  ml  and 
sunllowei  oil,  with  no 
artificial  flavours, 


colours  and 
preservatives. 

Breath  Asure  comes 
in  ,i  I  lip- lop  box  (50 
capsules,  £4.99)  and 

will  be  disti  ibuted  by 
Robinson  I  lealthcare. 
The  launch  is  being 
supported  by  a 
£600,000  advertising 
campaign  between 

September 

and 

I  )ecember 
featuring 
'Dallas"  and 
'Naked  ( am' 
actoi  (  ieorge 
Kennedy. 
Nexl  yeai's 
advertising 
spend  is 
planned  al 
£  1 ,7  million. 
Robinson 
I  lealthcare. 
Tel:  01246 
220022. 


I  leinz  is  making  its 
debut  in  non-food 
baby  products  with 
the  launch  of  Baby 
Basics  -  a  range  i  >i 
In  iqhlly-eoloured 

baby  feeding 
accessories, 

Foi  babies  aged  lour 
months  and  upwards, 
the  four  weaning 

ileitis  -  bowl,  S|  lis, 

weaning  set  and  lust 
tumbler  -  come  in 
mauve  packs. 

The  red  packs  - 
bowl,  cutlery,  feeding 
set  dud  Ihiee  steps 

trainei  cup  -  comprise 
the  feeding  range  for 
babies  bom  seven 
months  onwards. 


Prices  ranqe  from 
£1.99  to  £5.49. 

In  responsi :  to 
concerns  about  sugar 
levels  in  many  drinks, 
I  leinz  has  introduced 
flavoured  Purified 
Water.  The  new 
ready-to-serve  drinks 
are  available  in  three 
sugar-free  varieties: 
hint  of  strawberry,  hint 
ol  blackcurrant  and  a 
hint  oi  lemon  and 
lime. 

Suitable  for  babies 
I  mm  loui  months,  the 
water  comes  in  120ml 
single-serve  bottles 
(£0.42). 

1 1 .1  I  leinz  Co  Ltd. 
Tel:  0181  848  2193. 


Total  new  look  for  Colgate 


( !olgate  Palmolive  has 
revitalised  its  ( !olgate 
Total  toothbrush  with 
new  packaging  which 
highlights  its  unigue 
b  iple-acbon  bnslle 
system,  and  at  the 
same  time  makes  it 
easy  for  consumers  to 
select  a  brush  to  suit 
their  needs. 

The  bhslei  puck  has 

been  enlarged  to 
incorporate  more 
information,  and  to 
make  il  easiei  to 
distinguish  between 
the  (lllleielll  head 
sizes  and  bnslle 
textures.  The  <  lolgate 
branding  has  also 
been  enlarged  to 
improve  stand-oul  on 

shell. 
The  company  is 


highlighting  the 
benefits  ol  the  Total 
toothbrush  with  a  £1 
million  press 
campaign  which  runs 
until  the  end  of 
(  ictober. 

Colgate-Palmolive 
Ltd.  Tel:  01483 
302222. 
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Summer  support  for  TCP 


This  summer  Pfizer 
Consumer  Healthcare 
is  supporting  TCP 
with  a  £200,000 
package. 

All  promotional 
material  will  feature 


the  strap  line 
"TCP  it!"  and 
illustrations  of 
insects.  The  point 
of  sale  material 
includes  a  counter 
display  tor  liquid 
antiseptic,  first  aid 
cream  and 
ointment  which 
encourages 
customers  to  ask 
for  a  TCP  hat. 

Carrier  bags, 
shelf  reservers 
and  TCP  'bugs'  will  be 
made  available  to 
pharmacies  by  the 
territory  managers. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801. 


New  logo  and 
design  For 
Paramo] 


New  look  nail  polish  remover 


Cutex  has  relaunched 
its  nail  polish  remover 
brand  with  four 
improved  formulations 
in  new  fragrances. 

Moisture  Guard 
(100ml,  £1.29  and 
200ml,  £1.79)  has  a 
lemon  fragrance  and 
helps  protect  nails 
against  drying  and 
breaking. 

Nourishing  with 
Vaseline  Intensive 
Care  Formula  (100ml, 
£1.29  and  200ml, 
£1.79)  with  a  subtle 
vanilla  fragrance 
helps  protect  dry  and 
flaky  nails,  and  the 
inclusion  of  glycerin 
moisturises  the  nails. 

Strengthening  with 
Protein  &  Vitamin  B5 


(100ml,  £1.29)  has  a 
floral  fragrance  and 
has  been  reformulated 
to  improve  nail 
strength  and 
condition. 

Acetone  Free  100ml 
(£1.29)  is  fragrance- 
free  and  suitable  for 
all  nail  types, 
particularly  those 
prone  to  sensitive  skin 
around  the  nails. 

To  discourage 
children  from 
swallowing  the  liquid 
removers,  Bitrex,  an 
extremely  bitter 
substance,  has  been 
added  to  all  the  new 
formulations. 
Rimmel  International 
Ltd.  Tel:  01233 
025076. 


Seton  repackages  headlice  range 


Seton  Healthcare  is 
repackaging  its 
headlice  treatment 
range.  The  products 
Full  Marks,  Prioderm, 
Derbac  M  and  Suleo 
M  all  now  feature 
the  same  'family' 
design. 

The  new  pack 
design  is  clear, 
indicating  the  brand 
format  (lotion  or 


liquid)  and  the  active 
ingredient  of  each 
product,  to  help 
pharmacy  staff  when 
recommending  a 
product. 

The  new  look  is 
being  extended 
throughout  the  entire 
insecticide  range. 
Scion  I  leallhcare 
Group  pic.  Tel:  0161 
652  2222. 


Seton  Healthcare  has 
launched  a  new  pack 
design  lor  Paramol 
Tablets.  It  will  display 
the  product's 
ingredients  - 
paracetamol  and 
dihydrocodeine  -  and 
feature  a  new 
distinctive  logo.  The 
company  is  planning 
increased  trade  and 
consumer  activity  for 
this  year. 
Seton  Healthcare 
Group  pic.  Tel:  0161 
654  3000 


Zantac  75 
highlights 
holiday  health 

To  build  on  sales  of 
Zantac  75  even  further 
during  the  holiday 
period,  Warner 
Wellcome  has 
developed  a  summer 
campaign  entitled 
'Don't  take  indigestion 
on  holiday'. 

The  campaign 
highlights  the  need  to 
purchase  essential 
medicines  belore 
travelling  abroad.  It 
includes  POS  material 
tor  window  displays 
and  an  on-counter 
unit. 

The  campaign  will 
also  be  supported  by 
regional  bursts  of  TV 
advertising  and  PR 
activity  during  the 
summer  months. 

Additional  material 
available  to 
pharmacists  includes 
free  copies  of  'Brits 
Guide  to  Eating 
Abroad',  a  16-page 
booklet  with  useful 
tips  on  holiday  health 
and  advice  on  how  to 
avoid  upset  stomachs 
guide. 

Call  Faye  Newport 
on  0171  439  7177  tor 
copies. 

Warner  Wellcome 
Consumer  Healthcare. 
Tel:  01495  750049. 


Check  the  power  of  Duracell 


Duracell's  new 
Powercheck  batteries, 
teaturing  an  on-cell 
gauge-type  tester  are 
now  available.  The 
new  leature  allows 
consumers  to  check 
how  much  power  is 
left  in  the  battery. 

Available  initially  in 
the  AA  size,  the 
new  batteries 
carry  a  distinctive 
green  and  yellow 
Powercheck  logo. 
The  price  remains 
at  £3.96. 

Duracell  will  be 
implementing  its 
product  launch 
with  pre- 


Christmas  TV 
advertising,  beginning 
in  October,  and  then 
extending  the 
Powercheck  range  to 
triple  A,  C  and  D 
batteries  in  Spring 
1997. 

Duracell  (UK)  Ltd.  Tel: 
01293  517527. 


Stay  cool  with  Driclor 


Stietel  Laboratories 
has  launched  a  new 
support  campaign  for 
Driclor  Solution,  its 
OTC  treatment  for 
excessive  perspiration. 

The  press  campaign 
aims  to  increase 
public  awareness 
about  the  medical 
condition 

hypertrichosis  and  its 
treatment.  'Stay  cool' 
giveaway  promotions 
are  appearing  in 
consumer  magazines 
and  an  extensive 
range  of  display 
material,  including 
counter  display  units 


and  shelf  edgers,  are 
available. 

Stiefel  Laboratories 
(UK)  Ltd.  Tel:  01628 
524966. 


Fujicolor  cameras:  as  easy  as  1-2-3 


Fuji  is  launching  a 
choice  of  single-use 
cameras  using 
Advanced  Photo 
System  technology. 

Fujicolor  Quicksnap 
Super  Slim  (£7.99)  and 
Quicksnap  Super  Slim 
(£10.99)  Flash  models 
are  easy  to  use  and 
take  anywhere  with 
the  additional  benelits 
that  APS  brings:  film  is 


returned  in  the 
cartridge,  together 
with  prints  and  an 
index  print;  prints  are 
available  in  classic, 
Panorama  or  HDTV 
format;  and  the  system 
can  be  directly  linked 
to  the  latest  digital 
technology. 
Fuji  Photo  Film  (UK) 
Ltd.  Tel:  0171  586 
5900. 


New  packaging  for  Pepcid  AC 


Johnson  &  Johnson 
MSD  has  improved 
the  packaging  for 
Pepcid  AC.  The  new, 
brighter  compact  pack 
is  being  phased-in 
now  to  fit  in  with  the 
current  consumer 
advertising  campaign 
that  "one  small  tablet" 
controls  excess 
stomach  acid  for  "up 
to  nine  hours" . 

Pepcid  AC  is 
available  in  packs  of 
six  or  12  tablets, 


retailing  at  £2.15  and 
£3.85  respectively. 
Johnson  &  Johson 
MSD  Consumer 
Pharmaceuticals.  Tel: 
01494  450778. 
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Our  customers  come  from  all  walks  of 
life,  and  the  recent  warm  weather  has 
brought  many  more  of  them  into  our  shop 
-  stocking  up  on  the  sunblock  and  anti- 
diarrhoeals  for  their  holiday  abroad  or 
simply  seeking  advice  on  holiday  health. 
However,  over  the  last  few  months  we 
have  had  a  large  increase  in  a  less 
popular  group  of  customers;  in  fact,  I 
would  say  that  they  are  now  our  most 
regular  clients  as  we  see  the  majority  of 
them  on  a  daily  basis.  I  am  not  referring 
to  those  who  seem  to  develop  a  new 
ailment  as  soon  as  it  appears  in  the 
newspapers  or  magazines,  but  rather  to 
the  large  number  of  addicts  who  visit  our 
pharmacy  to  collect  prescriptions  of 
methadone. 

Many  also  buy  numerous  needles  and 
syringes,  and  indeed  trade  has  never 
been  so  brisk  in  this  area.  I  often  wonder 
what  happens  to  all  this  paraphernalia  after  use  as  we  currently  don't 
offer  a  needle  exchange  scheme.  I  wouldn't  like  to  handle  their  used 
materials,  as  I  have  no  experience  or  training  in  this  area. 

Staff  at  my  pharmacy,  myself  included,  feel  we  are  dealing  with  a 
growing  problem,  which  is  not  discussed  in  the  training  courses  that  are 
available  to  us.  It  seems  to  be  a  problem  that  everyone  hopes  will 
disappear,  and  I,  for  one  would  appreciate  some  advice  and  guidance  in 
this  area.  Although  I  realise  that  providing  clean  needles  and  syringes  is 
necessary  to  prevent  the  users  getting  infections,  particularly  HIV/AIDS,  I 
still  find  the  increased  frequency  in  visits  by  this  group  worrying.  I  have 
never  actually  felt  threatened  by  this  group  of  customers  but  some  of  them 
do  behave  in  a  very  bizarre  way,  and  they  can  be  aggressive  if  there  is  a 
problem  or  delay  with  their  prescription. 

I  was  recently  asked  to  wear  a  badge  at  work  with  my  full  name  on  it. 
This  has  given  me  serious  cause  for  concern  because  I  do  not  like  my 
name  being  known  to  all  our  customers.  I  hope  employers  will  bear  this  in 
mind  when  making  such  requests.  I  am  on  first  name  terms  with  many  of 
our  customers,  but  not  surprisingly  I  would  prefer  to  remain  relatively 
anonymous  when  dealing  with  others. 


MEANWHilf ... 


you  HAVE  TO  HELP  MB. 
I'VE  SOT  A  BIS  PROBLEM 

with  eopy  hah?! 
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The  best  has  just  got  better. 


Br" 

<S  It: 


The  number  one  Nail  Polish  Remover  -  Worldwide 

Improved  formulations  -  Acetone  Free,  Strengthening, 
Nourishing,  Moisture  Guard. 

Clearer  graphics 


Now  available  from  your  Cu 
major  wholesalers. 


resentative  and  all 


Look  out  for  special  price  deals  during  July. 


*  Source:  Euromonitor. 


